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There  are  lots  of  complex  love  stories 
in  Houston,  but  this  one  involved  drug 
abuse,  mental  illness,  homelessness, 
domestic  violence  and  HIV. 


The  Houston  Chronicle’s  TEXAS  Magazine  took  a  rare  look  at  a  side  of  life 
many  readers  never  see  when  it  focused  on  a  young  couple  living  on  the 
streets.  What  made  them  so  unusual  is  that  this  married  couple  was  searching 
for  a  way  out,  but  unable  to  break  a  pattern  of  drugs  and  violence.  It’s  a  story 
that  might  have  ended  in  death.  Instead,  it  ended  in  hope,  with  the  two 
earning  GEDs  and  participating  in  an  innovative  rehabilitation  program. 

A  reporter  and  photographer  spent  nine  months  covering  the  couple.  There 
were  times  when  the  threat  of  disease,  violence  and  drug  abuse  made  it 
difficult  to  imagine  that  the  two  would  survive.  There  were  times  when  the 
journalists  became  concerned  for  their  own  safety. 

The  result  was  a  fascinating  story,  one  that  touched  many  Houstonians. 
Showing  how  hope  can  overcome  even  the  biggest  obstacles  is  one  more  way 
Hearst  Newspapers  enrich  readers’  lives  every  day. 


To  read  more  on  this  story,  go  to  www.houstonchronicle.com  and  click  on  "Joe  &  Jennifer. 
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TRIPLE  PLAY  IN  TAMPA 

1  COMMEND  Joe  Strupp  for  his  bal- 
anced  and  informed  story  (E^P,  Aug. 
21,  p.  18)  about  cross-media  activities 
in  Tampa.  Several  points  Strupp  raises 
deserve  amplification. 

Covering  news  of  your  media  partner 
and  roommate  is  a  large  challenge  indeed. 
As  we  began  preparations  to  move  in  with 
WFLA,  NewsChannel  8,  we  asked  our 
veteran  TV  critic  Walt  Belcher  to  suspend 
column  commentary  on  all  local  TV 
stations,  but  to  continue  news  coverage  of 
the  stations.  We  hadn’t  decided  how  to 
cover  media  in  a  converged  environment, 
and  we  didn’t  want  to  place  Belcher  in  an 
uncomfortable  position.  WFLA’s  broadcast 
competitors  could  have  had  a  field  day 
dismissing  any  of  Belcher’s  column 
observations  they  didn’t  like  on  grounds 
they  were  tainted  and  self-serving. 

Our  motive  was  never  “to  avoid  ill  will 
between  the  ITribune  and  WFLA]  staflfe.” 
To  the  contrary,  the  two  staffs  openly  ex¬ 
plored  their  similarities,  differences,  aspira¬ 
tions,  values  and  standards,  an  exercise  that 
potentially  invited  ill  will.  Instead,  we 
developed  a  storehouse  of  trust  and  respect, 
which  has  seen  us  through  subsequent 
bumps  in  the  road.  We  ultimately  decided 
to  return  Belcher  to  both  reporting  and 
commenting  on  local  media  in  his  column. 
We  placed  our  trust  in  his  professionalism 
and  the  community’s  understanding  of  his 
track  record  for  fairness  and  balance.  I 
explained  all  that  in  a  column  for  readers. 

Strupp  asserted  that  Belcher  was  pre¬ 
vented  from  reporting  on  a  possible  move 
of  a  WFLA  reporter.  WFLA  news  execu¬ 
tives  requested  we  not  speculate  on  her  fu¬ 


ture  because  that  would  disclose  she  would 
be  home  alone  for  a  year  while  her  husband 
was  in  Alabama.  Tribune  editors  honored 
the  request  to  protect  her  safety.  We  would 
have  done  the  same  for  another  station. 

Strupp  mentions  the  St.  Petersburg 
Times'  circulation  lead  over  the  Tribune 
without  explanation.  The  Times  is  a  region¬ 
al  paper,  the  Tribune  a  metro.  Tampa  Bay  is 
not  a  single  reader  or  advertiser  market, 
despite  the  Times'  wish  to  the  contrary. 
Water  and  roads  make  for  three  Bay-area 
newspaper  markets:  south,  split  between 
the  Bradenton  and  Sarasota  papers;  west, 
commanded  by  the  Times;  and  east,  owned 
by  the  Tribune.  In  Hillsborough  and  East 
Pasco  counties,  the  Tribune  reaches  nine  of 
10  daily/Sunday  newspaper  readers;  the 
Times  has  a  similar  margin  in  Pinellas  and 
West  Pasco  counties.  The  vaunted  Tampa 
Bay  newspaper  war  of  almost  15  years  has 
produced  little  change  of  position. 

Also,  we  have  never  believed  or  claimed 
that  circulation  would  increase  due  to 
multimedia  work.  Our  goal  is  to  better 
serve  readers,  viewers,  and  users.  If  we 
increased  audience,  that  would  be  a  bonus. 

Strupp  touched  on  the  sticky  issue  of 
how  we  compensate  reporters  who  con¬ 
tribute  to  other  mediums.  We  now  give 
special  consideration  at  merit-raise  time 
to  journalists  who  have  worked  especially 
well  across  platforms.  We  have  no  plan  to 
change  that  procedure. 

On  a  personal  note.  I’m  flattered  that 
Strupp  thought  me  youthful  enough  to  be 
a  20-year  veteran;  in  fact.  I’ve  been  in 
print  work  almost  40  years. 

GIL  THELEN 

EXECUTIVE  EDITOR  AND  VICE  PRESIDENT 
The  Tampa  (Fla.)  Tribune 


^  50  YEARS  AGO -- 

newspaperdom®  from  editor  &  publisher 


SEPT.  2,  19.50: 

A  reciprocal  arrangement 
between  the  U.S.  Department  of 
Labor  and  newspapers  to  safe¬ 
guard  readers  of  “Help  Wanted” 
advertising  against  employers 


who  pay  less  than  the  statutory  Bottled-in-Bond  Straight  Whisky 
minimum  wage  was  instituted  in  a  brand  that  had  been  withdrawn 
New  York  this  week.  from  the  market  during  World 

War  II,  according  to  LJ.  Gunson, 

Newspaper  advertising  has  president  of  the  Continental 

re-established  Rittenhouse  Distilling  Corp. 


\ 
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Analyze  the 
rationale  and  the 
technology. 

Explore  the 
opportunities, 
roadblocks  and 
common 

Learn  what 
it  takes  to  build 
a  converged 
news  business. 


ANNOUNCING 

Convergence:  The  Tour 

How  to  Build  a  Multimedia  News  Company 


Press 


'  Institute 


. : . ■"  ‘ 


American 


November  14-17,  2000 
Sarasota,  Tampa  and  Orlando,  Florida 


Reserve  your  seat  on  our  tour  bus  to  visit  three  of  the 
most  fully  converged  newsrooms  in  the  world: 


♦  Media  General’s  new  $40-million  News  Center  in 
Tampa,  which  joins  the  Tampa  Tribune,  WFLA  and 
TBO.com. 


♦  The  cable/newspaper  partnership  between  the  Orlando 
Sentinel  and  Time-Warner  Cable,  which  jointly  operate 
Central  Florida  News  13. 


♦  The  Herald-Tribune,  which  in  partnership  with  Comcast 
Cable,  operates  Sarasota  News  Network  6. 


Host  Sponsors:  Media  General,  The  Herald-Tribune,  Comcast  Cable,  Inc., 
Orlando  Sentinel  Communications,  Time-Warner  Cable 


Join  industry  experts  for  an  intense,  comprehensive  primer 
on  the  “marriage”  of  print,  broadcast,  cable,  Internet  and 
wireless  news  operations. 


Learn  more  and  register  at: 

http://www.mediacenter.org/convergence 


Questions?  E-mail  anachison@americanpressinstitute.org 
or  call  (703)  715-3318 


press  instKute 


The  American  Press  Institute  is  the  oldest  and  largest  cen¬ 
ter  devoted  solely  to  training  and  management  development  for 
news  industry  professionals  and  journalism  educators.  The  Media 
Center  at  the  American  Press  Institute  is  a  leader  in  professional 
and  strategic  development  for  the  digital  news  industry. 


>/wiOE  WORLD  PHOTOS 


David  Black,  54, 
owner  of  Victo¬ 
ria,  British  Columbia- 
based  Black  Press 
Ltd.,  which  owns 
some  80  community 
newspapers  in  Wash¬ 
ington  state  and 
Canada,  is  a  potential 
buyer  of  the  Honolulu 
Star-Bulletin,  the 
paper  reports. 

Black  is  one  of 
several  suitors  for  the 
61,976-circulation 
Star-Bulletin. 

Liberty  Newspa¬ 
pers  Ltd.  put  the  af¬ 
ternoon  Star-Bulletin 
on  the  market  in 
April.  A  federal  judge 
has  set  a  bid  deadline 
of  Sept.  15. 

-  JOEL  DAVIS 


owners  consider  the  levy  a  threat  to  continued  fam¬ 
ily  ownership  because  heirs  may  be  forced  to  sell  to 
meet  tax  rates  as  high  as  55%.  Complex  and  expen¬ 
sive  estate  planning  lowers  most  bills  substantially, 
but  critics  call  such  planning  an  unfair  burden. 

GOP  leaders  sent  the  estate-tax-repeal  bill  to  the 
White  House  in  late  August  on  a  tractor  driven  by  a 
rancher  who,  like  newspaper  owners,  must  plan 
with  the  estate  tax  in  mind.  The  theatrics  under¬ 
score  the  enthusiasm  Republicans  bring  to  the  is¬ 
sue,  part  of  an  array  of  proposed  tax  cuts.  With  the 
election  looming,  both  sides’ 
positions  have  crystallized, 
with  the  GOP  saying  Ameri¬ 
cans  deserve  the  cuts  and 
Democrats  calling  the  pro¬ 
posals  fiscally  irresponsible. 

Last  Thursday,  the  White 
House  called  estate-tax  re¬ 
peal  part  of  a  package  that 
would  drive  the  federal 
budget  back  into  deficits.  As 
he  vetoed  the  measure,  Clin¬ 
ton  said  it  “costs  too  much 
[and]  fails  on  grounds  of 
fairness.” 

The  White  House  said  ex¬ 
emptions  leave  only  2%  of 
estates  facing  a  tax.  Tax  op¬ 
ponents  say  it  nonetheless 
destroys  jobs  and  crimps  in¬ 
vestment,  since  families  simply  sell  rather  than  face 
large  post-mortem  bills. 

U.S.  Rep.  Jennifer  Dunn,  R-Wash.,  a  sponsor  of 
the  repeal  measure,  said  she  was  “deeply  disap¬ 
pointed”  with  the  veto  and  promised  to  send  the  bill 
back  through  Congress.  The  White  House  predict- 


Rep.  Jennifer  Dunn  vows  to  continue 
pursuing  relief  considered  crucial 
for  family-owned  newspapers 


BY  TODD  SHIELDS 

WASHINGTON 

PRESIDENT  Clinton’s  rejection  Thursday 
of  the  proposed  estate-tax  repeal  leaves  Con¬ 
gress  facing  an  attempted  veto  override,  and 
frees  the  newspaper  industry 
to  keep  an  eye  on  other  | 
tiatives  in  the  waning  days  of 
the  legislative 


session. 

The  end  of  the  Labor  Day 
holiday  brings  Congress 
back  from  summer  recess 
for  a  busy  five-week  session 
before  members  go  home  to 
prepare  for  the  November 
election. 

Battles  between  Democ¬ 
rats  and  the  Republican  ma¬ 
jority  will  center  on  broad 
issues  of  taxation,  including 
the  estate  tax.  Newspapers 
also  will  monitor  debates 
over  criminal  penalties  for 
government  leakers,  protec¬ 
tion  of  online  databases 
from  electronic  poaching,  and  ergonomic  standards 
aimed  at  preventing  injuries  among  computer  users 
and  other  workers. 

Of  all  the  issues,  the  estate  tax  has  captured  the 
most  attention,  in  part  because  debate  has  moved 
further  than  many  thought  possible.  Newspaper 


Battles  bet#^ 
I  Democrats  and 
I  the  Republican 
^  majority  wiU  J 
center  on  '|||| 
4  broad  issue^M 
taxation.  ^ 


Outlines  Publish¬ 
er  Tracy  Bairn 
has  scheduled  an  an¬ 
nouncement  Tuesday 
morning  when  she  is 
expected  to  confirm 
her  weekly  is  buying 
Windy  City  Times,  the 
Chicago  gay  paper 
that  folded  in  July 
after  15  years  of  pub- 


SEPTEMBER  4,  2000  EDITORS!  PUBLISHER  7 


www.editorandpublisher.conn 


lication,  and  merging 
it  with  her  paper. 

Outlines  competes 
with  Chicago  Free 
Press,  which  was 
started  a  year  ago  by 
staffers  who  left 
Windy  City  Times  in  a 
mass  exodus. 

-  MARK  FITZGERALD 

PRISON-ACCESS 
BILL  AWAITS  OK 

A  California  bill 
that  would  re¬ 
store  the  right  of  the 
news  media  to  inter¬ 
view  prisoners  face  to 
face  and  receive  con¬ 
fidential  mail  from 
inmates  has  been  ap¬ 
proved  by  the  Legis¬ 
lature  and  awaits  the 
signature  of  a  reluc¬ 
tant  Gov.  Gray  Davis. 

Backed  by  the  So¬ 
ciety  of  Professional 
Journalists  (SPJ),  the 
bill  was  OK’d  by  the 
state  Senate  and  As¬ 
sembly  Wednesday. 

-  JOEL  DAVIS 

HAILE  ANO 
EAREWELL 

John  Haile,  who 
transformed  the 
Tribune  Co.'s  Orlando 
Sentinel  into  a  multi- 
media  company,  an¬ 
nounced  Thursday 
that  he  is  retiring  in 
mid-October  after  15 
years  as  editor.  Haile, 
55,  said  his  primary 
focus  would  be  on  his 
media  consulting 
company.  Inside  Out 
Media  Partners. 

Publisher  Kathleen 
M.  Waltz  said  she 
planned  to  look  with¬ 
in  Tribune  for  a  suc¬ 
cessor,  a  process  that 
could  take  months. 

-  LUCIA  MOSES 


m 


E  &  P  NEWS 


ed  she  could  not  get  the  two-thirds  margin  in  both 
houses  required  for  an  override  of  the  veto. 

Despite  likely  failure,  new’spaper  supporters  of  re¬ 
peal  were  sanguine.  At  The  Seattle  Times,  51%  of 
which  is  owned  by  the  Blethen  family,  Publisher 
Frank  A.  Blethen  pointed  to  the  high-water  mark  the 
issue  reached.  ‘This  is  a  real  cause  to  rejoice  and 
redouble  our  efforts,” 
said  Blethen,  who  has 
helped  lead  a  coali¬ 
tion  fighting  to  abol¬ 
ish  the  tax. 

Among  other  issues 
Congress  is  expected 
to  address: 

•  The  Clinton  ad¬ 
ministration  intends 
to  put  in  place  work¬ 
place  ergonomics 
standards  to  avert 
repetitive  motion  in¬ 
juries.  Newspaper 
owners  call  the  meas¬ 
ure  intrusive  and  ex¬ 
pensive.  Union  offi¬ 
cials  say  it  is  needed  to 
protect  workers.  Both 
houses  of  Congress 
forbade  the  Labor  De¬ 
partment  from  put¬ 
ting  the  new  rules  into 
effect,  but  Clinton  promises  to  veto  the  spending  bill 
containing  the  prohibition.  Republicans  are  likely  to 
back  down  rather  than  risk  a  partial  government 
shutdown.  Once  that  happens,  the  Labor  Depart¬ 
ment  intends  to  move  ahead  with  the  rules.  Op¬ 


ponents  expect  to  file  a  court  challenge  at  that  time. 

•  A  database  protection  bill  could  emerge.  News¬ 
papers  want  to  prevent  online  operators  from  lifting 
and  re-posting  classified  ads.  Rep.  Howard  Coble,  R- 
N.C.,  would  let  newspapers  and  other  database  own¬ 
ers  ask  a  court  to  punish  ad  hijackers;  his  colleague. 
Rep.  Thomas  J.  Bliley  Jr.,  R-Va.,  has  sponsored  a  rival 

bill  that  would  leave 
enforcement  to  the  Fed¬ 
eral  Trade  Commission. 
Staffers  for  both  mem¬ 
bers  will  try  to  agree 
which  bill  should  move 
forward. 

•  The  Senate,  citing 
concerns  over  national 
security,  is  set  to  make  it 
a  criminal  offense  to  leak 
classified  information. 
Critics  have  made  little 
headway  in  arguing  that 
the  bill  would  result  in 
more  subpoenas  for  re¬ 
porters,  or  that  the  Pen¬ 
tagon  Papers  may  have 
remained  under  wraps 
had  such  a  lav/  been  in  ef¬ 
fect.  “Bad  news.  Really 
bad  news,”  said  John  F. 
Sturm,  president  of  the 
Newspaper  Association 
of  America.  “It’s  really  hard  to  stop  that.” 

•  U.S.  Postal  Service  reform  appears  to  have 

stalled.  Newspapers  have  feared  the  government 
monopoly  would  be  allowed  to  compete  for  ad¬ 
vertising.  il 


Rep.  Jennifer 
Dunn  said  she 
was  “deeply 
disappointed” 
with  the  veto. 


Publisher  Frank 
A.  Blethen  said 
bill’s  progress  is 
“a  real  cause  to 
rejoice.” 


Comtesy  of  a  $300,000  check 

Alabama  libel  case  goes  away 


BY  MARK  FITZGERALD 


CHICAGO 

S  IT  A  CHILL  ON 
the  community 
press  or  just 
desserts  for  a  small¬ 
town  paper  that  be¬ 
haved  like  a  super¬ 
market  tabloid?  Attor¬ 
neys  on  both  sides  of  a 
libel  action  are  drawing 
different  lessons  from 
the  $300,000  the 
4,000-circulation 
Washington  County 
News  in  Chatom,  Ala.,  is 


paying  to  settle  a  law¬ 
suit  from  a  man  who 
claimed  the  weekly  im¬ 
plicated  him  in  the  still- 
unsolved  disappearance 
of  a  young  mother  22 
years  ago. 

In  1.997,  the  paper 
covered  the  approach¬ 
ing  20th  anniversary  of 
the  disappearance  with 
articles  quoting  un¬ 
named  sources  who  said 
Cathy  Sue  Carpenter 


w'as  raped  and  sodom¬ 
ized  at  an  org>'  and  later 
killed.  Fruitdale  resi¬ 
dent  J.E.  Williams, 
whose  name  never  ap¬ 
peared  in  the  series, 
sued  the  paper  and 
Managing  Editor  Larry 
O’Hara  in  1998,  saying 
the  articles  linked  him 
to  the  disappearance. 

“This  is  a  small  town, 
and  no  one  had  to  guess 
who  it  was  [the  paper] 
was  talking  about  who 
raped,  sodomized,  and 


killed  this  poor  girl  — 
and  there  was  no  evi¬ 
dence  any  of  it  had  ever 
happened,”  said  Mobile 
attorney  Henry  H. 
“Hank”  Caddell,  who  re¬ 
vealed  the  terms  of  the 
settlement  last  week. 

“It  was  the  insurance 
carrier  for  the  newspa¬ 
per  which  elected  to  set¬ 
tle,”  said  News  attorney 
;  Dennis  Bailey.  “The 
newspaper  w'ould  have 
preferred  to  fight  the 
i  case  in  court.”  11 
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Gag  ordered  in  California  case 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Northern  California  judge  has  issued  a 
sweeping  gag  order  in  the  case  of  a  man 
accused  of  kidnapping  and  molesting  an  8- 
year-old  Vallejo  girl.  The 
news  media  object  to  the 
gag  order  and  are  facing 
an  ethical  question  over 
naming  the  young  victim, 
who  was  widely  identified 
when  she  disappeared. 

Solano  County'  Superi¬ 
or  Court  Judge  Allan 
Carter  imposed  the  order 
Aug.  24.  It  reportedly  bars 
attorneys  and  law  officials 
from  public  statements 
about  the  case  or  releasing 
information  that  has  not 
been  admitted  as  evidence. 

Public  statements  have 
been  restricted  to  such  in¬ 
formation  as  39-year-old 
defendant  Curtis  Dean  An¬ 
derson’s  age,  the  court  schedule  and  direct  quotes 
from  public  records.  Those  violating  the  gag  order  can 
be  found  in  contempt  of  court,  fined  or  sentenced  to 
jail.  The  Sacramento  Bee,  the  San  Francisco  Chronicle, 
and  the  San  Francisco  Examiner  all  protested  the  or¬ 


der.  The  judge  declined  to  hear  their  objections  and 
w'ill  address  them  at  a  hearing  set  for  Thursday. 

Meanwhile,  newspaper  editors  have  struggled 
over  whether  to  continue  to  name  the  young  victim 
in  the  case,  who  was  kidnapped  and  subsequently 
molested  Aug.  10  and  heroical¬ 
ly  escaped  to  a  safe  return  to 
her  family  a  few  days  later. 
While  most  Northern  Califor¬ 
nia  papers  are  no  longer  iden¬ 
tifying  the  victim  by  name,  the 
San  Jose  Mercury  News  con¬ 
tinues  to  do  so  in  certain  sto¬ 
ries,  and  the  San  Francisco 
Chronicle  named  the  girl  in 
stories  subsequent  to  Ander¬ 
son’s  arrest,  though  it  will 
cease  doing  so  during  the  tri¬ 
al.  “Her  name  was  already 
out  there,”  Chronicle  Manag¬ 
ing  Editor  Jerry  Roberts  told 
the  Examiner.  “As  a  practical 
matter,  [naming  her]  was 
not  going  to  have  an  impact.” 
Stephanie  Salter,  an  Ex¬ 
aminer  columnist,  wrote  that  the  victim’s  identity 
should  be  used,  reasoning  that  her  heroic  escape 
has  been  obscured  by  the  se.xual  assault  and  that 
not  naming  her  made  her  se.xual  victimization  “the 
most  important  thing  about  her.”  ® 


Media  face  ethics  question 
in  naming  child  rape  victim 
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S.F.  Chronicle’s  Jerry  Roberts] 
tells  the  Examiner:  “[Naming 
child  rape  victim]  wasn’t 
going  to  have  an  impact." 


Stock-market  trackers  getting  the  point 


BY  TODD  SHIELDS 

WASHINGTON 

IKE  COMICS, 
crossword  puz¬ 
zles,  or  TV  list¬ 
ings,  stock  tables  rank 
among  the  most  sensi¬ 
tive  features  in  daily 
newspapers.  Mess  with 
the  lineup,  and  readers 
are  likely  to  call  in. 

But  complaints  were 
few  and  far  between 
last  week  as  newspa¬ 
pers  completed  a  fun- 
]  I  damental  change  in  the 
1  i  way  they  report  stock 
1 !  prices.  Taking  a  cue 


;  from  major  stock  ex- 
I  changes,  nearly  all  daily 
i  newspapers  are  stating 
stock  prices  in  decimals 
rather  than  fractions. 

At  the  stock  ex¬ 
changes,  the  switch 
I  promises  clarity  and 
perhaps  savings  for  in¬ 
vestors.  At  newspapers, 

:  the  switch  puts  pres¬ 
sure  on  the  news  hole. 

It  takes  more  space  to 
print  decimals,  which 
'  can  include  several  nu- 
[  merals,  than  to  print 
I  one  fraction. 

Responses  varied. 


Some  papers  eliminat¬ 
ed  one  or  more  columns 
of  data.  Others  scaled 
down  the  typeface  for 
stock  quotations, 
squeezed  the  distance 
between  numerals,  or 
used  space-saving  su¬ 
perscript. 

Neither  the  tactics 
nor  the  underlying 
change  seemed  to  both¬ 
er  readers,  said  Randy 
Picht,  director  of  mar¬ 
kets  information  for 
The  Associated  Press, 
which  feeds  stock  tables 
to  more  than  900  news¬ 
papers.  Picht  said  many 
newspapers  began  us¬ 
ing  decimals  months 


ago,  even  though  the 
stock  exchanges 
switched  their  first  13 
stocks  Aug.  28.  All 
stocks  are  to  be  traded 
in  decimals  by  April. 

Among  newspapers 
switching  last  w  eek  was 
the  Fort  Worth  (Texas) 
Star-Telegram,  whose 
change  coincided  with  a 
makeover  of  its  entire 
six-page  spread  of 
financial  tables.  “We’ve 
had  real  good  reaction 
from  readers,”  said 
Steve  Kaskovich,  senior 
editor  for  business. 
“Nobody  even  men¬ 
tioned  decimals.  It 
was  a  non-event.”  11 


Michigan  will  get 
its  first  new 
daily  in  45  years  with 
the  launch  Sept.  7  of 
the  Livingston  County 
Daily  Press  &  Argus  in 
Howell,  about 
halfway  between 
Lansing  and  Detroit. 

The  weekday  and 
Sunday  daily  com¬ 
bines  two  HomeTown 
Communications  Net¬ 
work  semiweeklies, 

The  Livingston  County 
News  and  The 
Brighton  Argus.  It  will 
launch  with  about 
20,000  paid  sub¬ 
scribers,  Vice  Presi¬ 
dent  and  General 
Manager  Rich  Perl- 
berg  said. 

Michigan’s 
youngest  daily  has 
been  The  Huron  Daily 
Tribune,  which  went 
daily  in  1955. 

MARK  FITZGERALD  ^  j 

ENRON'S  6SP  li 

BUYFINAII2ED 

Media  General  i  i 

Inc.,  Rich¬ 
mond,  Va.,  completed 
its  sale  of  Garden 
State  Paper  Co.  to 
Enron  North  America 
Corp.  for  $72  million 
in  cash  Aug.  28  in 
a  transaction  that 
includes  fixed-price 
newsprint  pur¬ 
chasing. 

Media  General 
retains  its  one-third 
ownership  of  recycled 
newsprint  maker  SP 
Newsprint  Co.  (£&P, 

July  31,  p.  38). 

Most  of  publicly 
owned  Media  Gener¬ 
al’s  print,  TV,  and  on¬ 
line  properties  are  in 
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the  Southeast.  The 
company  also  owns  a 
20%  stake  in  The 
Denver  Post. 

-  JIM  ROSENBERG 


Nations  deadliest  natural  disaster 


BY  JOE  STRUPP 

Quick,  what  was  the  deadliest  natural 
disaster  in  American  history?  The  San  Fran¬ 
cisco  Earthquake?  The  Great  Chicago  Fire? 
The  Johnstown  Flood? 

Hardly.  Try  the  1900  Storm  of 
Galveston,  Texas. 

Yes,  the  killer  hurricane  — 
which  didn’t  even  have  a  name 
when  it  slammed  into  the  small 
island  city  off  the  Texas  Gulf 
Coast  a  centuty  ago  —  still  ranks 
as  the  worst-ever  natural  disaster, 
in  terms  of  loss  of  life,  on  Ameri¬ 
can  soil.  Historians  estimate  that 
6,000  fieople  —  out  of  a  city  pop¬ 
ulation  of  about  37,000  at  the 
time  —  were  killed  as  a  result  of 
the  torrential  rains,  fierce  winds, 
and  horrendous  flooding  that 
wiped  out  the  then-burgeoning 
waterfront  community. 

And  nearly  as  incredible  as  the 
storm’s  destruction  was  the  city’s 
reconstruction  over  several 
decades.  That  effort  included  rais¬ 
ing  the  city  some  12  feet,  building  a 
from  future  storms,  and  mapping  out  detailed  disas¬ 
ter-preparedness  plans  to  help  curtail  future  storm 
damage. 

The  dramatic  devastation  and  resurrection  of 
Galveston 


only  the  news  in  a  town  but  the  rhythm  of  its  life,”  Dai- 
lyNews  Editor  Heber  Taylor  said  about  the  anniver¬ 
sary  coverage  by  the  Walls  Investment  Co.-owned 
paper.  “It  gives  you  a  sense  of  what 
makes  Galveston  so  different  from 
many  other  places.” 

The  special  section  includes  a 
history  of  the  storm  and  the  re¬ 
building;  before-and-after  photos 
of  buildings  and  neighborhoods; 
other  historical  data;  and  current 
disaster-preparation  efforts.  But 
the  most  interesting  elements  of 
the  project  are  the 


R.  Bruce  Bradley, 
president  of  the 
Landmark  Publishing 
Group  of  Norfolk,  Va., 
and  Dennis  J.  FitzSi- 
mons,  executive  vice 
president  for  the  Trib¬ 
une  Co.  of  Chicago, 
have  been  named  to 
the  board  of  directors 
of  the  Newspaper  As¬ 
sociation  of  America, 
NAA  Chairman  An¬ 
drew  E.  Barnes  an¬ 
nounced  last  week. 

The  new  members, 
who  joined  the  board 
Friday,  replace  Thom¬ 
son  Newspapers 
President  and  CEO 
Stuart  Garner,  Trib¬ 
une  Co.  Chairman 
and  CEO  John  Madi- 
gan,  and  Central 
Newspapers  Inc. 
President,  Chairman, 
and  CEO  Louis  Weil. 

-  JOE  STRUPP 
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numerous 

ivi  r  ni  stories  of  residents  fleeing  the 
-  d  ^"5  storm,  including  many  stories 
^  a  were  handed  down  through 
generations. 

“Almost  everyone  in  Galveston 
has  stories  about  how  their  fami- 
lies  survived,  or  didn’t  survive,  the 
storm,”  said  Daily  News  Publish- 
— Dolph  Tillotson.  “People  really 

- -  lost  everything.”  Among  the  tales 

is  one  from  Tillotson’s  wife,  whose  relatives  hid  in  a 
farm-house  attic.  As  the  legend  goes,  winds  ripped 
the  attic  off  the  house  and  sent  it  floating  away  “like 
an  ark.”  Other  stories  range  from  children  at  a  local 
orphanage  clinging  on  a  clothesline  to  a  group  of 
friends  huddled  in  a  bathroom  during  the  storm. 

The  special  section  was  included  in  each  copy  of 
yesterday’s  issue  of  the  Daily  News’  Sunday  paper. 
Editors,  who  declined  to  reveal  specific  revenue 
figures,  said  the  special  section  was  an  advertising 


is  the  basis  of  a  special  44-page  section 
published  yesterday  by  The  Galveston  County  Daily 
News  as  part  of  the  city’s  observance  of  the  100th  an¬ 
niversary  of  the  Sept.  8  storm.  The  Daily  News  also 
created  a  Web  site  to  mark  the  anniversary  (http:// 
www.i90Ostorm.com)  and  co-sponsored  the  triple- 


A  Pennsylvania 
State  University 
program  that  had 
made  USA  Today  and 
The  New  York  Times 
available  to  students 
at  nine  of  its  24 
campuses  will  ex¬ 
pand  to  reach  1 1 
more  locations  this 
semester,  bringing  its 
total  readership  to 
more  than  70,000 
students. 

Through  the  proj¬ 
ect  a  portion  of 
students'  fees  goes 


fourth  ESTATi 


all  wiped  out. 

iWSPAPERS  OF 


“ALL 

WIPED 

OUT": 

The  Fourth 
Estate,  later 
merged  into 
E&P,  wasn’t 
guilty  of 
exaggeration 
in  covering 
the  1900 
Storm  in 
Galveston 
over  a  cen¬ 
tury  ago. 
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E  &  P  NEWS 


CALENDAR 


SEPTEMBER 

M  National  Com¬ 
puter-Assisted 
Reporting  Conference. 

Investigative  Reporters 
and  Editors  and  the 
National  Institute  for 
Computer-Assisted 
Reporting,  Hyatt 
Regenc\',  Lexington,  Ky. 


Z0-Z3; 


[SNA  Fall  Pub- 
I  Ushers'  and 
Advertising  Directors’ 
Conference.  Suburban 
Newspapers  of  America, 
Park  Hyatt  Hotel  at  the 
Bellevue,  Philadelphia 


26-28! 


jING  Annual 
I  Conference, 
International  Newspa¬ 
per  Group,  Marriott 
Hotel,  Davton,  Ohio 


26-28; 


jSPJ  National 
I  Convention, 

Societ\'  of  Professional 


Journalists,  Adam's 
Mark  Columbus, 
Columbus,  Ohio 


27-38; 


5-6 


How  to  Buy  & 
Sell  Web  Ads. 


Adweek  Conferences 
and  Laredo  Group, 
Boston  Park  Plaza 
Hotel,  Boston 


lAASFE 
I  Annual  Con¬ 
vention,  American 
Association  of  Sunday 
and  Feature  Editors, 
Plaza  Hotel,  New  York 

OCTOBER 

HFlexo  Conference 
2000,  Newspaper 
and  Publication  Fle.xo 
Users  Group,  Holiday 
Inn  Nelson  Dock, 
London 

HNNA  115th  An¬ 
nual  Convention 
and  Trade  Show, 
National  Newspaper 
Association,  Galt 
House,  LouisMlle,  Ky. 


12-13, 


(“Beyond  the 
Printed  Word”: 
IFRA/WAN  World 
Electronic  Publishing 
Conference.  I  FRA 
and  the  World 
Association  of  News¬ 
papers,  RAI,  Am¬ 
sterdam 

M  Institute  of 
Newspaper 
Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 


13-18! 


jIAPA56th 
I  General 
Assembly,  Inter 
American  Press 
Association,  Sheraton 
&  San  Cristobal 


Tower  Hotel,  Santiago, 
Chile 

M  115th  Annual 
Meeting, 

Inland  Press  Founda¬ 
tion,  Fairmont  Hotel, 
Chicago 


18-21; 


IAPME  Nation¬ 
al  Conference, 
Associated  Press  Man¬ 
aging  Editors,  Marriott 
Rivercenter  Hotel,  San 
Antonio 

MSEJ  .Annual 
Conference, 
Society  of  Environ¬ 
mental  Journalists, 
Kellogg  Hotel  and 
Conference  Center, 
East  Lansing,  Mich. 

NOTE:  To  list  events, 
please fa,v  to  Calendar 
Editor  at  (646)  654- 
5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 
HTTP; //WWW.  EDITOR  AN  DPUBLISHER.COM/EPHOME/EVENTS/EVENTSHTM/CA  LENDAR2K.HTM 


Software  snafu  bugs  AP  service 


Disruption  in  AP  Basic  feed  affects 
small-market  papers  primarily 


BY JOESTRUPP 

ORE  THAN 
450  daily 
newspapers, 
mostly  in  small  markets, 
briefly  lost  Associated 
Press  service  last  week 
when  a  satellite  system 
breakdowTi  disrupted 
the  news  cooperative’s 
feed,  forcing  editors  to 
receive  stories  and  bul¬ 
letin’s  via  other  means, 
such  as  the  Web  sites, 
faxes,  and  e-mail. 

While  the  AP  satellite 
outage  interrupted  serv  ¬ 


ice  to  most  of  its  radio 
and  TV  customers,  only 
453  of  the  1,500  news¬ 
papers  that  use  AP  saw 
any  disruption,  accord¬ 
ing  to  AP  spokeswoman 
Janis  Magin.  She  said 
the  news  service  quickly 
advised  members  about 
the  problem  and  direct¬ 
ed  them  to  two  Web 
sites  where  they  could 
continue  to  receive  sto¬ 
ries.  In  addition,  faxes 
and  e-mail  were  used 
to  send  news  to  those 
papers  that  had  limited 


or  no  access  to  the  Web. 

“We  have  newspapers 
that  get  various  levels  of 
service,”  said  Magin. 
“Most  of  those  that  were 
affected  were  those 
[small  papers]  who  get 
AP  Basic,  the  low  est  lev¬ 
el  of  service.” 

The  outage  occurred 
at  about  5:15  a.m.  on 
Aug.  29  after  new'  soft¬ 
ware  downloaded  by 
member  satellite  re¬ 
ceivers  on  AP’s  Ku-band 
system  failed.  Most  AP 
customers  were  able  to 
receiv  e  service  by  late 
afternoon  the  same  day 
through  the  alternate 
methods,  but  full 


restoration  still  had  not 
been  achieved  by  late 
last  week. 

Among  those  incon¬ 
venienced  was  the 
Holdrege  (Neb.)  Daily 
Citizen,  a  3,800-daily- 
circulation  paper  that 
had  to  receive  AP  news 
via  fax  for  several  days. 
“Anvthing  that  has  had 
to  be  set  has  had  to  be 
set  by  hand,”  said  Editor 
Tunney  Price.  “It  has 
delayed  some  things 
by  30  minutes.” 

The  outage  did  not 
impact  AP’s  Data- 
Stream,  which  provides 
news  for  most  major 
newspaper  customers.  11 


toward  a  volume-dis¬ 
count  subscription  for 
both  papers,  as  well 
as  a  local  newspaper 
at  each  site.  Students 
can  pick  up  the 
national  papers  in 
campus  news  boxes 
by  using  a  student 
identification  “smart 
card.” 

Previously,  USA 
Today  and  the  Times 
had  been  available 
only  at  Penn  State 
student  residence 
halls  under  the  same 
discount. 

-  JOE  STRUPP 

AHAPPY78TH 

Te'8EP66TEB’ 

Pssst.  The  rumors 
are  true:  The 
Hollywood  Reporter  is 
70.  The  entertain¬ 
ment  industry’s  first 
daily  trade  newspa¬ 
per  becomes  a  septu¬ 
agenarian  tomorrow. 

Launched  in  1930 
by  William  R.  “Bill” 
Wilkerson,  the  Re¬ 
porter  has  detailed 
Hollywood’s  rich  and 
colorful  history  since. 

Robert  J.  Dowling, 
editor  in  chief  and 
publisher  since 
1988,  oversees  a 
staff  of  300  with 
bureaus  around  the 
world.  The  Reporter. 
a  VNU  corporate  sib¬ 
ling  of  E&P,  publish¬ 
es  as  many  as  150 
special  issues  annu¬ 
ally;  launched  the 
entertainment  trade 
news  industry’s  first 
Web  site  (http://www 
.hollywoodreporter 
.com)  in  1996;  has 
created  an  e-mail 
edition;  and  hosts 
numerous  confer¬ 
ences  and  award 
shows.  -  JOEL  DAVIS 
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OHIO 

Nickolas  F.  Monico 

Nick  Monico  has  been  named  president  of 
the  Newspaper  Network  of  Central  Ohio,  a 
group  of  Thomson  Newspapers  recently 
acquired  by  Gannett  Co.  Inc.  Monico  had 
been  vice  president  for  advertising  sales  for 
Thomson’s  Central  Ohio  since  1998,  and 
was  publisher  of  the  Mansfield  News  Jour¬ 
nal  from  1995  to  1998.  The  group  consists 
of  five  weeklies  and  eight  dailies,  including  the  News  Journal,  The 
Advocate  in  Newark,  and  the  Times  Recorder  in  Zanesville. 


The  Thomson  Corporation 

has  agreed  to  sell 


Hamilton  (OH)  Journal-News 

(25,000  daily  circulation) 

Middletown  (OH)  Journal 

(21,500  daily  circulation) 
and  10  non-dailies  and  6  specialty  publications 
along  with  a  commercial  printing  facility 
to 

Cox  Newspapers,  Inc. 

We  are  proud  to  have  co-represented 
The  Thomson  Corporation  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 
E-mail:  infoi^dirksvane sse n.com  http://www  dirksvanf. ssf. n.com 


ALABAMA 

Greg  Retsinas  to  city  editor  of  The  Tusca¬ 
loosa  News  from  North  Carolina  bureau 
chief  for  the  New  York  Times  Regional 
Newspaper  Group. 

CALIFORNIA 
Rohn  Jay  Miller  to  the  newly  created  posi¬ 
tion  of  senior  vice  president  of  product 
and  technology-  for  KnightRidder.com 
in  San  Jose.  Miller  was  most  recently 
managing  director  of  Collaborate,  a 
consulting  firm  in  San  Francisco. 

GEORGIA 

Stephen  N.  Becker  to  the  newly  created  po¬ 
sition  of  vice  president  of  field  operations 
for  Cox  Interactive  Media  in  Atlanta  from 
vice  president  of  studio  management. 

MARYLAND 
Michael  Tighe  to  news  editor  for  The 
Associated  Press  in  Baltimore  from  AP 
news  editor  in  Honolulu.  Tighe  succeeds 

Laura  Rehrmann. 

MASSACHUSETTS 
Mary  Jane  Patrone  to  senior  vice  president 
of  sales  and  marketing  at  New  England 
Newspaper  Group,  a  unit  of  the  New  York 
Times  Co.  Patrone  will  remain  senior  vice 
president  of  sales  and  marketing  for  The 
Boston  Globe. 

Yasmin  Namini  to  senior  vice  president 
of  consumer  marketing  for  the  New 
England  Newspaper  Group  and  senior 
vice  president  for  circulation  at  The 
Boston  Globe  from  vice  president  of 
circulation  marketing  at  The  New  York 
Times. 

MISSISSIPPI 
James  L.  “Buddy"  Bynum  to  editor  of  The 
Meridian  Star  from  director  of  public 
affairs  for  the  state  Department  of 


TEXAS 

Fred  Zipp 

to  managing  edi¬ 
tor  of  the  Austin 
American-States- 
man  from  assis¬ 
tant  managing  editor  for  local 
and  state  coverage.  Zipp  suc¬ 
ceeds  Kathy  Warbelow,  now 
executive  business  editor. 
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OHIO 

David  J. 
Greenfield 

to  president  of 
the  newly  creat¬ 
ed  Copley  Ohio 
Newspapers  Inc.  subsidiary'  of 
Copley  Press  Inc.  that  is  com¬ 
posed  of  The  Repository  in  Can¬ 
ton  and  The  Suburbanite,  a 
weekly  in  Akron,  both  recently 
acquired  from  Thomson  News¬ 
papers.  Greenfield  remains 
publisher  of  The  Repository. 


Economic  and  Community  Development. 
Bynum  succeeds  Paul  Barrett,  who 
remains  publisher. 

PENNSYLVANIA 
Dan  Lewerenz  to  correspondent  for  The 
Associated  Press  in  State  College  from 
AP  newsman  in  Columbia,  S.C. 

TEXAS 

Richard  Vara  to  religion  editor  of  the 
Houston  Chronicle  from  religion  writer. 
V'ara  succeeds  Cecile  Holmes. 

VIRGINIA 

Tony  Hill  to  vice  president  for  business 
development  for  USA  Today  in  Arlington 
from  director  for  Atlantic  division 
advertising  sales. 

WEST  VIRGINIA 
George  Esper  to  visiting  lecturer  at  West 
Virginia  University  in  Morgantown  from 
Boston-based  special  correspondent  for 
The  Associated  Press. 

ASSOCIATIONS 

David  HandSChuh.  Slew  YoxV  Daily  Neu's 
staff  photographer,  elected  president 
of  the  National  Press  Photographers 
Association. 

Clyde  Mueller,  director  of  photography  at 
The  Santa  Fe  New  Mexican,  elected  vice 
president. 

Thomas  R  Costello,  staff  photographer  at 
the  Asbury  Park  (N.J.)  Press,  elected 
secretary’. 


OBITUARIES 


Karen  Potter 

'  40,  Died  Aug.  26 

I  MANAGING  EDITOR  FOR  FEATURES  AT 

THE  TIMES  UNION  IN  ALBANY,  N.Y 

I 

A  JOURNALIST  WHO 
covered  touching 
human-interest  feature 
stories  and  the  rough-and- 
tumble  w  orld  of  Texas  pol¬ 
itics  with  equal  flair,  Karen 
Potter  died  Aug.  26  of  bone  cancer. 

Potter  joined  the  Fort  Worth  (Texas)  Star- 
Telegram  after  completing  graduate  study  at  the 
University  of  Edinburgh  in  Scotland.  At  age  30, 
she  was  the  paper’s  youngest  state  capital  bureau 
chief,  and  her  fair-minded  coverage  and  gracious 
manner  won  her  the  respect  of  politicians  and 
journalists  alike.  She  won  an  Associated  Press 
Managing  Editors  award  for  her  coverage  of  ethics 
charges  against  a  Texas  legislator,  who  praised 
Potter  as  “one  of  the  best  reporters  we  had  in 
Austin”  —  one  with  a  natural  abilitv’  for  storytelling. 

In  1995,  she  joined  the  Times  Union,  where  she 
produced  an  award-winning  series  on  domestic 
violence  and  in-depth  projects  on  autism  and  hos¬ 
pice  care,  and  was  praised  for  her  gentle  manage¬ 
ment  skills.  Times  Union  Editor  and  Vice  Presi¬ 
dent  Jeff  Cohen  noted  that  Potter  “embodied  what 
is  right  about  journalism."  Potter's  husband,  Steve 
Campbell,  is  a  Times  Union  sports  columnist. 


Juan  Tomas 
de  Salas 

62,  Died  Aug.  22 

LEADING  ANTI-FRANCO  JOURNALIST 


Mary  Every 

62.  Died  .Aug.  20 

RETIRED  EDITOR  AT  THE  SANTA 
BARBARA  (CALIF.)  NEWS-PRESS 


as  the  Gazette-Telegraph,  ! 
in  1946.  During  his  42- 
year  tenure  at  the  daily, 
he  served  as  wire  editor, 
front  page  editor,  and  re¬ 
ligion  editor,  in  addition 
to  writing  the  columns 
“.^rts  Chronicle"  and 
"World  View." 

Jacques  j 

Wellington  Rupp  | 

79,  Died  Aug.  22  i 

FORMER  STAFF  ARTIST  FOR 
THE  SEATTLE  TIMES 

HILE  WORKING  AT 
Walt  Disney  Stu¬ 
dios  during  the  1950s, 

Rupp  designed  a  numbei 
of  memorable  projects, 
including  the  opening 
and  closing  titles  for  the 
"Wonderful  World  of 
Disney"  T\’  program,  the 
original  logo  for  Disney¬ 
land  Park  in  Anaheim, 
Calif.,  and  the  settings 
for  the  animated  film 
"Lady  and  the  Tramp." 
After  free-lancing  cov  ers 
for  the  Times'  Sunday 
magazine,  he  became  a 
full-time  staff  artist  in 
1972.  Rupp  hand- 
lettered  a  ma.sthead 
that  first  appeared  in 
1976  and  remained 
in  use  until  1997- 


After  .an  early  ca- 
reer  of  activism  in 
Spain,  de  Salas  was  forced 
to  seek  exile  in  Colombia 
in  1962,  where  he  vvTote 
for  the  daily  El  Tiempo. 
He  returned  to  Spain  in 
1969,  and  two  years  later 
founded  the  weekly  mag¬ 
azine  Cambio  I6,  which 
became  a  symbol  of  tbe 
opposition  to  dictator 
Gen.  Francisco  Franco, 
and  championed  democ¬ 
racy  after  the  general’s 
death  in  1975.  In  1976,  he 
co-founded  Diario  16,  a 
daily  in  Madrid,  which  he 
edited  on  and  off  until  the 
mid-1990s. 


Ev^ery,  who  spent 
more  than  30  y  ears  at 
the  Neu's-Press,  died  after 
a  short  illness.  She  joined 
the  paper  as  a  reporter 
and  was  soon  named  edi¬ 
tor  of  what  was  then 
called  the  ’Women’s" 
pages.  Every  once  re¬ 
searched  a  series  on  the 
mentally  ill  by  spending 
three  days  at  a  state  hos¬ 
pital.  She  retired  in  1994. 

John  Fetler 

78,  Died  Aug.  19 

FORMER  EDITOR  AT  THE  GAZETTE 
IN  COLORADO  SPRINGS.  COLO. 

Fetler  JOINED  the 
paper,  then  known 


Mike  Sajna 

49.  Died  .Aug.  10 

OUTDOORS  WRITER  FOR 
PITTSBURGH  POST-GAZETTE 

S.AJNA,  WHO  JOINED 

the  Po.'tt -Gazette  in 
1997,  died  of  leukemia. 
He  prev  iously  worked  for 
a  number  of  Pennsylva¬ 
nia  papers,  including  the 
Standard  Obsener  in  Ir¬ 
win,  The  Daily  News  in 
McKeesport,  and  the 
Valley  News  Dispatch  in 
Tarentum.  Sajna  wrote  a 
number  of  books,  includ¬ 
ing  the  recently  pub¬ 
lished  “Crazy  Horse:  The 
Life  Behind  the  Legend." 
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EDITORIALS 


Golfer  Woods  may  be  a  genius  on  the  course,  but  his 
‘right  of  privacy’  lawsuit  is  a  hazard  in  the  courts 


WHETHER  YOU'RE  A  SPORT 
tan  or  couch  potato, 
there's  no  escaping 
Tiger  Woods.  When 
golfing’s  greatest  superstar  is  not  chal¬ 
lenging  decades-old  \Tctor\-  records  on 
the  greens,  he’s  hawking  automobiles  on 
IW,  golf  equipment  in  Sports  Illustrated, 
and  credit  cards  in  newspaper  ads. 

But  look  at  the  lawsuit  he  is  now  pursu¬ 
ing  to  the  6th  U.S.  Circuit  Court  of  Appeals, 
and  you  might  think  Tiger  has  suddenly 
transformed  into  Greta  Garbo.  He  wants  to 
be  alone  —  kind  of  The 
golfer  is  seizing  notice  that 
he  sets  the  rules  for  his 
celebriU’  —  and  the  world 
ignores  them  at  its  peril. 

The  first  person  to  run 
afoul  of  Tiger  is  Rick  Rush, 
an  artist  who  specializes  in 
painting  sports  stars  in 
moments  of  triumph.  Rush 
painted  Tiger  Woods’  run¬ 
away  \Tctor\'  in  the  1997  Masters  golf 
tournament.  Rather  than  be  flattered. 

Tiger  sued,  claiming  the  sale  of  copies  of 
the  painting  violated  his  trademark  and 
right  of  publicitv’. 

Why  should  journalists  care  about 
this  dispute  betw'een  a  sports  artist  and  a 
golfer?  Because  Tiger  Woods  —  he  of  the 
winning  smile  and  fluttering  eyelashes  —  is 
making  a  dangerous  argument.  In  essence. 
Tiger  proposes  to  turn  the  Constitution  on 
its  head.  In  their  friend-of-the-court  brief, 
the  Reporters  Committee  for  Freedom  of 
the  Press  (RCFP)  and  the  Society  of  Profes¬ 
sional  Journalists  (SP.J)  frame  the  issue 
starkly:  "[Woods]  has  argued  that  the  right 
of  publicity  is,  in  effect,  a  constitutional 
right  that  gives  celebrities  an  absolute,  un¬ 


fettered  right  to  control  the  use  of  their 
name,  likeness,  and  image  in  all  circum¬ 
stances,  except  for  a  veiy  narrow  exception 
for  news  gathering  and  biographies.”  In 
other  words,  the  First  Amendment  serves  at 
the  pleasure  of  Tiger  and  other  celebrities. 
Because  the  golfer  has  determined  that 
Rush’s  paintings  are  not  "newsworthy,”  he 
can  stop  them  from  being  sold,  or  —  and 
this  is  probably  the  real  point  of  the  lawsuit 
—  he  can  demand  a  heftv’  licensing  fee. 

The  frightening  thing  is  that  this  argu¬ 
ment,  which  used  to  get  laughed  out  of 

court,  has  already  worked 
on  at  least  one  star-struck 
judge.  I^t  year,  U.S.  Dis¬ 
trict  Judge  Dickran 
Tevrizian,  describing  the 
plaintiff  as  "truly  one  of  our 
country’s  living  treasures,” 
ordered  Los  Angeles  to  pay 
Dustin  Hoffman  S3  million 
because  the  magazine,  in  an 
obvious  allusion  to  his 
‘Tootsie”  role,  published  a  photo-illustra¬ 
tion  of  the  actor  in  an  evening  dress. 

Celebrity  privacy-rights  law's  were 
adopted  only  to  stop  the  fraudulent  use 
of  stars  —  not  to  allow  them  to  censor 
how  they  are  portrayed  in  the  media,  in 
the  art  world,  or  by  ordinary  citizens  talk¬ 
ing  around  the  w'ater  cooler.  Tiger’s  law¬ 
suit  suggests  the  nightmare  scenario  of 
artists  —  and,  eventually,  journalists  — 
forced  into  court  to  defend  how  they’ve 
expressed  themselves  about  the  golfer. 

We  applaud  RCFP  and  SPJ  for  their 
w'ork  on  this  case  and  wish  them  strength 
and  perseverance  through  the  appeals 
process.  After  all,  as  he  proved  the  other 
day  at  the  PGA  Championship,  Tiger’s 
end  game  can  be  a  killer. 
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journalists 
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dispute  between 
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Add  substance 


To  national  and  international  coverage  “  ?  T  ’ 


To  weekend  or  midweek  editions 


To  NIE  classroom  programs 


MonitorWeek.  A  national  news  weekly  for  local  newspapers. 


iHoi 


IVI  ANOHIN 


Thoughtful  readers  want  substance. 


Flexible  package  adds  opportunities 


Not  just  the  facts,  but  genuine  understanding.  Not  just 
state  and  local  news,  but  the  big  picture  -  events  and 
issues  across  the  country  and  around  the  world. 

Now  there’s  a  new  solution:  MonitorWeek 


MonitorWeek  also  builds  traffic  to  the  local  paper’s  Web 
site  with  a  robust  online  edition  and  special  access  to  the 
Monitor's  rich  archive.  This  strong  print/online  combination 
can  build  NIE  sales  in  the  upper  grades. 


This  colorful  12-page  weekly  tab  is  designed  to  add 
scope,  depth  and  lively,  accessible  writing  to  local  newspa¬ 
pers.  It  features  the  best  work  from  the  23  worldwide 
bureaus  of  The  Christian  Science  Monitor,  renowned  for 
bringing  context,  understanding  and  constructive  insights 
to  the  news. 


Yet  MonitorWeek  is  surprisingly  inexpensive,  and  its  local 
advertising  sales  opportunities  can  actually  add  new  dollars 
to  the  bottom  line.  MonitorWeek  helps  newspapers  build 
reader  retention  and  satisfaction  by  connecting  readers  with 
their  world. 


For  more  information  call  Dan  Lawrence,  Business  Manager  at  617-450-2662 


There 


Used  to  Be  a 


A  PICTORIAL 


It  wasn’t  quite  the  Gilded  Age,  but  it  was  a  time  when 
newspapers  were  paramount  among  all  media.  They 
represented  the  power  in  a  given  community,  and  they 
often  were  owne^^^min  by  people  who  were  not 
afraid  to  use  iknHRmjr  or  worse.  The  buildings  that 

reflected  a  sense  of 
ornate  than  the  local  city 
but  we  found  a  few  still 
on  the  following  pages, 
did  will  stand  forever. 


Research  by 

Jamie  Santo 
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The  Oakland  (Calif.)  Tribune 

Building  built  1923;  vacated  1993;' reinhabited  1999  ' 

The  early  1990s  were  not  kind  to  Oakland  and  the  inhabitants  of  the 
graceful,  copper-topped  Tribune  Tower  on  13th  Street.  Ah  earthquake 
measuring  7.1  on  the  Richter  scale  rocked  the  cjty  in  1989,  damaging 
the  tower  and  forcing  the  paper  to  evacuate  all  but  the  editorial  staff.* 
In  1993,  owner  and  Editor  Robert  Maynard  sold  the  paper  to  ANG 
Newspapers,  and  the  Tribune  said  goodbye  to  its  battered  landmark, 
moving  out  of  downtown  Oakland.  For  six  years,  the  empty  tower 
stood  as  a  pointed  reminder  of  the  city’s  seismic  and  economic  trou¬ 
bles.  But,  in  1995,  the  tower’s  new  owner  (John  Protopappas,  a  for¬ 
mer  Tribune  paperboy)  and  the  city  of  Oakland  pitched  in  to  repair  the 
building,  and  last  year  the  Tribune  returned  to  its  ancestral  home.” 
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The  New  York  Times 

Building  built  1904;  vacated  1913 


Long  before  Dick  Clark,  it  was  Adolph  S. 

Ochs  who  rang  in  the  new  year  at  42nd 
Street  and  Broadway.  Ochs  officially 
opened  his  Times  Tower  on  Dec.  31, 

1904,  with  a  celebration  that  erupted  at 
midnight  in  a  frenzy  of  fireworks,  music, 
spotlights,  and  an  illuminated  sign  reading 
“1905.”  The  inaugural  bash  established 
newly  christened  Times  Square  as  the  epi¬ 
center  of  New  Year’s  revelry  for  the  rest  of 
the  century.  Less  than  a  decade  after 
occupying  the  tower,  the  newspaper  had 
become  so  big  that  it  outgrew  its  home,  i 

and  it  moved  into  a  new  building  on  43rd  ^ 

Street,  a  half-block  away.  While  the  old 
tower  retains  a  prominent  place  in  the 
newly  revitalized  Times  Square,  it  has 
been  reduced  to  what  the  “AIA  [American 
Institute  of  Architects]  Guide  to  New  York 
City”  calls  a  “supersignboard.” 
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New  York  Herald 

Building  built  1895;  demolished  1921 


A  Roman  goddess,  a  pair  of  stout  workmen,  a 
bell,  and  two  lonely  owls  (left)  are  alt  that 
remain  of  the  newspaper  that  gave  its  name  to 
Herald  Square,  at  34th  Street  and  Broadway. 
The  Herald,  the  first  daily  to  depart  New  York’s 
stately  “Newspaper  Row,”  downtown  across 
from  City  Hall,  modeled  its  florid  new  headquar¬ 
ters  (below)  after  the  Palazzo  del  Consiglio  in 
Verona,  Italy.  The  famed  architectural  firm 
responsible  for  it,  McKim,  Mead,  and  White, 
later  designed  the  personal  residence  of  New 
York  World  Publisher  Joseph  Pulitzer. 
Dispossessed  when  the  Herald  was  bought  by 
The  Sun  nearly  80  years  ago,  Minerva  and  the 
bell  ringers,  nicknamed  “Stuff”  and  “Guff,”  now 
toil  in  a  small  park  near  Macy’s,  across  the 
street  from  their  former  perch. 
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Publishing  icon  William  Randolph  Hearst’s  taste  might  not  have  been  subtle,  but  he  knew  what  he  liked.  He  also  had  a 
famous  edifice  complex.  The  ornate  Examiner  Building  (bottom  right),  designed  by  Julia  Morgan,  one  of  the  few  women 
architects  of  that  era,  so  delighted  Hearst’s  sensibilities  that  he  later  commissioned  her  to  design  his  stately  pleasure  dome 
and  castle  at  San  Simeon.  The  top  of  the  Examiner  Building,  on  11th  Street  and  Broadway,  held  a  penthouse  apartment 
from  where  Hearst  spied  on  his  reporters.  The  equally  grand  home  of  the  Los  Angeles  Evening  Herald  (below,  circa  1926), 
which  Hearst  acquired  in  1922,  suited  him  as  well.  The  two  papers  merged  in  1962,  and  the  combined  Herald-Examiner 
said  goodbye  to  L.A.in  1989.  The  Examiner  Building,  abandoned  by  Hearst  after  the  merger,  now  stands  empty,  but  is 
sometimes  used  as  a  film  location  —  the  restaurant  scene  in  “The  Usual  Suspects”  was  shot  in  the  lobby. 
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Los  Angeles  Herald -Examiner 

Los  Angeles  Examiner  hxxWdmg  built  1915;  occupied  1915-1962 
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Pittsburgh  Times 

Building  built  1892;  vacated  1906 


The  Romanesque  Times  Building  retains  its  name  and  tony  address  (but,  aias,  no  newspaper  offices)  on  Fourth 
Avenue  in  Pittsburgh’s  old  banking  and  financial  district.  Designed  by  prominent  Pittsburgh  architect  Frederick 
Osteriing,  the  Times  kept  shop  in  the  “Golden  Triangle”  district  until  it  was  purchased  by  the  Pittsburgh  Gazette. 
The  resulting  paper,  The  Gazette-Times,  was  iater  further  consolidated  as  the  Pittsburgh  Post-Gazette. 
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AsburyPark  (N.J.)  Press 

Building  built  1912;  vacated  1985 


Although  hot  news  is  a  prized  commodity  for  any 
paper,  things  got  a  little  too  incendiary  for  the 
Press  in  both  1914  and  1916,  when  its  Press 
Plaza  home  (above)  fell  victim  to  fire.  Still,  it 
remained  at  the  site,  just  a  short  walk  from  the 
Atlantic  Ocean,  for  almost  70  more  years.  Today, 
the  Press  no  longer  sends  its  greetings  from 
Asbury  Park,  but  from  nearby  Neptune.  The  old 
Press  building,  however,  remains  in  the  heart  of 
what  was  once  a  thriving  resort  on  the  Jersey 
Shore.  Despite  its  proximity  to  the  beach,  the 
five-story  structure  stood  vacant  for  many  years, 
but  now  plays  host  to  a  recording  studio,  a 
rare-book  dealer,  and  a  dance  company. 
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The  Sun,  New  York 

Building  built  1846;  occupied  by  The  Sun  1919-1952 


The  magnificent  green  clock  still  proclaims  “The  Sun,  it  shines  for 
all,”  but  The  Sun’s  days  have  long  since  passed.  Opened  as  the 
home  of  A.T.  Stewart  &  Co.’s  Dry  Goods  Emporium,  and  known  as 
the  “Marble  Palace,”  the  hulking  building  at  the  corner  of  Broadway 
and  Chambers  Street  was  later  used  as  office  space  before  the  paper 
took  up  residence  just  after  World  War  I.  The  Sun,  which  had  once 
reassured  a  worried  8-year-old  with  its  editorial  proclaiming  that 
“Yes,  Virginia,  there  is  a  Santa  Claus,”  was  sold  in  1950,  merging 
into  the  New  York  World-Telegram  &  Sun.  Its  former  residence  is 
currently  being  renovated  to  house  the  New  York  Department  of 
Buildings. 
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St.  Louis  Globe-Democrat 

Building  built  1932;  occupied  1959-1986 


When  the  Globe-Democrat  entered  into  a  joint  operating 
agreement  in  1959,  it  sold  its  office  building  to  its  new 
partner,  the  Sf.  Lou/s  Post-Dispatch,  and  rented  new  digs 
nearby  on  the  fifth  floor  of  710  N.  Tucker  Blvd.  (left). 
This  edifice  had  been  built  during  the  Depression  to 
house  a  freight  and  commuter  train  station.  Charmingly, 
the  Globe-Democrat  sent  all  its  production  work  over  to 
the  nearby  Post-Dispatch  by  means  of  a  pneumatic  tube. 
The  struggling  Globe- Democrat  finally  folded  forever  in 
1986,  yet  its  memory  lingers  today,  with  its  logo  promi¬ 
nently  displayed  over  its  old  entrance.  Talk  about  the 
power  of  the  press:  The  structure,  in  fact,  is  now  named 
the  Globe  Building  —  even  though  the  newspaper  never 
owned  it. 


Detroit  Free  Press 

Building  built  1925;  occupied  1925-1998 


Owner  E.D.  Stair  spent  $6  million  to  erect  The  Free  Press 
headquarters  on  West  Lafayette  Boulevard.  Designed  by 
architect  Albert  Kahn,  the  blockwide  limestone  building  is 
adorned  with  relief  images  of  newspaper  legends  such  as 
Horace  Greeley  and  Charles  A.  Dana,  and  even  George 
Goodale,  drama  critic  of  the  Free  Press.  In  the  grand  tra¬ 
dition,  Stair  enjoyed  his  own  barbershop  on  the  sixth  floor 
where  he  received  his  daily  shave.  The  Free  Press  entered 
into  a  joint  operating  agreement  with  The  Detroit  News  in 
1989,  and  the  Freepers  and  the  Newsies  now  share  the 
News  headquarters  building  right  down  the  street. 
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The  Miami  News 

Building  built  1925;  occupied  1925-1957 
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The  News'  old  tower  still  rises  prominently  into 
the  sky,  but  its  dramatic  social  and  political  his¬ 
tory  obscures  the  fact  that  it  once  housed  a 
prominent  newspaper.  As  the  255-foot  tower 
fashioned  after  the  Giralda  bell  tower  in  Sevilla, 
Spain,  suggests,  it  was  built  in  sunny  days  for 
the  now-defunct  News.  The  newspaper,  which 
entered  into  a  joint  operating  agreement  in 
1966,  was  folded  in  1988  (after  an  unsuccessful 
search  for  a  buyer).  Vacant  for  five  years  follow¬ 
ing  the  News’  exit,  the  structure  was  leased  by 
the  federal  government  in  1962  to  process 
Cuban  refugees  fleeing  Fidel  Castro’s  communist 
regime.  Renamed  Freedom  Tower,  the  building  — 
Miami’s  Ellis  Island  —  processed  more  than 
400,000  refugees  between  1962  and  1974.  Its 
future  seems  uncertain  now.  Although  its  exterior 
was  given  a  recent  facelift  and  its  new  owners 
plan  a  museum  inside,  it  remains  vacant  today. 
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The  Sacramento  (Calif.)  Union 

Original  building  built  1853; 

new  building  built  1968;  occupied  1968-1994 

The  Union’s  two  headquarters  stand  as  bookends  for  the  story  of  the  “oldest  daily 
in  the  West.”  The  original  three-story  office  on  J  Street  (below,  still,  in  the  historic 
Old  Sacramento  district)  bore  witness  to  the  early  days  of  California  statehood,  and 
later  received  dispatches  penned  by  the  paper’s  special  correspondent,  Mark 
Twain,  during  his  trip  to  the  Sandwich  Islands,  now  Hawaii.  When  the  Union  made 
the  leap  from  hot  type  to  cold,  it  built  a  new  headquarters  on  Capitol  Mall. 
Designed  in  what  the  paper  called  “Early  California”  style,  the  Union’s  new  home 
was  actually  two  adjacent  buildings:  the  Union  offices  (far  left)  and  a  production 
plant  (interior  shown  at  left).  The  state  capital,  while  happily  playing  host  to  two 
political  parties,  supported  only  one  daily  paper,  and  the  Union  folded  in  1994. 
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New  York  Daily  News 

Building  completed  February  1930;  vacated  1995 


Although  outranked  by  his  cousin  and  former  co-publisher  at  the  Chicago  Tribune,  Col.  Robert  R.  McCormick,  Capt.  Joseph 
M.  Patterson  had  no  desire  to  play  second  fiddle.  Patterson  hired  the  same  architects  (Howells  and  Hood)  who  dreamed  up 
McCormick’s  Tribune  Tower  to  design  The  News  Building.  Yet  the  East  42nd  Street  structure,  with  its  celebrated  lobby  (cap¬ 
tured  below  in  1930),  bore  little  resemblance  to  Gothic  Tribune  Tower,  and  it  became  a  blueprint  for  corporate  skyscrapers. 
So  completely  did  The  News  Building  embody  the  image  of  a  bustling  city  daily  that,  more  than  40  years  after  its  construc¬ 
tion,  it  earned  a  prestigious  movie  role,  appearing  as  the  home  of  the  “Daily  Planet”  in  the  1977  “Superman”  movie.  The 
financially  troubled  News,  which  sold  the  building  in  1982,  occupied  only  three  floors  before  it  moved  crosstown  in  1995. 
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INTERACTIVE 


Digital  How-To 


Personal-finance  supersite  affords  'entry-point  investors’ 
access  to  a  treasure-trove  of  information  on  the  markets 


BY  CHARLES  BOWEN 


Got  business  reporters  who  missed  a  few  of 
the  memos  you’ve  been  writing  about  the  growing 
importance  of  online  investing  to  your  ever-more- 
savv>^  readership?  Well,  you  can  either  pitch  one  of 
your  famous  fits  in  the  middle  of  the  newsroom  — 
are  those  still  working  for  you?  —  or  you  can  fix  the  problem  by  di¬ 
recting  them  to  a  little  continuing  education  right  at  the  keyboard. 

Some  of  the  best  background  on  the  subject  of  Internet-based 
investing  is,  to  no  one’s  surprise,  on  the  Internet  itself.  A  site 

called  Investorama  is  quickly  be-  ^  www.investotama.com 

coming  a  major  gathering  place 

for  that  new  breed  of  “entr\-point  I  |j  C  * /| 

investors"  and  other  users  of  online  _ 

financial  senices.  And,  of  course,  If 

because  the  ultimate  goal  of  digital  !  MMlMillJM 

investors  is  the  same  as  that  of  their  ti,  nrriii  ri.nn 

more  traditional  counterparts  who 

continue  to  make  money  the  old-  r- 

fashioned  way,  the  site  also  provides  , 

a  wealth  of  general  information  ,  ^ 

about  securities,  mutual  funds,  PSB 

companies,  and  business  news.  » SS^IKinJiS*  'iSaa 

For  instance,  Investorama,  —md  «»«»».. 

^B&l  ^A3SI»0«TT0  I 

reached  at  http: //wAvw.investorama 

.com,  has  in-depth  information  on  V  '  _ _ 

more  than  6.500  publicly  traded 

stocks  through  its  new  “Company  Reports"  munity  of  investors  as  well  as  a  huge  com- 

ser\ice,  which  contains  many  features  that  pilation  of  rated  links  to  finance-related 

are  unique  to  Investorama  or  have  never  sites.  At  last  count,  Investorama  featured 
before  been  provided  for  free  on  the  Web.  more  than  16,000  links. 

Each  company  report  offers  up  to  six  The  site  also  provides  free  access  to 

years  of  fundamental  data,  including  in-  market  news,  stock  and  mutual-fund 

come  statement  and  balance  sheet  data,  quotes  and  research,  market  commentarv', 
historical  growth  rates,  and  fiscal  year  portfolio  tracking,  message  boards,  mem- 

high  and  low  prices.  And  probably  of  in-  ber  e-mail,  customized  start  pages,  educa- 

terest  to  your  readers  will  be  the  fact  that  tional  resources,  and  a  comprehensive 
the  site  hosts  a  thriving  interactive  com-  Web  directory  of  financial  information. 


www.investoiama.ccim 


munity  of  investors  as  well  as  a  huge  com¬ 
pilation  of  rated  links  to  finance-related 
sites.  At  last  count,  Investorama  featured 
more  than  16,000  links. 

The  site  also  provides  free  access  to 
market  news,  stock  and  mutual-fund 
quotes  and  research,  market  commentarv', 
portfolio  tracking,  message  boards,  mem¬ 
ber  e-mail,  customized  start  pages,  educa¬ 
tional  resources,  and  a  comprehensive 
Web  directory  of  financial  information. 
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And  for  advanced  users,  the  site  offers 
in-depth  stock  and  mutual  fund  research 
and  investment  clubs.  Beyond  that,  the 
site  includes: 

•  “Ask  Investorama.”  a  source  of 
common  questions  and  answers  and  an 
opportunity  to  get  a  response  from  a 
financial  expert. 

•  “Start  Your  $1  Million  Portfolio,”  a 
guide  to  building  a  winning  portfolio. 

•  Free  financial  software  dovvuloads. 

•  A  stock  and  fund  power  search. 

•  Communication  tools  such  as  chat 
and  instant  messaging  for  talking  to  other 
investors.  Based  in  New  York,  the  site  was 
launched  by  author  Douglas  Gerlach,  a 
personal-finance  expert,  who  has  vvTitten 
books  about  the  new  wave  of  Internet  in¬ 
vesting,  including  “The  Complete  Idiot’s 
Guide  to  Online  Investing”  and  “Investor’s 
Web  Guide.” 

Other  considerations  in  using  In¬ 
vestorama  for  your  vvTiting  and  editing: 

1  Scroll  the  introductory  screen  to 
reach  the  site's  “Quick  Index,”  links 
to  investment  “essentials,”  such  as  that 
previously  mentioned  massive  directoiy 
of  financial  Web  links,  the  stock  and  fund 
“PovverSearch”  features,  assorted  calcula¬ 
tors,  the  “Ask  Investorama”  service,  a 
glossary,  and  the  portfolio  tracker.  Also 
in  the  “Quick  Index”  are  links  to  assorted 
financial  guides  and  member 
tools,  such  as  the  message 
boards,  e-mail,  and  clubs, 
iw  ifliH  If  you  don't  see  what  you're 

HH  looking  for  in  the  “Quick 

i  Index,”  scroll  to  the  bottom  of 
the  introductory  screen  and  click 
*“*  the  “Site  Map”  link.  This  will 
provide  a  wealth  of  links  to 
I  services  relating  to  investments, 

I  real  estate,  retirement,  mutual 
funds,  and  so  on. 

msdl  4^  Besides  these  list-browsing 
options,  the  site  supports 
powerful  search  options.  In  the 

_  center  of  the  introductoiy  page 

is  a  search  service.  From  the  drop¬ 
down  list,  select  the  section  you  want  to 
search  (choosing  among  “16,000-Site  Di¬ 
rectory ,”  “Articles  and  Archives,” 

“Member  Directory,”  “Message  Boards,” 
or  “Stock  PovverSearch”),  then  enter  a 
kej-vvord  or  phrase  in  the  associated  data- 
entrv'  box  and  click  the  “Search”  button. 

The  site  also  has  a  “PowerSearch”  engine 
for  stock  in  the  same  area  of  the  introduc¬ 
tory'  screen.  To  use  it,  enter  a  stock  ticker 
and  click  the  “Go”  button.  11 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


But  the  M.\RKHT  (il  IDE  has  also  been  a  hijilily  recommended  source  of  It's  the  only  source  of  valuable,  descriptive  information  for  .VISA  and 
relocation  data.  Its  unique  combination  ofquantitative  and  qualitative  data  non-.\lSA  markets  in  the  I'  S.and  ('anada  .  plus  critical  market  data 
has  pmvided  an  accurate  description  of  community  life.  for  more  than  1 .600  cities  and  all  ,^,lfl  I '.S.  counties. 


For  years  marketers  have  usetl  the  r.&P  MARKET  (il  IDE  as  a  planning 
UKtl.  Iliey  have  come  to  rely  on  the  demographic  and  economic  tables 
with  actuals  and  remarkably  accurate  annual  projections. 


Industries.  Chain  Outlets.  Retail  Outlets.  Location 
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•  And  overall  BETTER  LIVI\G  INDEX! 


Demographic  data  now  includes: 

•  Graduation  Levels 
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Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 
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Two  dailies  nix  abortion  ads  4 


A  MATUR  OF  TARIF7 

‘The  New  York  Times’  and  ‘USA  Today’  cited  for  censorship 
over  refusals  to  run  ad  protesting  partial-birth  abortion  j 


HE  few  AIR160CH  Mie 
WY  R*  th6  f  IRST  T)MB : 
H«HANC)6  (tltfc,  , 


^1HBB*6eCFHl6€KuTL! 


SE'Wa  9u6rtc 
'MR0O6HA6MALUft<Ice.' 


AfitOVED^ 

HlE'PNYftsi-v 


BY  JOE  STRUPP 


Did  Th£  New  York  Times  and  USA  Today  censor 
a  pro-life  group’s  opposition  to  partial-birth  abor¬ 
tion  last  month  or  was  the  newspapers’  rejection 
of  an  ad  from  the  conservative  Focus  on  the  Fam¬ 
ily  an  exercise  in  policing  offensive  material?  The 
answer  depends  on  who  you  ask. 

“There  is  censorship  going  on,”  said  Paul  Hetrick,  a  spokesman 
for  the  Colorado-based  organization  that  submitted  the  ad  to  both 
papers.  “It  shows  how  profound  the  pro-choice  biases  are  in  the 
newspaper  that  you  can’t  present  it  in  this  way.” 


Remember, 


There's  only  one  Post-il  Note  and  it's  from  3M.  Please  help  ns  protect  our 
trademark  by  including  the  ®  when  you  write  about  Post-it  Notes  or  our  other 
Post-it  products.  And  since  a  trademark  is  an  adjective,  follow  it  up  with  an 
appropriate  noun;  Post-it  Easel  Pads,  for  example.  The  Post-it  trademark 
is  a  name  you  can  trust  —  please  help  us  keep  it  that  way. 


Post-it’ 


3M  Innovation 
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USA  Today  spokesman  Steve  Anderson 
disagreed,  defending  the  papers  decision: 
“Somehow,  USA  Today  is  being  seen  as 
stifling  the  pro-life  movement.  Nothing 
could  be  fiirther  from  the  truth.  We  have 
carried  ads  for  other  pro-life  groups.” 

The  dust-up  began  when  Focus  on  the 
Family  wanted  to  promote  its  opposition  to 
partial-birth  abortion  in  early  August  by 
placing  a  ftill-page  ad  in  USA  Today.  But 
w  hen  USA  Today  advertising  executives 
saw  the  ad,  which  included  a  cartoon  with 
graphic  descriptions  of  the  abortion  proce¬ 
dure,  they  rejected  it.  That  sent  the  organi¬ 
zation,  still  seeking  a  national  audience,  to 
The  Nexc  York  Times,  which  also  declined 
the  ad,  saying  it  was  “in  questionable  taste.” 

The  ad  included  a  cartoon  by  Chuck  Asay 
of  The  Gazette  in  Colorado  Springs,  Colo.  — 
the  same  city  where  Focus  on  the  Family  is 
based.  The  sLx-panel  cartoon  depicted 
drawings  of  a  newborn  baby  with  descrip¬ 
tions  oi’his  entry  into  the  world  stating, 

‘The  time  had  come,”  “He  felt  movement,” 
and  “He  felt  air  touch  his  body  for  the  flrst 
time.”  In  the  fifth  panel,  the  description 
turned  suddenly  to  partial-birth  abortion, 
saying,  “He  felt  a  sharp  pain  at  the  base  of 
his  skull,  he  jerked  violently,  and  then  it 
was  over.”  The  cartoon  ended  with  a  draw¬ 
ing  of  the  U.S.  Supreme  Court,  with  the 
response:  “So,  what’s  the  problem?” 

Asay,  a  20-year  cartoonist  who  draws 
daily  for  the  91,201-circulation  paper, 
said  the  refusal  of  two  major  papers  to 
publish  his  cartoon  was  surprising.  “I 
didn’t  think  it  was  in  bad  taste,”  he  said. 

Eventually,  The  Washington  Post  and 
the  Los  Angeles  Times  published  the  ad 
Aug.  11  and  Aug.  17,  respectively.  “Every 
ad  you  take  in,  you  try  to  make  the  best 
judgment,”  said  Po.st  spokesman  Stephen 
Hills.  “It’s  a  balance  between  the  right  of 
free  speech  and  good  taste.  We  try  to  err 
on  the  side  of  free  speech,  but  there  are 
ads  w'e  do  turn  down.”  11 
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LOOK  WHO  IS  TALKING! 
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Gary  Alpert,  Co-Founder  8  CEO,  WetFeet.com 
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Elyse  Cheffer,  Assistant  Director,  New  Media,  naplesnews.com 
Matthew  Denton,  Co-Founder  and  President,  Realty.com 

'  Steve  Ferber,  Executive  Vice  President,  Marks-Ferber 
*'  '  '  Communications,  LLC 

Bill  Ferguson,  Manager,  Online  Market  Development, 
.  Morris  Communications 
»  Alberto  Ibarguen,  Publisher,  The  Miami  Flerald 

Kevin  McCourt,  Director,  Online  Classified  Advertising, 
Newspaper  Association  of  America 


Russell  Mills,  Publisher  &  President,  The  Ottawa  Citizen 

Mary  F.L.  Moslander,  VP  end  General  Manager, 

,  WashingtonJobs.com,  Washingtonpost.  Newsweek 
Interactive  /  '  ^ 

Nick  Rogosienski,  VR  Interactive  Media,  Star  Tribune 
Bippy  Siegal,  CEO,  BigVine  ^ 

Andy  Sutcliffe,  CEO,  DesertNet-' 

Deborah  Ward,  Online  Classified  Manager,  - 
SFGate.com/Classified  Gateway,  San  Francisco 
Newspaper  Association 
Bradley  Zeve,  Publisher  and  Owner,  Coast  Weekly 
Peter  M.  Zoflman,  Executive  Editor  and  Founder, 
Classified  lntelligence,LLC 


AND  LOOK  WHAT  THEY  ARE  TALKING  ABOUT! 


Organization  and 
Training  of  Staff 

Customer  Service 


Technology  Choices 
The  Competition! 

The  Publisher's  Perspective 


Local  Advertising  Models 
Classified  Piracy 
.  and  Much  Morel 


AND  LOOKWHERE  &  WHEN  THEY  ARE  TALKING! 


September  17-19,  200tf  •  Tlyatt  Regency,  Monterey, 

For  more  info  and  to  register  go  to  www.editorandpubitsher.com  and  click  on  "Conferences".  See  you  in  Monterey! 
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In  brief 

Big  birthdays 
for  ‘Beetle’ 
and  ‘Blondie’ 

Two  WIDELY  DISTRIBUTED  KiNG 
Features  Syndicate  comic  strips 
are  celebrating  major  anniver¬ 
saries  this  week. 

Mort  Walker’s  “Beetle  Bailey,”  which  j 
runs  in  more  than  1,800  newspapers,  ; 
turns  50  on  Sept.  4.  And  “Blondie,”  in  i 
2,000-plus  papers,  reaches  70  on  Sept  8. 

As  “Beetle”  celebrates  its 
anniversary,  the  comic’s  '  j 
Sgt.  Snorkel  character  will  L  , ' 
announce  that  he’s  plan-  R  r  ?  A  ^ 

ning  to  retire. 

“After  50  years,  I  thought  BK 
it  would  be  fun  to  see  how 
Sarge  fares  if  he  doesn’t 
have  Beetle  to  kick  around  "  ^ 

any  more,”  said  Walker. 

Also,  Walker’s  University  of  Missouri 
alma  mater  is  holding  a  “Beetle”  e.xhibit 
through  Sept.  30.  On  Nov.  11,  another 
exhibit  will  open  at  the  International 
Museum  of  Cartoon  Art  in  Boca  Raton, 

Fla.  Then,  in  December,  Walker’s  autobi-  | 
ography  is  scheduled  to  be  published. 

The  50th  anniversary  year  (E&P, 

Dec.  11, 1999,  p.  39)  has  also  featured 
the  release  of  an  anthology  organized 
by  decade  and  commemorative 
merchandise. 

The  “Blondie”  birthday  will  be  marked 

et  cetera . . . 

,  WEEKLY  ILLUSTRATED  FEATURE 
j  ^called  “Financial  Housekeeping”  is  be- 
I  ing  syndicated  by  J  Features.  It's  written  by 
i  Charles  Jaffe,  columnist  for  The  Boston 
Globe,  and  drawn  by  Anthony  Schultz,  the 
i  Globe’s  business  section  art  director. ... 

Uf.  -D  Fi  ature  Svndicati  is  offering  a  selec¬ 
tion  of  investment  and  other  financial  content 
from  GreenMagazine.com.  ...  “Peanuts”  re- 
I  runs  by  the  late  Charles  Schulz  of  United  won 
a  comics  poll  conducted  by  The  Buffalo  (N.Y.) 
News.  The  next  four  finishers  were  “The  Fam¬ 
ily  Circus”  by  Bil  and  Jeff  Keane  of  King  Fea 
TUREs  Syndicate,  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  United,  “Blondie”  by  Dean 


by  three  anniversary  strips  —  running 
Sept.  8,  9,  and  10  —  that  include  rarely 
seen  1930  artwork  and  more.  Also,  a 
racing  boat  sponsored  by  “Blondie” 
writer  Dean  Young  will  compete  Sept.  10 
in  the  New  York  Super  Boat  Grand  Prix. 

“Blondie,”  drawn  by  Denis  Lebrun, 
was  created  by  Dean’s  father  Chic  Young. 

He’s  a  STAFF  comic  creator 

FOR  TECH-SUPPORT  COMPANY 

You’ve  heard  of  staff  editorial  cartoon¬ 
ists.  How  about  a  staff  comic  creator? 

Steve  Kearsley  works  full  time  for 
Ask  Dr.  Tech,  a  company  that  provides 
paid  tech  support  to  computer  users. 


*  to  kit  K  HIM 


ailOIV- 


—  MORT  WALKER 
“Beetle  Bailey” creator 


tech.com)  formerly  worked  10  years  for 
the  San  Francisco  Chronicle,  where  he 
did  graphics.  In  his  spare  time,  he  drew'  a 
comic  called  “Low  Tech”  for  his  Web  site 
and  e-mail  subscribers.  That  com.ic’s 
characters  now  reside  in  “Ask  Dr.  Tech.” 

Flywheel  launches  online 
VERSION  OF  ‘Body  &  More’ 

Flywheel  Media  has  launched  an  online 
version  of  the  syndicated  “Body  &  More” 
publication. 

The  cyber  content  is  available  free  to 
newspapers  as  locally  branded  plug-ins 
for  their  Web  sites. 

“Body  &  More”  —  aimed  at  women 
25-54  —  covers  topics  such 
as  health,  fitness,  nutrition, 
relationships,  and  family. 

Flywheel  (http://ww'w 
.flywheelmedia.com)  came 
into  being  last  year  when 
Thomson  Target  Media 
T  WALKER  Thomson  Interactive 

T”  CREATOR  Media  merged. 


His  job?  Doing  the  “Ask  Dr.  Tech” 
comic. 

“Ask  Dr.  Tech  founder  William  Lam 
decided  that  one  way  to  differentiate  his 
service  from  competitors  was  to  build  the 
content  service  around  a  cartoon  strip,” 
wrote  E&P  Online  columnist  Steve  Out¬ 
ing  in  his  newsletter.  The  comic  appears 
in  various  parts  of  the  Ask  Dr.  Tech  Web 
site,  and  can  also  run  on  other  sites  for 
free  (which  gives  the  San  Jose,  Calif.- 
based  company  publicity). 

Kearsley  (http://www.comic.askdr 


EchoFactor.com  begins 

REVERBERATING  ON  WEB 

An  Internet  company  called 
EchoFactor.com  has  been  founded. 

The  syndicator  “scrapes”  headlines 
from  Web  sites  and  offers  them  free  to 
other  sites.  When  visitors  to  the  client 
sites  click  on  the  headlines,  they’re  linked 
back  to  the  provider  sites  —  which  get 
increased  traffic. 

EchoFactor.com,  based  in  King  of 
Prussia,  Pa.,  is  an  Infonautics  Corp. 
company. 


Young  and  Denis  Lebrun  of  A- .  ,  and  “Beetle 
Bailey”  by  Mort  Walker  of  K  r  . ...  “Sher¬ 
man’s  Lagoon”  creator  Jim  Toomey  of  Kin(. 
has  received  the  Environmental  Hero  award 
from  the  National  Oceanic  and  Atmospheric 
Administration.  ...  “Killer  Content:  Strategies 
for  Web  Content  and  E-Commerce,”  a  new 
Addison-Wesley  book  by  Mai-lan  Tomsen,  in¬ 
cludes  a  foreword  by  Kinecta  Corp  Chairman, 
and  CEO  David  Mathison.  Kinecta  (http:// 
www.kinecta.com)  is  a  company  that  pro¬ 
vides  a  syndication  platform  for  companies  to 
send  and  receive  content  via  the  Web.  ...  A 
“Big  Nate”  chess  tournament  was  held  last 
month  at  the  U.S.  Chess  Center  in  Washing¬ 
ton.  “Big  Nate”  creator  Lincoln  Peirce,  whose 
Newspaper  Enterprise  Association  comic’s 
lead  character  is  a  chess  prodigy,  gave  a 


“chalk  talk”  at  the  tournament  and  presented 
trophies  to  the  winners.  ... 

I  Jedia  of  Urbandale,  Iowa,  has  entered  into  a 
partnership  with  Racing  Information  Systems 
to  provide  auto  racing  features  to  newspa¬ 
pers.  ...  Originals  of  Guy  Gilchrist’s  self- 
syndicated  “Mudpie”  comic  (http://www 
.gilchriststudios.com)  will  be  displayed  at  two 
I  historic  sites.  Six  strips  about  George  Wash¬ 
ington  will  appear  at  Mount  Vernon,  Va.,  and 
a  comic  about  Theodore  Roosevelt  will  be  at 
Buffalo,  N.Y.’s  Wilcox  Mansion,  where 
Roosevelt  was  sworn  in  as  president  after 
William  McKinley’s  assassination  ....  “Taking 
i  More  Trix,”  the  third  volume  in  the  Bobby 
i  Wolff  computer  software  series,  has  been 
I  released.  Wolff  writes  “The  Aces  on  Bridge” 

I  column  for  United. 
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newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Counties  in  NC. 
Call  (919)  365-5592  ask  for  Annette 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSPAPER  jVPPRAISERS 


Confidential  Appraisal  ;  Bolitho-Cnbb 
for  Estate,  ESOP,  ^  AsSOCiatCS 


Partners,  Bank,  Tax,  i 
Stock,  Assets 


Publication  Brokerage 
&  Appraisals  ssL1923 
Over  2000  papers  soM 


cribb.com 

I  Confidential  •  Convenient 
{  24  hours  s  day.  7  days  a  waak 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Crtbb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
Jeribbeimt.net 


*  Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  828M 
jfhicksetrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  34105 
tokis  e  mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 
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MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
StitcherA'rimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
WWW,  bigstuft-stepper.com 
(913)782-2584 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED;  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax;  (913)648-7750 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


GOSS  COMMUNITY  Clone  units. 
Manufactured  in  New  Delhi,  India  to  the 
highest  standards.  Single  floor  or  stack 
unit  $29,800.  Three  color  satellite 
$59,800.  Four  high,  with  RCR 
$166,000.  F.O.B.  New  Delhi,  India. 

Western  Web  Sales  (714)  985-4707 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 
22“,21  1/2",  21" 

•  New  or  Rebuild  Goss  R.T.P.  42”  -i- 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel;  (800)  821-6257 
Fax:  (323)  256-7607 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


READY  TO  GO 

Five-unit  News  King.  Three  floor  units, 
one  stack.  Complete  with  folder,  roll 
stands,  water  system.  Used  through 
early  2000.  Victim  of  print  consolida¬ 
tion.  Located  in  Littleton,  NH.  Best  offer. 
Rich  Piatt,  Publisher,  Salmon  Press 
Call  (603)  279-4516 
Or  E-mail:  publisher@salmonpress.com 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.iniandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

WANTED  TO  BUY 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


■  -INDUSTRY  SERVICES-  I 


ADVERTISING  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext  109 

Inbound 4  Outbound^  Data ^  Software 4  Sales^Surveys 
Verification  #  Retention  4  Quality 


Post- It  hlote  Advertising  by 

NoieAdSdCOm 

NoteAd9.com.  tnc.  is  your  source  tor  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising. 

•  Authorized  distnbutor  of  3M. 


CIRCULATION  SERVICES 


.^8  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

metro-news.com 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman:  (800)  830-3776 

COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  SEPTEMBER  ♦,  2000 


PRESSROOM  SERVICES 


NEED  A  PRESSMAN? 

GLOBAL  WEB  PRESS 
CONSULTANTS 
Specializing  In: 

•  Temporary  Journeyman  Pressman 

•  Pressman  Training 

•  Preventative  Maintenance  Programs 

•  Consulting  on  all  phases  of  Printing 
Production 

•  Replacement  of  Ink  Balls,  Micrometric 
Roller  Ink  Vibrators  and  Water 
Vibrators 

Call  (208)  769-3569 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


-HELP  WANTED- 


ADMINISTRATIVE 


DIRECTOR  OF  TRAINING 
The  Director  is  the  Publishing  Division's 
liaison  between  the  corporate  training 
department,  the  learning  Resource  Cen¬ 
ter  and  the  individual  operating  com¬ 
panies.  The  Director  will  determine  what 
aivislon  specific  training  is  needed  and 
ensure  that  these  needs  are  met  on  a  con¬ 
sistent  basis.  The  Director  will  ensure 
the  successful  implementation  of  corpo¬ 
rate  programs  encouraging  the  use  of  the 
Learning  Resource  Center  while  main¬ 
taining  consistent  application  of  training 
throughout  the  division.  Please  forward 
your  resume  with  salary  requirements  tO: 

Box  01345,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLISHER 

Publisher  with  strong  news  background 
who  also  knows  how  to  generate 
revenue  needed  for  bright  weekly  in 
vibrant  West  Texas  community.  Salary 
$40,000  plus  incentive  bonus.  Reply  to: 
Box  01340,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

www.editorandpublisher.com 


Phone:1-888-825-9149  ~  C| 
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ADMINISTRATIVE 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

WWW.  Breh  mCom  m  u  n  ications.  com 


PUBLISHER 

In  search  of  an  experienced  publisher/ 
business  manager  for  an  upstart  Jewish 
weekly  newspaper  in  Dallas,  Texas.  Focus 
on  driving  revenue,  controlling  budget, 
managing  people,  and  heavy  community 
involvement.  Strong  work  ethic  required. 
We  are  an  established  newspaper  group 
offering  great  pay  and  benefits.  Please 
send  resume  and  salary  requirements  to: 
Capital  Jewish  Publishing,  Inc. 

Attn;  Craig  Burke 
1 500  East  Jefferson  Street 
Rockville,  MD  20852 
Or  fax;  (301)230-0114 
Or  E-mail  craigburke@aol.com 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit; 

www.BrehmCommunications.com 


ACADEMIC 


ADVERTISING 


ADVERTISING  DIRECTOR 
Needed  at  14,500  Cox  daily  in  eastern 
NC.  You  must  be  experienced  and 
innovative  with  proven  accomplishments 
in  retail  and  classified  sales.  Willing 
staff,  no  big  problems.  Good  compensa¬ 
tion  for  performance  plus  all  benefits. 
New  building,  nice  lifestyle.  Advance¬ 
ment  possible.  Call  Rip  Woodin: 

(252)  407-9967 


ACCOUNT  MANAGER 
Outstanding  sales  opportunities  available 
with  Newspaper  Partners,  Inc.  in  New 
York,  Atlanta  and  Dallas.  Responsibilities 
include  sales  and  presentations  for 
national,  retail  and  recruitment  advertis¬ 
ing  for  growing  list  of  quality  newspapers. 
Minimum  5  years  newspaper,  media 
sales  or  advertising  agency  experience. 
Excellent  communication  skills  and  com¬ 
puter  literacy  necessary.  Competitive 
salary  and  benefits  package.  Send 
resume  and  salary  requirements  to: 

Human  Resources 
Newspaper  Partners,  Inc. 

4601  Wilshire  Boulevard,  Suite  112 
Los  Angeles,  CA  90010 
Or  by  E-mail:  hr@npius.com 
No  phone  calls,  please 


ACADEMIC 


CENTRAL  MICHIGAN  UNIVERSITY 
DEPARTMENT  OF  JOURNALISM 

2  TENURE-TRACK  ASSISTANT  PROFESSORS  IN 
ADVERTISING  AND  PUBLIC  RELATIONS 


The  Department  of  Journalism  invites  applications  for  2  tenure-track  positions  in 
our  undergraduate  program  with  primary  interest  and  expertise  in;  Advertising  — 
teach  principles,  design,  copywriting  and  layout,  campaign  management,  media 
planning,  database  and  interactive  advertising,  and  portfolio  preparation.  Experi¬ 
ence  in  the  creative  aspects  of  advertising  and  proficiency  in  lilustrator,  Photoshop, 
QuarkXPress,  PowerPoint  and  Internet  applications  is  required.  Public  Relations  — 
teach  principles,  writing  and  audio/visual/web  presentation,  program  and  campaign 
management,  case  studies,  and  portfolio  preparation,  as  well  as  develop  special 
topics  seminars.  The  applicant  may  represent  the  department  on  an  Integrated  Pub¬ 
lic  Relations  Council  supervising  that  interdisciplinary  major.  Qualifications:  The 
department  has  two  possible  tenure  tracks  for  these  two  positions;  (1)  for  an  earned 
doctorate  or  ABD  in  journalism,  mass  communication  or  related  field  required;  or, 
(2)  for  a  nationally  distinguished  professional  with  a  bachelor's  degree  required, 
master’s  degree  preferred.  Additional  qualifications  for  both  positions:  Ability  to 
integrate  new  communication  technology  in  the  classroom  is  required.  College 
teaching  is  preferred.  Faculty  are  expected  to  conduct  research  relevant  to  the 
mission  of  the  department;  teach  three  courses  per  semester;  advise  students;  and 
engage  in  professionai  development  and  service  activities.  In  addition,  applicants 
should  be  prepared  to  seek  and  create  opportunities  for  curricular  collaboration, 
including  online  projects. 

Send  letter  of  interest,  vita,  evidence  of  teaching  effectiveness,  if  available,  and 
names,  phone  and  fax  numbers,  and  e-mail  address  of  3  references  to  Guy  T 
Meiss,  Chair,  Journalism  Department,  CMU,  Mt.  Pleasant,  Ml  48859.  E-mail: 
jrndept@mail.cmich.edu  Fax;  (517)  774-7114.  Review  of  applications  will  begin 
November  1, 2000  and  continue  until  the  position  is  filled. 

Journalism  is  a  growing  department  with  12  tenure-track  and  3  full-time  temporary 
faculty,  1 50  undergraduate  majors,  100  minors,  and  is  accredited  by  AEJMC. 

CMU,  an  AA/EO  institution,  is  strongly  and  actively  committed  to  increasing 
diversity  within  its  community,  see  www.cmich.edu/aaeo.html 


ADVER’nSING 


DIRECTOR  OF  SALES 
In  search  of  the  right  individual  to  lead 
the  sales  department  for  a  Jewish 
weekly  newspaper  in  Washington,  DC 
area.  Individual  will  manage,  motivate 
and  drive  revenue  with  a  staff  of  seven 
for  three  income  divisions.  Experience 
with  dispiay,  classified  and  legal  advertis¬ 
ing  preferred.  Strong  compensation  and 
benefits  package  including  401(k). 
Please  send  resume  to: 

Craig  Burke,  Washington  Jewish  Week 
1 500  East  Jefferson  Street 
Rockville,  MD  20852 
Or  E-mail:  CraigBurke@aol.com 


ACADEMIC 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  wc’hsitc  at 
v\  u  w.fil  i torn iiilpuhlislicT  com 
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Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University  of 
North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh  dass 
of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  professionals  with 
at  least  10  years  of  news  experience.  Must  be  currently  employed  full 
time  in  a  news  operation.  Experience  as  adjimct  faculty  member  benefi¬ 
cial  but  not  essential.  The  27-month  program  pays  up  to  $50,000  per  year 
plus  tuition,  medical  insurance  and  travel  bOTefits.  GRE  requir^  of  all 
applicants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact  Dr.  Ruth  Walden 
walden@email.imc.edu 
919.%2.4088 

Program  information  also  available  at 
http://metalab.unc.edu/jomc/academic/  graduate/ financial.html 
Deadline:  Dec.  1, 2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 
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DEPUTY  DIRECTOR 
KNIGHT  JOURNALISM  FELLOWSHIPS 
STANFORD  UNIVERSITY 

The  John  S.  Knight  Fellow.ships  for  Professional  Journalists  seeks  a  deputy 
director  to  sup)ervise  key  aspects  of  the  program.  This  person  will  report 
to  the  director,  yet  will  have  broad  authority  to  act  on  his  or  her  own 
initiative  in  several  areas,  including  marketing  and  advertising  the  pro¬ 
gram,  organizing  the  selection  of  new  fellows,  arranging  seminars  and 
field  trips,  advising  and  counseling  fellows  and  working  with  other  Stan¬ 
ford  schools  and  depaitments.  The  fjenson  will  be  expected  to  maintain 
extensive  contacts  in  journalism,  and  to  be  a  close  student  of  trends  in  the 
field. 

The  deputy  director  must  be  an  accomplished  journalist  with  at  least  10 
years  experience,  and  have  a  demonstrated  reputation  of  merit.  The 
person  should  be  familiar  with  forms  of  media  other  than  one  in  which 
she  or  he  has  practiced.  The  person  must  be  familiar  with  the  back¬ 
ground,  operation  and  goals  of  mid-career  journalism  fellowships.  The 
deputy  director  must  have  excellent  organizational  skills,  as  well  as  the 
ability  to  write  clearly  and  persuasively,  both  in  internal  and  external 
communications.  Women  and  minorities  are  particularly  encouraged  to 
apply.  Stanford  University  is  an  equal  opportunity,  affirmative  action 
employer.  Applicants  should  send  a  letter  of  application,  resume  and  the 
names  of  three  references  to: 

Deputy  Director  Search,  Ref.  #J002295 
Knight  Fellowships  Program,  Building  120,  Room  424 
Stanford,  CA  94305-2050 

Applications  should  be  received  by  September  20,  2000 
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ADVERTISING 


ADVERTISING/MARKETING  DIRECTOR 
For  Adirondack  Explorer,  a  monthly 
newspaper  covering  nation’s  largest 
park.  In  2  years  we’ve  grown  to  10,000 
subscribers.  Help  us  double  that  in  next 
2  years  and  increase  ads  from  15  to  20 
pages.  Send  letter  and  resume  to: 

Rachel  Rice,  The  Adirondack  Explorer 

36  Church  Street,  Saranac  Lake,  NY  12983 
See  www.adirondackexplorer.com 

CUSSIFIED  ADVERTISING  MANAGER 
Fort  Wayne  Newspapers  is  seeking  a 
Classified  Advertising  Manager.  The 
individual  will  have  overall  responsibility 
for  all  classified  verticals.  Strong  market¬ 
ing,  sales  and  promotional  skills 
required.  Proven  leadership.  5-7  years 
classified  sales/management  experience. 
Competitive  salary  and  benefits.  Send 
resume  to: 

Human  Resources 

Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46801 
Fax:  (219)461-8517 
Equal  Opportunity  Employer 

CLASSIFIED  ADVERTISING  MANAGER 
Experienced  ad  professional  needed  for 
growing  weekly  community  newspaper 
group  in  New  Jersey.  Must  be  highly 
motivated,  energetic,  positive  and  goal 
driven  with  a  proven  sales  performance 
record.  The  position  offers  a  competitive 
salary  and  bonuses  for  meeting  and 
exceeding  sales  projections.  Experience 
running  pro-active  classified  sales  depart¬ 
ment.  Medical,  dental,  401(k)  plan.  Send 
resume  and  salary  requirements  to: 

Greater  Media  Newspapers 
Attn:  Josef  Ornegri 
RO.  Box  5001,  Freehold,  NJ  07728 
Fax:  (732)  780-4257 

ADMINISTRATIVE 


ADVERTISING 


FOR  YOU,  EACH  DAY  is  a  chance  to 
learn  something  new  and  have  fun  along 
the  way.  You  share  the  same  "anything 
is  possible”  attitude  that  drives  success 
at  IDG  Books  Worldwide,  the  leading 
global  knowledge  company  with  best¬ 
selling  technology,  business,  how-to 
books  and  computer-based  training 
tools.  We  make  learning  fun  for  everyone 
-  especially  those  who  join  our  exciting 
ventures. 

NATIONAL  ACCOUNT  MANAGER 
This  key  position  will  acquire  targeted 
new  title  orders,  monitor  and  analyze 
sell-through  and  inventory  levels  to 
achieve  optimal  modeling  and  replenish¬ 
ment  of  backlist  and  frontlist  titles, 
develop  multiple  account  contacts  and 
call  on  key  national  bookstore  chains. 
While  overseeing  a  multi-million  dollar 
marketing  co-op  pool,  this  individual  will 
also  provide  sales  forecasts,  analyze  and 
manage  returns  and  provide  critical  feed¬ 
back  to  marketing.  Success  demands  3- 
5  years  experience  in  technology  pub¬ 
lishing,  knowledge  of  publishing 
strategies,  series  and  brand  issues  and 
understanding  of  market  trends. 

Here,  people  are  like  books  -  there’s  so 
much  value  to  inside.  That’s  why  we 
encourage  respect  for  each  individual 
and  reward  contributions  with  prog¬ 
ressive  advantages.  Please  respond  with 
a  resume  to: 

IDG  Books  Worldwide,  Inc. 

Attn:  Human  Resources 
10475  Crosspoint  Boulevard 
Indianapolis,  IN  46256 
Fax:  (317)  572-4360 
E-mail:  speters(®idgbooks.com 
An  equal  opportunity  employer 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
Exciting  position  now  open  for  energetic 
Sales  Manager  who  will  be  involved  in 
sales  productivity,  training,  special  sec¬ 
tion  sales,  and  all  aspects  of  a  growth 
Classified  call  center.  Good  management 
skills  and  motivation,  people  devel¬ 
opment  and  analysis  desired.  Com¬ 
petitive  salary  and  compensation  plan 
together  with  full  benefits  package. 
Please  mail  application  to: 

Rose  O’Riordan 

North  Jersey  Community  Newspapers 
1  Garret  Mountain  Plaza,  CN477 
West  Paterson,  NJ  07424-0477 
Or  E-mail:  oriordan@bergen.com 

RETAIL  MANAGER 

Retail  Manager  needed  for  midsize 
newspaper  in  Georgia.  Candidate  must 
have  strong  sales,  marketing  and  man¬ 
agement  skills.  The  individual  must  be 
energetic  and  possess  motivational 
talents.  Candidate  must  have  creative 
revenue  producing  ideas.  Minimum  of 
three  years  experience  in  management  & 
advertising  in  newspaper  or  related  field. 
We  offer  competitive  compensation  and 
benefits  package.  Send  resume  and 
salary  requirements  to: 

Kate  Metts,  The  Augusta  Chronicle 
RO.  Box  1928,  Augusta,  GA  30903 
Equal  Opportunity  Employer 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

WWW. boonenewspapers.com 


Editor  €r  PiihUsher  is  the  only  independent  weekly  NEWS  magazine 
covering  the  newspaper  industry. 


ADMINISTRATIVE 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  center  whose  mission  is  to  aeceleratc 
the  changes  necessary  for  news  media  to  rctlcct  a  multicultural  America  m  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

The  President/CEO  is  a  public  advocate  of  the  Institute's  mission  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side 

•  Well  respected  w  ith  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation:  Commensurate  w  ith  qualifications  of  the  candidate.  Contract  otTcred. 

.Application:  Letter  with  resume  and  three  references,  .should  be  sent  to: 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70.  Seattle.  WA  981 1 1 
Express  Delivery  Only:  1 1 20  John  Street,  Seattle,  WA  98 1 09 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardijc.org 


ad\t;rtising 


DIRECTOR  OF  CLASSIFIED 
ADVERTISING 

Add  Inc,  a  division  of  Journal  Communi¬ 
cations  is  an  employee-owned  company 
and  one  of  the  country’s  leading  pub¬ 
lishing  and  printing  companies.  We  are 
located  in  eight  states  and  have  over 
100  publications.  We  are  seeking  can¬ 
didates  for  a  Director  of  Classified 
Advertising  for  our  Waupaca  location 
and  a  Classified  Manager  for  our 
Milwaukee  location. 

The  successful  candidate  will  design  and 
execute  classified  sales  plans  through 
effective  management.  Responsibilities 
include  the  following: 

•  Manage  revenue  and  expense  goals 

•  Training  and  development 

•  Coordinate  special  project  sales 

•  Create  and  implement  sales  promo¬ 
tions 

•  Build  relationships  with  Publishers 

•  Work  with  Human  Resources  and 
Training  Managers  to  achieve  staff 
expectations 

•  Create  yearly  classified  revenue  and 
expense  budget 

The  ideal  candidate  should  possess: 

•  Bachelor’s  degree  or  equivalent  work 
experience 

•  3-5  years  management  experience  in 
a  sales  environment 

•  Above  average  oral  and  written  com¬ 
munication  skills 

•  Previous  Classified  Management  expe¬ 
rience 

•  Knowledge  of  Excel  and  Word 

•  Strategic  planning  and  budgeting 
experience 

Salary  range  of  $75,000-$125,000  will 
be  determined  by  experience.  We  offer 
health  and  dental  insurance,  life  and 
AD&D  insurance,  short-term  disability 
insurance,  profit  sharing,  401(k)  retire¬ 
ment  program,  pension  plan,  employee 
stock  ownership  and  incentive  bonus 
program. 

Send  your  cover  letter  and  resume  to: 

Add  Inc.,  Attn:  Human  Resources  Dept. 
RO.  Box  609,  Waupaca,  Wl  54981 
Fax:  (715)258-8469 
E-mail:  vsokol@add-inc.com 
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ADVERTISING 


CIRCULATION 


CIRCULATION 


VICE  PRESIDENT/CLASSIFIED 
North  Jersey  Media  Group,  publisher  of 
The  Record  (Hackensack,  NJ),  the 
Herald  News  (West  Paterson,  NJ),  and 
19  weekly  newspapers  seeks  a  Vice  Pres¬ 
ident  to  run  the  classified  departments 
for  our  2  dailies  and  all  of  our  weeklies. 
Our  combined  daily  circulation  is  approx¬ 
imately  180,000  (250,000  Sunday) 
and,  our  weekly  circulation  is  approxi¬ 
mately  475,000.  Our  headquarters  is 
located  just  6  miles  from  Manhattan. 

The  position  is  responsible  for  inbound 
and  outbound  telemarketing  sales.  We 
seek  a  team-oriented  leader  who  can 
meet  and  exceed  sales  goals;  who  can 
motivate  and  train  staff;  and,  who  can 
deliver  products  and  services  to  meet  and 
exceed  customer  expectations.  Famil¬ 
iarity  with  the  Internet  and  how  it 
enhances  value  to  our  products  and  ser¬ 
vices  is  required. 

Must  have  a  least  7  years  in  telemarket¬ 
ing  with  at  least  5  years  in  a  managerial 
capacity.  We  offer  competitive  compensa¬ 
tion  and  benefit  plans.  Equal  opportunity 
employer. 

Please  send  cover  letter,  resume,  and 
salary  compensation  to  Lou  Stancam- 
piano.  Vice  F’resident/Advertising  by: 

Fax  (201)646-9697 
Or  E-mail;  stancampiano@bergen.com 


ART/GRAPHICS 


GRAPHIC  DESIGN 
SPECIAL  PROJECTS  MANAGER 
The  Antelope  Valley  Press,  is  looking  for 
a  professional  graphic  designer  to  join 
our  fast-paced,  award  winning,  creative. 
Marketing  team.  Will  be  responsible  for 
strategic  planning,  scheduling,  budget¬ 
ing,  conceptualization,  design  and  pro¬ 
duction  for  the  Antelope  Valley  Press’  in- 
house  advertising  agency.  Work  includes 
brochures,  booklets,  logo  design  posters, 
special  sections,  etc.  Must  have  B.A.  (or 
equivalent  experience)  in  graphic  design, 
art,  marketing  or  related  field;  advanced 
computer  skills;  minimum  three  years 
experience  in  QuarkXPress  (for  Macin¬ 
tosh),  Adobe  Photoshop  and  Illustrator. 
Knowledge  of  Adobe  InDesign  and  Webb 
Design  a  plus.  Need  outstanding  com¬ 
munication/people  skills,  graphic  design, 
time  management  skills  and  know  print¬ 
ing  process.  Must  be  able  to  work  within 
project  schedule/budgets,  have  demon¬ 
strated  success  in  handling  multiple  pro¬ 
jects.  Must  be  independent,  yet  able  to 
work  in  creative  team  environment.  Send 
resume,  work  samples,  salary  require¬ 
ments  and  reference  to: 

Cherie  Bryant,  VP  Marketing/Advertising 
Antelope  Valley  Press 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  cbryant@avpress.com 
Orfax:  (661)  267-4205 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


AREA  OPERATIONS' 
MANAGER 


The  Arizona  Republic,  Arizona's  lead¬ 
ing  information  company,  is  looking  for 
an  energetic  Area  Operations  Manager 
in  the  Circulation  Department,  The  suc¬ 
cessful  candidate  will  have  a  passion 
for  the  circulation  field,  a  positive  atti¬ 
tude,  and  a  demon-strated  ability  to 
achieve  service  results.  This  position 
will  report  to  a  Regional  Operations 
Manager  and  will  directly  supervise  the 
nightly  distribution  process  for  The  Ari¬ 
zona  Republic  and  alternate  products 
in  a  distribution  center  with  a  circula¬ 
tion  of  approximately  50,000.  This 
person  will  be  responsible  for  manag¬ 
ing  a  distribution  center  budget,  hiring 
and  developing  district  managers  and 
other  personnel,  and  working  closely 
with  the  transportation  department, 
senior  managers,  and  other  Area  Oper¬ 
ations  Managers  to  ensure  efficient 
functioning  of  the  distribution  process. 
4-6  years  of  previous  circulation  man¬ 
agement  experience  or  equivalent  is 
strongly  preferred.  Salary  45  to  65K 
plus  incentive  plan.  The  Arizona 
Republic  offers  excellent  health  bene¬ 
fits  and  401(k)  plan.  Please  send  a  let¬ 
ter,  resume,  references,  salary  history 
and  requirements  tO: 

Mark  Weakley 

Circulation  Operations  Manager 
The  Arizona  Republic 
200  East  Van  Suren  Street 
Phoenix.  AZ  85004 
Fax  (602)  444-4466 
Email:  mark.weakiey@pni.com 
Or  apply  online  at;  azcentral.com 
under  the  “about  us”  link,  job  code; 

00-000858 


The  Arizona  Republic 
is  an  equal  opportunity  employer 
and  a  drug  free  workplace 


CIRCULATION  DIRECTOR 
The  Aberdeen  American  News,  a 
18,000  daily  Knight  Ridder  publication 
in  NE  South  Dakota  is  seeking  an 
energetic,  experienced  professional  to 
lead  our  circulation  department.  Our 
penetration  levels  are  incredibly  high 
and  our  service  is  outstanding.  South 
Dakota  is  a  wonderful,  safe  place  to 
raise  a  family.  We  offer  good  advance¬ 
ment  opportunities  through  the  Knight 
Ridder  chain.  Candidate  must  be  a  self 
starter,  strong  leader  with  solid  selling 
and  customer  service  skills. 

Send  resume  to; 

American  News,  Attn:  HR  Director 
RO.  Box  4430,  Aberdeen,  SD  57402-4430 
Or  E-mail:  srozell@aberdeennews.com 


CIRCULATION  MANAGER 
Looking  for  a  progressive  manager  to 
handle  all  aspects  of  distribution.  You 
must  have  a  winning  attitude  and  be 
able  to  motivate.  We’re  a  5,500  AM 
paper  in  unique  setting:  ancient 
redwoods  and  wild  rivers  on  the  northern 
California  coast.  Send  resume  to: 

Teresa  Tsalaky  Daily  Triplicate 
RO.  Box  277,  Crescent  City,  CA  95531 


CIRCULATION  DIRECTOR 


NIE  COORDINATOR 


A  seven-day  Massachusetts  newspaper, 
under  30,000  circulation,  is  seeking  a 
results-orie.nted  professional  to  manage 
its  circulation  department.  The  ideal 
candidate  is  a  self-starter  with  the  ability 
to  manage  a  union  staff,  maximize  collec¬ 
tions  of  accounts  receivable,  diversify  sub¬ 
scription  and  single  copy  sales  programs 
and  develop  and  implement  plans  to 
provide  high  standards  of  service. 

Qualified  candidates  are  experienced 
managers  ready  to  lead  their  own 
department  and  seek  to  be  challenged  to 
their  full  potential.  We  provide  an  excep¬ 
tional  starting  salary  and  benefits 
package  with  unlimited  growth  potential. 
Reply  in  confidence  to: 

Box  01343,  Editor  &  Publisher 
770  Broadway,  7th  FI.  NY,  NY  10003 

HOME  DELIVERY  SALES  MANAGER 
The  Advocate,  an  award  winning  Tribune 
newspaper  has  an  immediate  opening  for 
a  Home  Delivery  Sales  Manager. 

This  position  will  provide  leadership  and 
set  performance  expectations  for  a  team 
of  District  Sales  Managers.  The  successful 
candidate  will  have  a  proven  track  record 
of  providing  excellent  customer  service  as 
well  as  increasing  circulation.  Candidates 
must  have  a  hands  on  leadership  style 
and  a  "customer  first”  attitude. 

If  interested  please  fax  or  E-mail  resume, 
salary  history  and  references  tO: 

Martin  Kelly,  Circulation  Manager 
The  Advocate 

RO.  Box  9307,  Stamford,  CT  06904 
Fax:  (203)  964-3749 
E-mail:  marty.kelly@scni.com 

ACCOUNTING 


Community  Newspaper  Company,  the 
fastest-growing  media  company  in  Mass¬ 
achusetts,  is  looking  for  an  energetic  self¬ 
starter  to  take  CNC’s  Newspapers  in 
Education  program  to  the  next  level.  With 
100  local  daily  and  weekly  newspapers 
serving  over  130  towns  in  Eastern  Mass¬ 
achusetts,  CNC  offers  tremendous 
opportunity  for  the  right  candidate  to  roll 
out  a  winning  NIE  program.  Qualified 
candidates  will  understand  the  valuable 
role  newspapers  can  play  as  a  teaching 
tool  in  the  classroom,  design  an  NIE  cur¬ 
riculum  which  is  relevant  to  MCAS  stan¬ 
dards,  enlist  and  work  with  teachers  in 
CNC’s  communities  to  build  NIE  partici¬ 
pation  and  work  in  conjunction  with 
CNC’s  sales  to  secure  sponsorships.  Prior 
experience  with  Newspaper  in  Education 
programs  required.  Qualified  candidates 
may  contact; 

Janet  Bryson 

Fax  resumes:  (781)  433-6740 
Email:  jbryson@cnc.com 

VERIFIED  AUDIT  is  looking  for  a  circula¬ 
tion  or  accounting  professional  to  assist 
with  field  audits.  If  you  like  to  travel 
(approx.  1/2  time),  enjoy  dealing  with  peo¬ 
ple,  and  have  a  background  in  circulation 
and/or  accounting,  we  would  like  to  dis¬ 
cuss  this  full  time  position  with  you.  Please 
send  resume  and  salary  requirements  to: 
auditor@verifledaudit.com 
Orfax  (415)457-3871 


NEWS 

makes  the  difference. 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 


Are  you  an  “exceptional”  CFO?  The  good  CFO  can  crunch  numbers,  ana¬ 
lyze  data  and  supervise  personnel.  The  exceptional  CFO  does  that  AND 
goes  a  step  beyond.  The  exceptional  CFO  has  the  passion  to  drive  the 
business,  truly  believes  in  the  team  concept,  and  has  the  talent  to  lead 
the  organization  to  a  higher  level.  The  exceptional  CFO  has  the  desire  to 
make  a  dramatic  impact  on  the  business  and  achieve  the  company’s 
strategic  vision.  If  you  are  the  exceptional  CFO,  and  want  to  be  an  inte¬ 
gral  part  of  a  dynamic  newspaper,  this  opportunity  may  be  for  you. 

The  Tribune,  an  award-winning  newspaper  with  100,000-f  subscribers 
is  seeking  an  exceptional  CFO.  This  is  a  pivotal  position  reporting  directly 
to  the  CEO  and  will  be  responsible  for  the  overall  accounting  functions 
including  financial  analysis,  accounts  payable/receivable,  inventory, 
credit  and  collections  and  payroll.  The  successful  CFO  candidate  will 
have  five  years  financial  management  experience  in  a  top  financial  posi¬ 
tion,  preferably  in  the  newspaper  or  related  industry,  a  B.S.  in  Account¬ 
ing  or  Finance  and  CPA.  The  Tribune  is  located  in  the  Phoenix 
metropolitan  area  where  the  sun  shines  over  300  days  a  year  and  year- 
round  golf,  swimming  and  outdoor  recreation  abounds.  The  Tribune  is  a 
proud  subsidiary  of  Freedom  Communications,  Inc.,  a  multi-billion  dollar 
corporation  committed  to  being  a  company  that  respects  the  dignity  and 
development  of  its  associates,  and  rewards  their  achievements.  Freedom 
Communications,  Inc.  is  the  14th  largest  newspaper  company  in  the 
U.S.  with  a  combined  daily  circulation  of  more  than  one  million  sub¬ 
scribers. 

Please  send  replies  to: 


Kathy  Thorne^  Tribune  Newspapers  , 

'  120  West  First  Avenue,  Mesa,  AZ  852 10 

Or  Fax:  (480)  898-6401  ,  E-mail:  kthornef"  aztrib.com 
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_ CIRCULATION _ 

COLLEGE  READERSHIP 
SALES  MANAGER 

The  New  York  Times  is  looking  for  a 
dynamic  individual  to  grow  New  York 
Times  College  Readership  programs 
nationwide.  The  long-term  goal  is  to 
develop  new  readers  by  establishing  The 
New  York  Times  as  the  primary  source 
of  news  and  information  for  College  stu¬ 
dents.  This  individual  will  work  in  col¬ 
laboration  with  the  education  marketing 
team  and  the  National  Regional  Man¬ 
agers  to  develop  strategies  and  reader- 
ship  programs  for  College  students.  This 
business  leader  will  be  responsible  for 
implementing  the  strategy  of  expanding 
distribution  of  The  New  York  Times  on 
college  campuses  throughout  the  coun¬ 
try.  A  thorough  knowledge  of  the  College 
Market  with  three  to  five  years  experi¬ 
ence  in  sales  and  marketing  necessary. 
Management  experience  in  newspaper 
education  programs  preferable.  A 
Bachelor’s  degree  required;  M.B.A.  or 
equivalent  preferred. 

In  addition  to  a  competitive  sala’'y  and 
benefits  package,  you  will  find  an 
environment  committed  to  diversity, 
challenges  and  growth.  The  New  York 
Times  Company  is  on  Fortune  Maga¬ 
zines’s  list  of  America’s  50  Best  Com¬ 
panies  for  Minorities.  For  consideration, 
please  fax  or  email  your  resume  includ¬ 
ing  salary  requirements  to; 

hrresume@nytimes.com 
Attn:  CRSM 

THE  NEW  YORK  TIMES 
Expect  the  World 
www.nytimes.com 
Fax:  {212)556-4011 
Equal  opportunity  employer 
We  regret  that  we  can  only  respond  to 
those  resumes  we  are  interested  in  pursing. 

THE  SUN,  a  Scripps-Howard  38,000- 
plus  newspaper  in  the  Pacific  North¬ 
west,  is  currently  searching  for  an  expe¬ 
rienced  circulation  professional.  We  are 
looking  for  an  energetic,  insightful  and 
even  creative  circulation  executive.  As  a 
key  member  of  our  senior  management 
team,  you  will  help  us  develop  our 
strategic  plan  and  identify  opportunities 
for  circulation  growth  and  revenue  enhan¬ 
cement.  Candidates  should  have  a  min¬ 
imum  of  five  years  in  circulation  man¬ 
agement  and  must  have  a  successful 
track  record  in  growing  volumes  and 
revenue.  Skills  needed  to  succeed  in  this 
position  include  sales,  marketing, 
customer  service,  operational,  organiza¬ 
tional,  analytical,  management,  and  com¬ 
puter  proficiency. 

This  position  manages  a  well-run 
department  of  thirty  employees,  200- 
plus  contractors,  and  is  a  part  of  the 
senior  management  team.  If  you  feel  you 
have  what  it  takes,  and  want  to  live  in 
one  of  the  most  beautiful  spots  in  the 
Northwest,  send  your  resume  to: 

Human  Resources,  The  Sun 
545  Fifth  Street,  Bremerton,  WA  98337 
Or  E-mail:  sunhr@thesunlink.com 


Editor  &  Publisher 
mai],  fax,  or  e-mail  line 
advertising  copy 


_ ClRCULA’nON _ 

REGIONAL  CIRCULATION  MANAGER  - 
PHILADELPHIA 

The  New  York  Times  is  seeking  a 
regional  circulation  manager  in  the 
Philadelphia  region,  who  will  be 
responsible  for  developing  and  implemen¬ 
ting  sales  and  marketing  initiatives  sup¬ 
porting  The  Times’  national  expansion 
strategy. 

Responsiblitles  include  retail  and  home 
delivery  sales  and  operations  through  a 
wide  variety  of  sales  channels.  Managing 
and  motivating  a  staff  is  a  key  element 
of  this  position,  as  well  as  working  with 
outside  vendors  and  third-party  partners 
to  increase  daily  and  Sunday  circulation. 
College  degree  plus  a  minimum  of  five 
years  of  circulation  management  experi¬ 
ence  preferred.  Ability  to  develop  and 
execute  strategic  initiatives,  as  well  as 
marketing,  promotion,  negotiating,  and 
distribution  skills  are  highly  desired. 
Must  be  PC-proficient,  and  able  to  use 
Microsoft  applications  well.  In  addition 
to  a  competitive  salary  and  benefits 
package,  you  will  find  an  environment  com¬ 
mitted  to  diversity,  challenges  and 
growth.  The  New  York  Times  Company 
is  on  Fortune  Magazine’s  list  of  Amer¬ 
ica’s  50  Best  Companies  for  Minorities. 

For  consideration,  please  E-mail  or  fax 
your  resume  including  salary  require¬ 
ments  to: 

hrresume@nytimes.com 
THE  NEW  YORK  TIMES 
Expect  the  World  www.nytimes.com 
Fax;  (212)556-4011 
Equal  Opportunity  Employer 

THE  LOS  ANGELES  TIMES  in  Southern 
California  is  looking  for  Outside  Con- 
tractorsAfendors  to  perform  the  following 
sales  efforts:  Storefront  sales.  Door  to 
Door  sales  and  Telesales  for  Home 
Delivery  Subscriptions  to  the  Los 
Angeles  Times.  Please  contact: 

Alex  Mora:  alex.mora@latimes.com 
for  door  to  door 

Carole  Martin:  carole.martin@latimes.com 
for  storefront 

Or  Brian  Allio;  brian.allio@latimes.com 
for  telesales 

Or  call  (800)  LATIMES  and  ask  for  any  of 
the  above 

When  sending  information  online  please 
include  references  from  previous  ventures 
with  newspaper  related  clients. 


5-YEAR-OLD  weekly  business  journal,  El 
Paso  Inc.,  seeks  Managing  Editor.  Busi¬ 
ness  reporting  a  must.  QuarkXPress/ 
Spanish  helpful.  Competitive  benefits, 
profit  sharing.  Resume  to; 

tfenton@elpasoinc.com 

ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ARE  YOU  A  stickler  for  style  rules? 
Playful  with  your  headlines?  Colorful  in 
your  page  designs?  If  so,  we  want  you  at 
The  Gainesville  Sun.  A  56,000- 
circulation  New  York  Times  Regional 
Newspaper  daily  in  North  Central  Flor¬ 
ida,  The  Sun  is  looking  for  creative,  goal- 
oriented  editors  and  designers  to  join  its 
award-winning  news  desk.  Send 
resumes  and  clips  to  Sean  McCrory; 

News  Editor,  The  Gainesville  Sun 
RO.  Box  147147 
Gainesville,  FL  32614-7147 
Fax  (352)  338-3128 
Or  E-mail;  mccrors@gvillesun.com 

ARE  YOU  READY  FOR  THIS? 

Get  ready  for...  More  Money! 

More  Autonomy!  More  fun! 

Join  the  tide  of  smart,  ambitious 
reporters  who  are  switching  to  special¬ 
ized  business  journalism.  Join  the  multi- 
media  publishing  powerhouse  at  the 
center  of  the  action  on-line  and  in-print. 

Go  to  WWW.UCG.COM  to  see  the  new 
position  opening;  investigative  reporter 
to  cover  the  auto  industry.  Application 
instructions  on  the  web  site.  Get  free 
reporter’s  handbook  when  you  visit. 

We  welcome  journalists  of  all  experience 
levels,  from  all  different  backgrounds. 
Our  comprehensive  training  program  pre¬ 
pares  you  to  become  the  in-charge 
reporter  of  one  of  our  prestigious 
national  business  news  services.  Your 
bylined  investigative  and  analytical 
stories  go  out  in  print,  over  wires, 
through  the  Internet. 

Make  a  difference  in  the  lives  of  thou 
sands  of  powerful  business  decision¬ 
makers  and  their  customers  across 
America.  You  get  escalating  3-year  com¬ 
pensation  plan.  Loads  of  autonomy. 
Chance  to  become  an  expert  in  a  field. 
Plus:  you’ll  have  a  better  manager  than 
you’ve  ever  had. 

Founded  1977,  UCG  employs  400-t-  in 
Washington,  DC,  Boston  and  New 
Jersey.  Growing  20  percent  a  year,  we 
are  the  nation’s  most  progressive,  inde¬ 
pendent  business-information  publisher 
—  on-line  and  in  print.  Winner  of  53 
awards  for  excellence  in  service  journal¬ 
ism.  Audiences  we  serve:  automotive 
retailing;  health  care;  banking;  telecom¬ 
munications;  oil  and  energy;  information 
technology,  and  many  more.  Visit 
www.ucg.com. 

For  an  informational  interview.  E-mail  or 
write  to  Publisher  Dennis  Sullivan  at: 
dsullivan@ucg.com 
United  Communications  Group 
11300  Rockville  Pike,  Suite  1100 
Rockville,  MD  20852 
Or  visit  Web  site  www.ucg.com 
Fax  materials  to  (301)  287-2023 

COLORADO  IS  CALLING  YOU 
General  assignment  reporter  and  sports 
reporterv  needed  for  5,500  daily 
Northeastern  Colorado  newspaper.  Will 
consider  recent  graduates.  Send  resume, 
salary  requirements  and  five  clips  to  Todd 
Hepler,  editor,  RO.  Box  1272,  Sterling,  CO 

Phone;  (970)  522-1990 
Fax:  (970)  522-2320 
Email:  editor@journal-advocate.com 


ARTIST 

USA  TODAY  is  looking  for  a  talented  art¬ 
ist.  Excellent  conceptual  skills,  the 
ability  to  juggle  assignments,  a  love  of 
teamwork  and  a  passion  for  news  are 
essential.  Knowledge  of  Freehand  and 
Photoshop  is  a  must;  3-D  software  skills 
are  a  plus.  USA  TODAY  is  an  equal- 
opportunity  employer  and  encourages 
applicants  of  color.  Send  a  cover  letter, 
resume  and  samples  of  informational 
graphics  and  illustrations  to; 

Lynne  Perri,  Deputy  Managing  Editor 
Graphics  &  Photography 
USA  TODAY 
1000  Wilson  Boulevard 
Arlington,  VA  22229 

ASSISTANT  METRO  EDITOR 
The  Fayetteville  Observer,  a  75,000  morn¬ 
ing  daily  in  North  Carolina,  needs  an 
editor  to  lead  its  crime  and  justice  team 
and  to  oversee  evening  operation  of  the 
metro  desk.  Top  candidates  have  experi¬ 
ence  working  with  reporters,  good  news 
judgment  and  editing  skill.  Fayetteville  is 
in  southeastern  North  Carolina,  40 
minutes  from  the  golf  courses  at  Pinchurst 
and  two  hours  from  the  beaches.  Mail 
resumes  and  editing  samples  to: 

Mike  Adams,  /Assistant  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail:  mdadams@fayettevillenc.com 

THE  FLORIDA  TIMES-UNION,  circula¬ 
tion  180,000  daily  and  240,000  Sun¬ 
day,  needs  to  fill  two  critical  positions  in 
its  newsroom  -  news  desk  copy  chief 
and  features  page  designer.  Consider 
joining  us  in  Jacksonville,  a  fast-growing 
Sunbelt  city  that  is  inexpensive,  warm, 
has  pro  football,  a  great  arts  community, 
clean,  uncrowded  beaches... did  we  men¬ 
tion  that  it’s  inexpensive  and  warm? 

NEWS  COPY  DESK  CHIEF 
You’re  a  copy  editor.  And  a  good  one. 
And  you  find  that  you’re  even  better 
when  you  read  other  copy  editors’  work 
and  make  suggestions  that  help  them 
improve.  The  Florida  Times-Union  has 
an  immediate  opening  for  a  copy  chief. 
You’ll  be  one  of  the  ‘last  reads”  on  local 
and  wire  copy,  you’ll  evaluate  copy 
editors  and  you’ll  suggest  ways  that  we 
can  improve.  If  you  have  the  ideas,  we 
listen.  Please  send  examples  off  your 
copy  editing  work  along  with  a  resume 
and  cover  letter  to  Mike  Marino,  News 
Editor. 

FEATURES  SECTION  PAGE  DESIGNER 
This  is  the  type  of  job  that  a  creative 
page  designer  should  jump  on.  We  need 
a  first-rate  visual  journalist  to  help  us 
give  our  Lifestyle  section  fronts  pop  and 
vitality.  Join  our  features  design  staff 
and  broaden  your  design  palette.  You 
will  have  3  sections  a  week  to  plan  and 
direct,  working  with  editors,  photo¬ 
graphers  and  graphic  artists.  Please 
send  samples  of  your  work  with  a 
resume  and  cover  letter  to  Belinda 
Hulin,  Features  Editor. 

The  Florida  Times-Union 
RO.  Box  1949 
Jacksonville,  FL  32231 
We  are  a  DRUG-FREE  WORKPLACE 


EXPERIENCED  REPORTER  for  small 
daily.  Reply  to:  News  Chief,  RO.  Box 
1440,  Winter  Haven,  FL  33882. 

Or  E-mail:  brunge@newschief.com 
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CITY  EDITOR,  REPORTER 
The  Register-News,  an  11,000- 
circulation  afternoon  daily  newspaper  in 
Mt  Vernon,  IL,  is  seeking  a  city  editor. 
Duties  include  directing  reporters  and 
editing  their  copy;  paginating;  writing 
editorials;  and  other  duties  as  assigned 
by  the  news  editor.  Good  opportunity  for 
an  experienced  reporter  looking  to 
become  an  editor,  or  an  editor  looking 
for  a  new  challenge.  The  Register-News 
is  also  seeking  a  reporter,  primarily  to 
cover  police  and  courts.  Some  night  and 
weekend  hours  would  be  required  for 
both  positions.  Mt.  Vernon  is  located  in 
Southern  Illinois,  about  an  hour  east  of 
St.  Louis.  Please  send  a  resume,  cover 
letter  and  work  samples  to: 

Paul  Lorenz,  News  Editor 
The  Register-News 
911  Broadway,  Mt.  Vernon,  IL  62864 
Or  E-mail  to:  mtv@intrnet.net 
For  information,  you  may  contact  the 
news  editor  at  (618)  242-01132,  Ext. 
206,  between  noon  and  5  p.m. 


CITY  EDITOR:  12,000-circulation  7-day 
AM  seeks  hands-on  editor  with  strong 
focus  on  local  news.  Plan,  assign,  edit  and 
train  small,  enthusiastic  staff.  Mail  resume, 
samples,  references  and  salary  history  to: 

Managing  Editor,  The  Saratogian 
20  Lake  Avenue 
Saratoga  Springs,  NY  12866 


CITY  EDITOR 

The  Bryan-College  Station  Texas  Eagle,  a 
growing  daily  in  a  thriving  university  town 
90  miles  from  Houston,  is  seeking  an 
enthusiastic,  experienced  city  editor  to 
help  mold  a  young,  talented  staff.  Candi¬ 
dates  must  be  wordsmiths,  have  3  to  5 
years  of  experience  on  a  daily,  and  have  a 
commitment  to  aggressive  community 
journalism.  Resume  and  references  to: 

Joe  Michael  Feist,  The  Eagle 
RO.  Box  3000,  Bryan,  TX  77805 
Or  E-mail:  jfeist@theeagle.com 

CNN.COM  SEEKS  an  editor  for  its  space 
section.  The  editor  will  plan  and 
coordinate  coverage  with  on-air 
networks,  assign  and  copy-edit  daily 
articles,  and  conceptualize  and  develop 
multimedia.  At  least  four  years  journal¬ 
ism  experience,  with  at  least  two  years 
in  a  daily  newsroom,  required.  Produc¬ 
ing  or  editing  experience,  plus  experi¬ 
ence  covering  the  space  industry, 
strongly  preferred.  Send  replies  to: 

Dave  Ragals,  CNN  Interactive 
10  South  Tower,  One  CNN  Center 
Atlanta,  GA  30303 
Fax:  (404)  588-2100 
E-mail:  interactive.jobs@turner.com 


BUSINESS  REPORTER 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  business  reporter  with  5 
years  experience.  Degree  in  Journalism 
or  English  required.  Full-time;  40  hours 
per  week.  Please  send  resume  and  work 
samples  to  Joy  L.  Williford; 

The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 


COME  GROW  WITH  US 
The  News  &  Record  in  Greensboro,  a 
100,000  daily  between  North  Carolina’s 
beaches  and  mountains,  enjoys  a 
national  reputation  for  growing  jour¬ 
nalists.  As  N  &  R  travel  editor  Lydian 
Bernhardt  says,  “The  company  offers  the 
most  extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I've 
ever  heard  of.”  Arlene  Morgan,  former 
recruiter  for  The  Philadelphia  Inquirer, 
says,  the  N&R  is  “another  stop  on  the 
way  up  for  many,  many  journalists. 
Work  is  solid  and  often  enterprising.  A 
good  company  to  work  for."  We’re  wrap¬ 
ping  up  our  biggest  expansion  ever  - 
adding  33  journalists  -  and  we  need 
assistant  city  editors,  a  wires  editor,  beat 
and  general  assignment  reporters  and 
copy  editor/designers.  Please  send 
resume  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company/ 


COMMITTED  TO  CONVERGENCE 
If  you’re  looking  for  an  organization  where 
convergence  is  a  reality  and  not  just  a 
buzzword,  we’re  looking  for  you.  We’re  a 
growing  multimedia  group  in  North  Central 
Florida  that  is  seeking  hard-working  self¬ 
starters  eager  to  prove  themselves  as 
writers  and  shooters  for  both  print  and 
broadcast.  Those  willing  to  adapt  to 
change  and  try  unconventional  approaches 
to  news  coverage  will  thrive.  Competitive 
salaries  and  benefits  aiong  with  the 
opportunity  to  be  among  the  pioneers  of 
multimedia.  Come  for  the  fun.  Be  pre¬ 
pared  to  hang  on  for  the  ride.  Respond  to: 

Mark  Francis,  The  Villages  Media  Group 
1153  Main  Street 
The  Villages,  FL  32159 


CITY  EDITOR  for  17,000  AM  daily  in 
beautiful  Port  Angeles,  WA.  We  seek  an 
experienced  writer/editor  to  lead  7 
reporters  in  Ftort  Angeles  and  2  bureaus. 
Find  out  more  about  us,  our  exquisite 
locale  and  this  job  on: 

www.peninsuladailynews.com 
Or  call  Executive  Editor  Rex  Wilson 
(360)417-3530 
Or  E-mail  him  at: 

rex.wilson@peninsuladailynews.com 


WOULD  YOU  LIKE  TO  cover  business 
and  live  at  the  beach?  The  Sun  News,  a 
50,000-circulation  Knight  Ridder  paper, 
is  seeking  an  enterprising  beat  reporter 
who  loves  to  break  stories.  You  would  be 
part  of  a  team  that  covers  the  hospitality 
industry,  real  estate,  golf  and  business 
topics.  Send  resume  and  work  samples  to: 

Jeffry  Couch,  Managing  Editor 
The  Sun  News 

RO.  Box  406,  Myrtle  Beach,  SC  29578 
E-mail:  jcouch@thesunnews.com 


ATTENTION  FREELANCE 
WRITERS -REPORTERS 
Fast-growing  web  news  site  seeking  to 
expand  its  correspondents’  network. 
Resumes  please  to  sheila@newsmax.com 
RO.  Box  20989,  West  Palm  Beach,  FL 
33416.  Fax;  (561)  686-3350 


Doo  TOUR  paper  want 
reporters  or  lemmingi? 

At  New  Times,  we  hire  journalists  to  think  for 
themselves.  We  ask  them  to  find  good  stories. 

And  then  we  publish  them. 

No  reader  “focus  groups.” 

No  “community  service”  journalism. 

No  newsroom  committees.  Ever. 

With  11  newspapers  and  more  than  a  million  readers, 
New  Times  Inc.  is  the  nation’s  largest  and  fastest 
growing  publisher  of  alternative  newsweeklies. 

We  are  always  looking  for  talented  writers  and 
editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los 
Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas 
City  PitchWeekly  •  St.  Louis  Riverfront  Times 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities  online  at: 

^  www.newtimes.com 
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COPY  EDITOR  needed  for  Connect 
Savannah,  Morris  Newspaper  Corpora¬ 
tion’s  lively  weekly  newsmagazine.  Enjoy 
the  beautiful  Coastal  Empire  while  you 
work.  Must  be  a  real  wordsmith.  Copy 
editing  plus  some  writing.  No  page 
design.  Must  pass  copy  editing  test. 

E-mail  or  mail  resume  tO: 

hiettconnect@yahoo.com 
Connect  Savannah 

RO.  Box  5100,  Savannah,  GA  31414 


COPY  EDITOR  with  2-5  years  daily 
newspaper  experience  for  features 
department  at  the  Cape  Cod  Times, 
50,000  circulation  daily,  60,000  Sun¬ 
day.  We  need  a  skilled  wordsmith  to  edit 
a  diversity  of  copy  and  a  creative 
headline  writer  who  can  work  well  with 
daily  deadlines  and  a  team  of  editors. 
Send  resume  and  cover  letter  tO: 

Debbie  Forman,  Features  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 
Or  call  (508)  862-1190 
Email:  dforman@cape.codeonline.com 


COPY  EDITOR 

Design  knockout  pages  on  Mac-based 
system  using  QuarkXPress  for  19,000 
AM  daily  with  young  aggressive  staff. 
The  Ottumwa  Courier  seeks  a  copy 
editor  with  strong  graphics  design  skills, 
commitment  to  accuracy.  Send  resume 
and  references  to: 

Sally  Finder  Koziol,  Ottumwa  Courier 
213  E.  2nd  Street,  Ottumwa,  lA  52501 
Email:  editor@ottumwacourier.com 
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COPY  EDITOR/PAGE  DESIGNER 
The  Durango  Herald,  an  award-winning 
small  daily  in  the  spectacular  San  Juan 
Mountains,  needs  a  copy  editor/page 
designer.  You  must  have  a  solid  grasp  of 
copyediting  and  page  design  principles, 
be  able  to  write  effective  headlines,  and 
be  able  to  paginate  in  QuarkXPress. 
Durango,  a  college  town,  offers  hiking, 
camping,  mountain  biking,  skiing,  kayak¬ 
ing  and  fly  fishing  and  its  near  Mesa 
Verde  National  Park.  Send  letter,  resume 
and  clips  to  David  Staats: 

Managing  Editor,  Durango  Herald 
P.O.  Drawer  A,  Durango,  CO  81301 


COPY  EDITOR 

Opening  for  a  copy  editor  with  strong 
language  and  page-design  skills  at  a  six- 
day  PM  with  40,000  circulation  in  grow¬ 
ing  and  dynamic  Tucson,  Arizona.  Min¬ 
imum  five  years  experience  in  an  editing 
or  writing  job.  We  use  QuarkXPress  in 
our  fully  paginated  operation.  Com¬ 
petitive  pay  and  benefits.  Send  resume, 
cover  letter  and  three  examples  of  edit¬ 
ing  and/or  design  workto: 

Micheal  A.  Chihak,  Tucson  Citizen 
RO.  Box  26767,  Tucson,  AZ  85726 
Or  E-mail:  jobs@tucsoncitizen.com 
www.tucsoncitizen.com 


ENTRY  LEVEL  copy  editor./writer  for 
small  sports  publishing  company.  Some 
experience  preferred.  Football  knowledge 
required.  Salary  based  on  experience. 
Send  resume  to: 

American  Sports  Media 
3495  Winton  Place,  Building  E,  Suite2 
Rochester,  NY  14623 
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COPY  EDITORS 

The  Cincinnati  Post,  a  60,000  six-day-a- 
week  PM  is  seeking  experienced  copy 
editors  for  a  universal  desk.  Must  have 
strong  editing  skills,  a  command  of  the 
language  and  a  flair  for  writing  headlines 
and  creating  attractive  layouts.  Send 
resume,  headline  and  editing  clips, 
layout  samples  and  references  tO: 

Robert  Kraft,  Managing  Editor 
The  Cincinnati  Post 
125  East  Court  Street 
Cincinnati,  OH  45202 
Phone:(513)352-2783 


COPY  EDITORS 

The  Columbus  Dispatch,  recently  named 
the  best  large  daily  in  Ohio  by  the  Asso¬ 
ciated  Press,  needs  superlative  news 
and  business  copy  editors.  We're  looking 
for  someone  as  committed  to  excellence 
as  we  are  at  this  family  owned  enterprise 
in  the  state’s  fastest-growing  region.  We 
want  a  news  junkie  who  loves  words  and 
knows  how  they’re  supposed  to  fit 
together,  who  can  fill  holes  like  a  road 
crew  and  write  headlines  that  distill  a 
story  like  a  fine  bourbon.  Three  years  of 
experience  at  a  daily  newspaper  are 
required.  Design  skills  are  a  plus,  but  the 
words  come  first.  A  sense  of  humor 
wouldn’t  hurt,  either.  We  expect  a  lot 
from  our  people,  so  we  pay  them  well 
and  provide  excellent  benefits.  Send  your 
resume  and  clips  to: 

Mabry  Donabauer 
Human  Resources  Specialist 
The  Columbus  Dispatch 
34  S.  3rd  Street,  Columbus,  OH  43215 


DESIGN  EDITOR 

The  Boston  Business  Journal,  Greater 
Boston’s  all  business  weekly  newspa¬ 
per  is  seeking  an  experienced  news¬ 
paper  design  editor.  This  fast  paced 
position  requires  a  unique  blend  of 
journalism  and  design  skills.  Qualified 
candidates  will  have  extensive  experi¬ 
ence  using  QuarkXPress,  Photoshop 
and  Freehand.  Candidate  must  have 
an  eye  for  layout  and  design,  4/C 
photos  and  infographics.  Come  join 
the  number  one  newspaper  in  the 
American  City  Business  Journal 
chain.  This  is  a  great  opportunity  for 
an  enthusiastic  individual  who  Is  a 
team  player  with  good  news  sense 
and  a  flair  for  design.  Send  resume 
and  tearsheet  samples  to: 


Jay  Fitzgerald,  Editor 
Boston  Business  Journal 
200  High  Street 
Boston,  MA  02110 


DESIGNER 

Join  a  dynamic  design  team  at  a 
30,000-circulation,  fully  paginated  daily 
near  Indianapolis.  We’re  looking  for  page 
designers  who  are  innovative  and  eager 
to  try  new  things.  QuarkXPress  profi¬ 
ciency  required;  Photoshop,  Freehand  a 
plus.  Resume,  clips  to  Managing  Editor: 
Patrick  Sanders,  The  Herald  Bulletin 
1133  Jackson  Street,  Anderson,  IN  46015 
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EDITOR 

Ready  to  fill  really  big  shoes?  Our  Editor 
has  been  promoted  and  we  need 
someone  to  lead  a  dynamic  staff  of  30 
in  producing  an  outstanding  local  seven- 
day  newspaper.  To  qualify  you  will  have 
a  demonstrated  nose  for  news,  an  eye 
for  great  design,  the  ability  to  teach 
others  and  motivational  and  leadership 
ability,  not  only  in  the  newsroom  but  in 
the  community  as  well.  Located  in  cen¬ 
tral  PA  with  an  unparalleled  quality  of 
life,  we  offer  a  pleasant  work  environ¬ 
ment  with  opportunity  for  growth  within 
one  of  the  nation’s  largest  groups. 

Along  with  your  detailed  resume,  fax  or 
E-mail  me  a  letter  telling  me  why  you 
are  absolutely  perfect  for  this  position. 

David  L.  Smith,  Publisher 
Lebanon  Daily  News 
(717)270-9501 
E-mail:  DLSmith@LDNews.com 


EDITOR 

We  are  looking  for  leadership  for  a 
regional  boating  publication.  The 
qualified  candidate  will  have  experience 
in  writing  and  editing  for  a  weekly  or 
monthly  publication.  Strong  interests  in 
boating,  yachting,  sailing  or  other  water 
recreation  are  desired. 

We  are  a  well-established  publishing 
group  with  dailies,  weeklies,  and  shop¬ 
pers.  If  you  are  driven,  innovative,  and 
relish  the  opportunity  to  develop  stand-out 
products  in  a  competitive  marketplace,  we 
invite  you  to  explore  this  opportunity.  You 
will  be  joining  a  group  of  professionals, 
now  producing  award  winning  pub¬ 
lications.  You  will  be  located  in  one  of  the 
country’s  premier  recreation  areas. 

Our  publishing  group  provides  a  com¬ 
petitive  compensation  package  including 
a  generously  matched  401(k)/profit  shar¬ 
ing  plan,  opportunities  for  career  growth, 
and  a  culture  that  is  team  oriented  and 
collaborative. 

If  interested,  please  send  your  resume, 
cover  letter,  and  a  writing  sample  to: 

Box  01327,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDUCATION  WRITER 
The  Gazette  in  Colorado  Springs,  CO, 
needs  a  writer  to  cover  education  -  from 
the  classrooms  to  the  school  board 
rooms.  We  want  someone  to  hold  school 
districts  accountable  for  the  tax  money 
they  spend  and  the  power  they  wield  in 
setting  public  policy.  Mail  resume, 
references  and  clips  to: 

Bill  Vogrin,  City  Editor 
The  Gazette 
30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 


EXPANDING  daily  and  weekly  newspa¬ 
per  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  The  Dispatch  was  chosen  as 
1998  Daily  Newspaper  of  the  Year  in 
Arizona.  Send  resume,  references  and 
salary  expectations  to  Managing  Editor: 

Casa  Grande  Valley  Newspaper  Inc. 

RO.  Box  15002 
Casa  Grande,  AZ  85230-5002 
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WORLDWIDE  EXCITEMENT 


Join  the  staff  of  European  and  Pacific  Stars  and  Stripes,  the  independent  daily 
newspaper  published  for  the  U.S.  military  overseas.  All  openings  are  at  our  Central 
office  at  the  National  Press  Building  in  Washington,  DC. 

ASSISTANT  MANAGING  EDITOR-PACIFIC 

Help  lead  our  editing  and  design  team  in  producing  a  seven-day  newspaper  serving 
reader  in  Japan  and  Korea.  You'll  help  set  the  news  budget,  confer  with  our  editors  in 
Tokyo,  and  work  with  a  talented  group  of  editors.  We  seek  someone  with  a  record  of 
accomplishment  in  a  leadership  role  on  a  news  desk.  Salary  range  $48,000  to  $52,000. 

COPY  EDITOR 

We  don’t  have  a  traditional  rim.  Our  copy  editors  control  their  pages,  creating  the  best 
possible  package  for  readers.  You’ll  work  the  wire,  edit  news  and  feature  copy  from 
reporters  in  Asia,  Europe  and  the  Pentagon,  create  eye-catching  designs,  and  paginate 
your  work.  When  you’re  done,  we  transmit  it  overseas  for  printing.  The  job  requires  a 
self-starter  with  a  passion  for  journalism.  Knowledge  of  the  military  a  plus.  Salary 
range  $35,000  to  $45,000. 

SPORTS  COPY  EDITOR 

Our  readers  deserve  the  most  exciting  sports  section  in  the  world,  and  we  try  to  give  it 
to  them.  The  sports  desk  serves  both  our  European  and  Pacific  editions.  We’re  always 
on  deadline!  You’ll  need  all  the  traditional  skills  -  excellence  in  editing  wire  and  staff 
copy,  a  deep  understanding  of  sports,  skill  in  working  with  agate,  talent  in  headline 
writing,  page  design  and  pagination  -  and  a  deep  determination  to  produce  nothing 
less  than  the  best.  Salary  range  $35,000  to  $45,000. 

All  our  positions  include  excellent  benefits. 

Stars  and  Stripes  is  proud  of  its  history  and  is  dedicated  to  excellence.  It’s  an  exciting 
and  creative  place  to  practice  the  kind  of  journalism  you  always  hoped  you  could. 

Send  a  letter,  resume  and  work  samples  tO: 


Stars  and  Stripes 

Suite  350,  National  Press  Building,  Washington,  DC  20045 
Attn:  Sylvib  Webb,  Human  Resources 
No  phone  calls,  please 
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FAMILIES  AND  RELATIONSHIPS 
The  co-worker  nobody  can  stand.  Adult 
siblings  reliving  30-year-old  battles.  First 
marriages  at  40.  Facing  a  parent’s 
infirmity,  a  spouse’s  infidelity,  a  child’s 
disability.  In  other  words,  being  human. 
That’s  the  rich  territory  we  plan  to 
explore  in  this  new  lifestyle  beat  through 
storytelling  and  enterprise  reporting.  It’s 
a  great  job  in  a  great  place  to  live  and 
v/ork.  If  you  want  it,  send  your  10  best 
clips  and  5  story  ideas,  along  with  a 
resume  that  includes  references  to; 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDov/ell  Street 
Raleigh,  NO  27602 


FEATURE  EDITOR 

The  Indianapolis  Star  is  seeking  a  bright, 
innovative  editor  to  lead  a  team  of  seven 
advanced  feature  writers  who  produce 
the  Extra!  section  Monday  through  Fri¬ 
day.  One  of  three  Features  teams,  the 
Extral/People  &  Trends  team  is  charged 
with  producing  vivid  profiles  of 
newsmakers  and  everyday  people  and 
staying  ahead  of  social  and  pop  culture 
trends.  There  is  a  strong  emphasis  on 
alternative  approaches  to  storytelling 
and  to  producing  a  section  that  is  well- 
reported  and  well-written,  yet  clearly  dis¬ 
tinctive  from  the  news  sections  of  the 
paper.  The  ideal  candidate  should  have 
at  least  eight  years  of  reporting  and  edit¬ 
ing  experience;  be  able  to  work  well  with 
seasoned  reporters;  and  understand  the 
importance  of  having  fun  in  the  creative 
process.  Send  resumes  to: 

Nancy  Comiskey 

Deputy  Managing  Editor  for  Features 
The  Indianapolis  Star 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
By  September  15 


FEATURE  WRITER:  The  News-Sentinel 
is  looking  for  a  general  assignment 
features  writer  with  an  ear  for  the  lan¬ 
guage  and  an  eye  for  great  stories.  We’re 
an  award-winning  Knight  Bidder  news¬ 
paper  in  a  competitive,  two-newspaper 
market.  Send  your  best  six  clips  to: 

Eunice  Trotter,  Associate  Editor 
The  News-Sentinel 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
An  equal  opportunity  employer 


FEATURES  COPY  EDITOR 
If  you’ve  got  tabloid  flair  (and  you  know 
that  it’s  not  spelled  flare),  we’ve  got  a 
spot  for  you  on  a  busy  Features  desk 
that  hobnobs  with  the  royals,  goes  slum¬ 
ming  with  Eminem,  and  tells  it  to 
Sweeney.  The  successful  candidate  will 
be  a  strong  copy  editor  thoroughly 
grounded  in  pop  culture.  Please  don’t 
respond  unless  you  have  a  minimum  five 
years’  experience  on  the  desk  of  a  daily 
paper.  If  you  can  navigate  QuarkXPress, 
so  much  the  better.  Send  resume,  cover 
letter  and  editing/headline  samples  to: 

Bob  McCormick,  Copy  Chief,  Features 
The  Daily  News 
450  West  33rd  Street 
New  York,  NY  10001 
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FEATURES  EDITOR 

Do  you  live  life  with  a  passion?  Do  art 
and  music  brighten  your  life?  Do  you 
care  about  the  human  condition?  Can 
you  combine  all  these  elements  into  a 
lively  features  and  entertainment  section 
with  eye-catching  design?  The  Muskegon 
Chronicle  is  looking  for  a  wordsmith  who 
is  also  design  savvy  to  head  up  its  five- 
member  features  desk.  We’re  a  50,000- 
circulation  daily  located  in  thriving  West 
Michigan,  minutes  from  some  of  the 
best  beaches  in  the  world.  We’re  work¬ 
ing  on  a  lively  redesign  to  take  advan¬ 
tage  of  our  new  press.  And  we  offer 
superb  pay  and  benefits.  If  you  are  a 
deadline-oriented,  take-charge  individual 
who  is  still  a  team  player,  send  your 
resume  and  a  list  of  three  features  pro¬ 
jects  you’ve  always  wanted  to  work  on 
plus  examples  of  your  writing  and  design 
work  to  RJ.  Holmes-Greeley: 

News  Editor,  Muskegon  Chronicle 

RO.  Box  59,  Muskegon,  Ml  49443 
By  September  1 1 


FREELANCE  WRITER  for  national  legal 
newsmagazine  that  covers  bar  associa¬ 
tions,  Minimum  5  years  journalism  expe¬ 
rience,  with  solid  reporting  and  writing 
skills.  Mail/E-mail  resume/cover  letter  to: 
Faye  Silas,  BAR  LEADER 
American  Bar  Association 
541  N.  Fairbanks  Court,  Chicago,  IL  6061 1 
Phone:  (312)988-6008 
silasf@staff.abanet.org 


HIGHER  EDUCATION 
We  seek  a  reporter  who  can  cover  two 
universities,  high-profile  community 
news  and  work  independently  in  our 
bureau.  Live  in  a  university  community, 
surrounded  by  superb  outdoor  recreation 
and  cover  stories  for  readers  who  pay 
attention.  We’re  a  locally  owned, 
24,000  AM  that’s  well  respected  within 
the  industry.  Experience  preferred  but 
will  consider  professional  internship. 
Resume,  clips,  references  to: 

Paul  Emerson,  Lewiston  Morning  Tribune 
RO.  Box  957,  Lewiston,  ID  83501 
Or  E-mail:  pemerson@lmtribune.com 
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ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Rhoto  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 

426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

INVESTIGATIVE  REPORTING  INTERNSHIP 
Network  TV  newsmagazine  in  NYC.  Find 
and  develop  hard-hitting  stories.  No  pay, 
full  time,  start  September.  Reply  to: 

Box  01344,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 

LIFESTYLE  EDITOR 

The  News-Sun,  Kendallville,  an  award 
winning  small  daily  newspaper  in  north¬ 
eastern  Indiana,  is  looking  for  a  Lifestyie 
editor  for  its  Monday  through  Saturday 
editions.  Send  resume  to: 

Managing  Editor  Terry  Housholder 
The  News-Sun 

RO.  Box  39,  Kendallville,  IN  46755 

LOOKING  TO  MOVE,  to  PR?  Top  Cali¬ 
fornia  PR  firm  seeks  veteran  journalist 
what  at  least  5-7  years  of  full-time 
newspaper  experience.  Our  clients  range 
from  high-tech  startups  to  Fortune  500 
companies  and  government  agencies. 
Send  published  writing  samples  &  career 
history  tO:  Director  Media  Relations: 
Stoorza  (Communications,  Inc. 

3403  10th  Street,  Suite  810 
Riverside,  CA  92501 
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COPY  DESK  OPPORTUNITIES 
The  Muskegon  Chronicle  is  searching  for 
two  wordsmiths  who  are  also  QuarkXPress 
Pros  to  fill  immediate  desk  openings. 
WEEKEND  EDITOR:  An  experienced 
copy  editor  looking  to  step  up  will  be 
responsible  for  developing  the  weekend 
news  presentation  including  designing 
Page  lA,  working  with  both  news  and 
metro  desks. 

COPY  EDITOR:  An  interest  in  national 
and  international  news  and  the  ability  to 
edit  copy  and  design  pages  that  will 
excite  readers  are  musts  on  this  early  day 
shift  opening. 

The  Chronicle  is  a  50,000-circulation 
daily  located  in  thriving  West  Michigan, 
minutes  from  some  of  the  best  beaches 
in  the  world.  We’re  working  on  a  lively 
redesign  to  take  advantage  of  our  new 
press.  And  we  offer  superb  pay  and  bene¬ 
fits.  If  you  are  a  deadline  oriented,  take- 
charge  individual  who  is  still  a  team 
player;  and  if  you  can  write  eye  catching 
headlines  and  brighten  copy,  send  your 
resume  and  examples  of  your  work  to: 

RJ.  Holmes-Greely,  News  Editor 
The  Muskegon  Chronicle 
RO.  Box  59,  Muskegon,  Ml  49443 
By  September  1 1 


REPORTER  -  Disaster  News  Network,  - 
www.disasternews.net  -  reporting  dis¬ 
aster  response,  seeks  a  creative,  well- 
organized,  reporter.  Excellent  position  for 
recent  grad  looking  for  top-notch  experi¬ 
ence.  Low  salary,  great  benefits.  Work  in 
Baltimore-Washington  area,  some  travel 
required.  E-mail/Fax  resumes,  clips,  to: 
info@disasternews.net  (443)  755-9995 
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Recruitment  Specialists 

Some  of  our  current  assignments: 

Advertising  Director  -  Michigan  daily  (1 5-25,000 
circulation)  seeks  strong  community-minded  sales  leader, 
overseeing  staff  of  20;  excellent  company  and  market; 
$60-70K  compensation  range. 

Associate  Publisher /Ad  Director  -  Local  entertainment 
guide  magazine  in  Colorado  looking  for  experienced  sales 
leader;  player<oach  to  lead  sales.  ofBce,  distribution  and 
internet  activities;  $65-85K  compensation  range. 
Circulation  Director  -  Illinois  daily  (20-30,000  circula¬ 
tion)  needs  experienced  circulation  leader;  sales  and 
marketing  promotion-minded;  service  oriented  with  strong 
commitment  to  retention;  exceptional  company,  nice 
community;  $5&60K  compensation  range  with  automobile. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.6607 
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IF  YOU  THRIVE  in  a  creative  newsroom  and 
crave  a  competitive  marketplace,  this 
32,000-rirculation  daily  in  Northeast 
Ohio  has  several  openings: 

COPY  EDITOR/PAGE  DESIGNER:  We 
are  looking  for  someone  with  a  com¬ 
mand  of  the  English  language  and  a  flair 
for  design  for  our  seven-person  desk. 
REPORTER.  We  need  a  news  hound  and 
self-starter  who  has  an  insatiable 
curiosity  and  knows  how  to  be  a  team 
player. 

ASSISTANT  CITY  EDITOR:  This  person 
has  to  be  an  energetic  leader  who  can 
help  coach  a  staff  of  12  that  goes  up 
against  two  competing  dailies. 

NEWS  EDITOR:  We  need  someone  with 
solid  news  judgment  and  creativity  and 
who  has  worked  on  a  copy  desk  to  lead 
an  eight-person  desk  with  varied  talents 
and  experience. 

Send  resume  and  clips  to: 

Managing  Editor 
The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 


THE  HOLLYWOOD  REPORTER 
INTERNATIONAL  NEWS  EDITOR 
Leading  Los  Angeles-based  daily  enter¬ 
tainment  trade  paper  seeks  international 
news  editor  to  join  its  fast-paced 
newsroom.  Wide-ranging  position  will 
involve  managing  daily  news  flow  from 
correspondents  around  the  world;  you 
will  also  work  with  staff  and  freelancers 
in  these  locations;  daily  contact  with 
bureau  chiefs  and  correspondents  regard¬ 
ing  breaking  news  and  feature  articles. 
Edit  and  coordinate  input  of  changes 
into  material.  This  position  calls  for 
someone  with  excellent  communication 
skills  who  can  work  quickly  and  deal 
with  multiple  projects  at  one  time  and 
meet  daily  deadlines.  Interest  in  interna¬ 
tional  a  plus.  Journalism  skills  a  must. 
Pro-active  nature  and  superb  multitask¬ 
ing  skills  are  essential.  Candidate  must 
be  detail  oriented,  have  collaborative 
nature  and  knowledge  of  the  business 
side  of  entertainment.  Must  have 
excellent  editing  skills  and  3-5  years 
experience  in  assigning  stories,  editing 
stories  and  packaging  news  content. 
Headline  writing  skills  essential.  Candi¬ 
date  will  also  handle  yearly  budgeting  for 
international  accounts  and  assist  in  find¬ 
ing  correspondents  in  territories.  Full 
benefits.  Position  based  in  Los  Angeles. 
EOE.  Send  resume  and  cover  letters: 

The  Hollywood  Reporter 
5055  Wilshire  Boulevard,  6th  Floor 
Los  Angeles,  CA  90036 
Or  fax  to:  (323)  525-2211 
Or  E-mail:  hrla@bpicomm.com 


MIDWEST  EDITION  of  Adweek,  a 
national  trade  covering  the  advertising 
industry,  seeks  a  reporter  for  its  Chicago 
office.  Three  years  journalism  experience 
required;  knowledge  of  marketing  pre¬ 
ferred.  Local  applicants  preferred.  Send 
resume  and  3-5  clips  to: 

Midwest  Editor,  Adweek  Magazine 
200  West  Jackson,  Suite  2700 
Chicago,  I L  60606 


NEWS  EDITOR 

Are  you  a  news  designer  feeling  con¬ 
strained  in  your  newsroom?  A  stellar 
copy  editor  or  reporter  ready  to  make  the 
next  jump  to  visually  illustrating  stories 
and  handling  page  one?  If  you  can 
create  pages  that  help  readers  navigate 
the  news  while  guiding  visual  storytell¬ 
ing,  The  Citizen  is  the  newspaper  for 
you.  Our  news  editor  works  with  a 
talented  team  of  editors,  writers  and 
photographers  at  this  16,000  circulation 
afternoon  daily.  Knowledge  of  QuarkX¬ 
Press  a  must,  Photoshop  and  Illustrator 
beneficial.  Send  resume  and  clips  to: 

Managing  Editor,  The  Citizen 
25  Dill  Street,  Auburn,  NY  13021 


NIGHT  EDITOR,  WEEKLY  EDITOR 
Night  Editor  who  can  edit,  and  Weekly 
Editor  who  wants  experience.  Both  are 
newly  created  positions  at  the  fast¬ 
growing  and  largest  daily  (20K)  serving 
the  Four  Corners  region  where  the  out¬ 
doors  life  is  a  dream.  Rocky  Mountain 
forests  to  the  Navajo  Nation,  Moab  to 
Aztec  ruins,  it's  here  waiting  for  you. 

Night  Editor  will  handle  two  weekly 
spinoff  products  and  special  sections 
(great  opportunity  for  up-and-coming 
editor  type).  Send  resume,  clips,  ASAP  to: 
Editor  Troy  Turner 
The  Daily  Times 

RO.  Box  450,  Farmington,  NM  87499 


NIGHT  NEWS  EDITOR 
Live  in  the  mountains.  Have  your  days 
free.  The  night  news  editor  copy  edits 
local  stories,  writes  headlines,  selects 
wire  service  stories,  designs  news  pages 
and  posts  content  to  Website.  Shift  runs 
from  2:30  to  11:00  p.m.  For  an  applica¬ 
tion  and  more  information  contact: 

David  Buck,  Managing  Editor 
The  Glenwood  Post 
2014  Grand  Avenue 
Glenwood  Springs,  CO  81601 
Ph:  (970)  947-8515  or  (970)  947-5510 
E-mail:  dbuck@sopris.net 
Fax:  (970)  945-4487 


ONE  OF  INDIANA'S  most  honored  com¬ 
munity  daily  newspapers  seeks  editor  to 
direct  award-winning  staff  in  suburban 
market.  Leadership  skills,  proven  man¬ 
agement  experience  and  track  record  of 
news  product  development  essential. 
The  Daily  Journal  is  an  18,000,  family- 
owned  daily  newspaper  located  in 
Franklin,  Indiana.  Call  (317)  736-2744 
Or  E-mail:  jowen@thejoumalnet.com 
for  application  packet 


NETWORK  WORLD  is  looking  for  a 
technically  astute,  highly  motivated 
person  to  serve  as  Senior  Editor.  The 
ideal  candidate  will  be  interested  in 
breaking  news,  have  strong  writing  skills 
and  knowledge  of  the  networking  and  com¬ 
puter  industries.  Candidates  should  have 
2-4  years  reporting  experience  on 
information  technology  and  a  proven 
ability  to  break  news.  This  position  is 
located  in  the  Bay  Area.  To  apply,  send 
resume  to  Monica  Brunaccini  at: 
hotjobs@nww.com 
Or  Fax:  (508)490-6454 


EDITORIAL 


REPORTER  -  One  of  America's  oldest 
newspapers  needs  general  assignment 
reporter  to  carry  on  tradition  of  award¬ 
winning  journalism,  (tompetitive  pay  and 
benefits,  including  401(k)  plan.  Send 
resume  and  best  clips  to  Editor,  Bedford 
Gazette,  424  West  Penn  Street,  Bed¬ 
ford,  PA  15522.  Fax:  (814)  623-5055. 


REPORTER  SOUGHT  to  write  hard  news 
and  features  for  Southwest  Montana's 
leading  daily  newspaper.  Requires  expe¬ 
rience,  accuracy  and  creativity.  We're 
looking  for  a  writer  who  can  weave  in 
the  richness  of  the  Montana  setting. 
Based  in  university  town,  where  tech  com¬ 
panies  and  ranches  mix,  close  to  ski 
resorts,  rivers,  mountains  and  Yell¬ 
owstone  National  Park.  Submit  cover  let¬ 
ter,  resume,  references  and  clips  to: 

Bill  Wilke,  Managing  Editor 
Bozeman  Daily  Chronicle 
RO.  Box  1190,  Bozeman  MT  59771 


REPORTER 

General  assignment  reporter  wanted  for 
a  small,  but  lively,  daily  in  beautiful 
west-central  Michigan.  We're  an  award¬ 
winning  paper  that  does  many  things 
small  dailies  seldom  do.  We  value 
creativity,  initiative  and  good  writing. 
Some  experience  preferred,  but  will  con¬ 
sider  a  recent  graduate.  Contact:  David 
L.  Felts,  editor.  The  Daily  News,  109  N. 
Lafayette,  Greenville,  Ml  48838  or  call 
(616)754-9303  (ext.  3032). 

Equal  Opportunity  Employer,  M/F/V/H 


REPORTER 

Miami  Today  seeks  reporter  with  interest 
in  business  and  government.  Detailed 
straight  news  reporting  that  makes  a  dif¬ 
ference  for  educated  executive  readers  of 
serious  weekly.  Breaking  news,  trend 
stories,  heavy  volume  reporting.  Write 
with  clips,  resume  to; 

Mr.  Lewis,  Miami  Today 
RO.  Box  1368,  Miami,  FL  33101 
Or  fax  (305)  358-4811 


REPORTERS  WANTED 
The  Daily  Record  in  Wooster,  Ohio,  is 
seeking  two  general  assignment  reporters 
—  one  entry-level,  one  with  1-2  years 
experience.  Must  be  aggressive.  Must  be 
able  to  go  beyond  the  bureaucratic  and 
help  our  readers  understand  the  issues  fac¬ 
ing  the  area.  The  Daily  Record  is  a  mid¬ 
sized  daily  covering  an  agricultural  region 
that  is  facing  development  pressures 
from  metropolitan  areas  to  the  north. 
Send  resume,  clips  and  cover  letter  to: 

Lance  White,  Managing  Editor 
212  E.  Liberty  Street,  Wooster  OH  44691 
Or  lance@valkyrie.net 


REPORTERS 

Bloomberg  News  in  Zurich  is  expanding 
and  looking  for  experienced  reporters  to 
cover  one  of  the  world's  largest 
marketplaces  and  some  of  the  biggest  com¬ 
panies.  Candidates  should  ideally  have  a 
W  year's  experience  and  have  some 
knowledge  of  German.  Please  contact: 
Bureau  Chief  Parris  Kellerman 
pkellermann@bloomberg.net 


EDITORIAL 


REPORTERS  WANTED 
We're  looking  for  reporters  who  believe 
they  are  tigers,  or  who  aspire  to  be 
tigers.  Our  50,000  circulation  daily  just 
won  20  national  journalism  awards.  We 
hire  and  train  winners  who  can  go 
beyond  inverted  pyramid,  but  who  can 
do  that  too,  and  prize  accuracy  above 
all.  Right  now,  we're  looking  for  good 
general  assignment  hires  we  can  funnel 
into  important  beats.  Market  competitive 
pay  and  great  benefits  in  fastest-growing 
area  of  Los  Angeles  County.  Qualified 
applicants  have  bachelor's  degree  in 
journalism  or  related  field,  or  equivalent 
experience.  Candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Antelope  Valley  Press 
Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590-4050 


REPORTERS 

King  Publishing  seeks  experienced 
reporters  to  join  award-winning  team  that 
produces  Defense  Week,  Space  &  Missile 
Defense  Report  and  Navy  News  & 
Undersea  Technology,  newsletters  that 
cover  the  business  and  politics  of  national 
security.  If  you  are  willing  to  work  hard  to 
break  news,  we  offer  a  competitive  salary 
and  an  exciting  place  to  work.  Send 
resume  and  published  clips  to: 

Editor,  Defense  Week 
627  National  Press  Building 
Washington,  DC  20045 


REPORTERS 

The  Watertown  (NY)  Daily  Times,  a 
35,000-circulation  newspaper,  has  2 
openings  for  reporters.  Salary  range  is 
$21,890-$26,000  depending  on  expe¬ 
rience.  Send  resume,  clips,  references  to 
Bob  Gorman,  AME-News,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  13601. 


REPORTER 

Sharp  news  and  feature  writer  wanted 
for  30,000-circulation  daily  just  north  of 
Indianapolis.  Join  a  savvy,  experienced 
staff  that  works  hard,  has  fun  and  writes 
great  stories.  Send  resume  and  clips  to; 
Managing  Editor  Patrick  Sanders 
The  Herald  Bulletin 

1133  Jackson  Street,  Anderson,  IN  46015 


MANAGING  EDITOR 

New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  a  managing 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  excellent  management 
skills.  The  managing  editor  will  help 
writers  produce  quality  magazine-length 
news  stories  and  supervise  the  day-to- 
day  operations  of  the  editorial  depart¬ 
ment.  Fine  writing  and  editing  skills  are 
essential.  Qualified  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


CIO  EDITOR  &  PUBLISHER  CLASSIFIEDS  SEPTEMBER  4,  2000 


www.editorandpublisher.com 
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EDITORIAL 


REPORTER 

iMarketing  News  and  DM  News,  two 
New  York  City-based  weekly  newspapers 
covering  Internet  marketing  and  direct 
marketing,  seek  a  senior  business 
reporter  with  3-5  years  experience  at 
daily  newspapers  or  business  to  business 
publications.  Must  be  organized  and  able 
to  work  in  a  fast-paced  environment.  We 
offer  a  competitive  salary  and  benefits 
package,  including  401(k)  plan.  E-mail 
resume  and  salary  requirements  to: 
editor@dmnews.com 
Orfax  to  (212)  925-8754 


SMALL  BUSINESS  REPORTER 
The  Houston  Chronicle  is  seeking  an 
experienced  reporter  to  cover  small  busi¬ 
ness.  It’s  not  a  fluff  beat.  It’s  business 
reporting  without  a  net — no  audited  finan¬ 
cial  statements,  analyst  reports  or  stock 
price  trends.  At  the  same  time,  you’re 
writing  about  people  for  whom  business 
is  not  their  job,  but  their  life,  and  with 
that  comes  a  lot  of  compelling  stories  — 
successes,  failures  and  some  audacious 
scams.  If  you’re  interested,  please  send 
a  resume,  cover  letter  and  six  (6)  to 
eight  (8)  news  feature  clips  to: 

Scott  Clark,  AME,  Business/Technology 
Houston  Chronicle 
RO.  Box  4260,  Houston,  TX  77210 
Or  scott.clark@chron.com 

SPORTS  EDITOR 

Innovative  five-day-a-week,  5,000- 
circulation  newspaper  seeks  a  self 
motivated,  driven  sports  editor  to  cover 
everything  from  football  to  horseshoe 
league.  Must  know  QuarkXPress,  page 
design  and  photography.  It’s  a  one-man 
show  in  a  beautifui  Northern  Michigan  com¬ 
munity  full  of  avid  sports  fans.  Good 
salary,  401(k),  paid  vacation,  health/ 
dental  benefits.  Send  resume  and  clips  to: 

Rich  Adams 

The  Cheboygan  Daily  Tribune 
308  N.  Main  Street 
Cheboygan,  Ml  49721 


SPORTS  EDITOR 

A  mid-sized,  Ohio  daily  is  seeking  an 
aggressive,  creative,  community-minded 
sports  editor  who  can  write.  This  posi¬ 
tion  requires  a  candidate  who  likes  to 
interact  with  readers.  Send  resume,  clips 
and  a  letter  explaining  your  ideas  about 
sports  coverage  to: 

Box  01326,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 
midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


EDITORIAL 


SPORTS  WRITERS 
(2  positions  open  covering  pro  sports) 
Booth  Newspapers  is  seeking  aggressive 
reporters  to  fill  two  of  its  top  sports  writ¬ 
ing  positions:  covering  the  Detroit  Red 
Wings  and  the  Detroit  Pistons.  Both  jobs 
entail  working  in  a  competitive  media 
market  and  traveling  with  the  team. 
You’ll  write  for  eight  daily  newspapers  in 
Michigan  (combined  circulation  600,000), 
that  expect  their  pro  sports  writers  to 
break  stories  and  turn  a  good  phrase.  Both 
positions  require  three  years  reporting 
experience;  college  and  pro  sports  writing 
experience  preferred  Competitive  salary 
and  excellent  benefits.  Send  a  cover  letter, 
six  of  your  best  clips  and  a  resume  to: 

Meegan  Holland,  Bureau  Chief 
Booth  Newspapers 

217  N.  Sycamore,  Lansing,  Ml  48933 
Booth  Newspapers,  a  part  of  the  New- 
house  Newspaper  group,  is  an  Equal 
Opportunity  Employer. 


STAFF  WRITER  wanted  with  the  desire 
and  ability  to  go  beyond  the  10-15  inch 
agenda  article.  1-4  years  experience  pre¬ 
ferred.  Enjoy  life  in  historic  Savannah, 
Georgia.  Office  minutes  from  beach.  Com¬ 
petitive  salary  plus  benefits.  No  phone 
calls,  please. 

E-mail:  hiettconnect@yahoo.com 
Orfax:  (912)443-7021 


THE  CHRONICLE-TELEGRAM,  a 
30,000-circulation  daily  and  Sunday 
paper  in  an  intenseiy  competitive 
market,  seeks  an  editorial  page  editor 
with  a  wicked  pen. 

He  or  she  must  have  at  least  five  years 
of  experience  in  journalism,  a  zest  for 
local  issues,  the  range  to  be  forceful, 
incisive  and  delightful  in  print,  and  the 
subtlety  to  know  which  mix  is 
appropriate  for  each  editorial.  Send 
resume  and  writing  samples  to: 

Andy  Young,  Editor,  Chronicle-Telegram 
RO.  Box  4010,  Elyria,  OH  44036 


METRO  WEEKLY  newspaper  in  dynamic 
growing  market  looking  for  progressive¬ 
thinking  editor  to  manage  and  produce 
the  newspaper.  Our  newspaper  is  an 
innovative  weekly  with  30,000  circula¬ 
tion  distributed  to  selected  areas  through 
the  market.  E-mail  resume  to: 

drodgers@journalsonline.net 
Orfax  to  DR  at  (864)  467-9809 


MANAGING  EDITOR 

Ottumwa  Courier,  19,000  AM,  award  win¬ 
ning  Iowa  daily  newspaper  is  seeking  an 
experienced  hands  on  Managing  Editor. 
The  successful  candidate  will  have 
excellent  writing  and  editing  skills.  Must 
be  able  to  lead  reporters  by  example,  be 
driven  and  have  extensive  daily  experi¬ 
ence.  If  you’re  community  minded  and 
have  demonstrated  the  skills  to  attract 
readers  send  us  your  resume  and  cover  let¬ 
ter  stating  why  you’re  the  best  person  for 
this  job.  Competitive  salary  and  full  bene¬ 
fits.  Send  resume  to  Doug  Caldwell: 

Publisher,  The  Ottumwa  Courier 
213  East  Second  Street 
Ottumwa,  lA  52501 


EDITORIAL 


STATE  CAPITAL  REPORTER 
Cover  one  of  the  hottest  beats  for  eight  of 
the  best  daily  newspapers  in  Michigan. 
Booth  Newspapers  (combined  circulation 
600,000)  is  seeking  an  aggressive 
reporter  who  can  break  stories  and  make 
complex  issues  not  only  readable,  but  com¬ 
pelling.  You  would  work  with  a  large  staff 
in  our  Lansing  Bureau  with  helpful,  hard¬ 
working  editors  and  reporters  who  are 
experts  in  various  subjects.  In  addition  to 
education,  you  would  also  cover  U.S. 
Senate  and  presidential  race.  This  com¬ 
petitive  market  requires  someone  with 
diligence  and  savvy  in  dealing  with  politi¬ 
cians,  bureaucrats  and  lobbyists.  Three 
years  reporting  experience  required;  edu¬ 
cation  expertise  preferred.  Competitive 
salary  and  excellent  benefits.  Send  a 
cover  letter,  six  of  your  best  clips  and  a 
resume  to; 

Meegan  Holland,  Bureau  Chief 
Booth  Newspapers 

217  N.  Sycamore,  Lansing,  Ml  48933 
Booth  Newspapers,  a  part  of  the  New- 
house  Newspaper  group,  is  an  Equal 
Opportunity  Employer. 


THE  DAILY  GAZETTE,  a  60,000- 
circulation  family-owned  independent  in 
New  York’s  Capital  Region,  is  looking  for 
an  experienced  reporter.  Candidates 
should  demonstrate  that  they  can  report 
aggressively,  write  clearly  and  under¬ 
stand  community  news.  Send  resume 
and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 


EDITORIAL 


EDITORIAL 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  reporter  with  business  writing  and/or 
professional  experience.  Candidates 
should  be  innovative  and  excited  about 
developing  stories  for  readers  wno  thrive 
on  breaking  news  and  in-depth  cov¬ 
erage.  Send  a  resume,  writing  samples 
and  references  to: 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
Or  E-mail:  nortuns@gainesvillesun.com 


WE  PAY  FOR  STORIES 


If  you  have  a  funny,  encouraging, 
heartwarming,  or  inspiring  story 
(up  to  1200  words)  about  your 
body  or  someone  else’s  in  the 
fields  of  athletics,  dance,  fitness, 
healing,  or  body  image,  we’d  like 
to  see  it.  If  we  like  it,  we’ll  pay  you 
for  allowing  us  to  publish  it  in; 

Chicken  Soup  for  Body  and  Soul 
Send  submissions  or  query  to: 


'wpw(rr  danmillman.com 
Fax:  (415)  491-0856 


SPORTS  &  NEWS  IN  ALASKA 
Report  sports,  the  outdoors  and  news  in 
Homer  at  the  newspaper  named 
Alaska’s  best  weekly  for  the  past  three 
years.  Email  hnews@alaska.net  for  more 
information. 


EDITORIAL 


Manage  the  Best 


New  Times,  publisher  of  eleven  magazine-style  weekly 
newspapers,  needs  managing  editors  at  its 
award-winning  papers  in  Miami  and  Denver.  We  are 
looking  for  experienced  editors  with  excellent  news 
judgment,  superior  management  skills  and  the  ability 
to  help  staffers  produce  quality  news  stories.  The 
managing  editor  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  process  will  include 
an  extensive  editing  test. 

New  Times  offers  competitive  salaries  and  benefits. 
Qualified  applicants  should  send  cover  letter,  resume 
and  clips  to: 


Christine  Brennan 
Executive  Managing  Editor 
Re:  ME/E&P 

P.O.  Box  5970,  Denver,  CO  80217 

To  learn  wore  about  New  Times,  visit  our  website  at  www.newtiwes.com. 


www.editorandpubllsher.com 
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NEWS/SPORTS  REPORTER  applicants 
sought  for  new  position  and  anticipated 
openings  in  lively,  hardworking 
newsroom.  1-2  years  newspaper  experi¬ 
ence  preferred.  Send  cover  letter  and 
resume  with  salary  history  tO: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
PO.  Box 431,  Pocatello,  ID83204 
Or  to:  smiller@journalnet.com 

REPORTER 

The  Waterloo  Courier,  a  47,000  PM, 
Northeast  Iowa  daily,  has  an  opening  for 
a  general  assignment  reporter  to  cover  a 
five-county  area:  Features,  in-depth  report¬ 
ing,  breaking  news  as  part  of  a  four- 
person  desk.  Send  resume  and  clips  to: 

Saul  Shapiro,  Editor,  Waterloo  Courier 
RO.  Box  540,  Waterloo,  I A  50701 


SPORTS  REPORTER 

Community-oriented  daily  in  the  Beauti¬ 
ful  Berkshires  of  Massachusetts  seeks  a 
sports  reporter  with  top  writing  skills  as 
well  as  QuarkXPress  pagination  and  pho¬ 
tography  skills.  Pay  starts  at  $10  per 
hour  with  full  benefit  package.  Contact: 

Kris  Dufour,  Editor,  North  Adams  Transcript 
(413)663-3741  ext.  223 
NATRANS@BCN.NET 


THE  INTERNATIONAL 
RICE  RESEARCH  INSTITUTE 
is  seeking  an  editor/writer  for  its  Public 
Awareness  Unit.  For  full  details  see: 
http  ://www.  cgi  a  r.org/i  rri/i  rsem  p .  h  tm  #  PA 


EDITORIAL 


STAFF  WRITER 

Do  you  want  to  find  out  what  being  a 
United  States  Marine  is  all  about?  Are 
you  up  to  the  challenge  of  going  to  the 
field,  aboard  ships  and  to  foreign  coun¬ 
tries  with  some  of  America’s  busiest 
military  personnel?  Then  join  us.  Must 
have  Bachelor’s  degree  or  equivalent 
and  minimum  3  year’s  reporting.  Military 
experience  not  necessary.  Knowledge  of 
military  helpful.  Expected  to  produce  a 
consistent  flow  of  compelling  news, 
feature  and  analytical  stories  regarding 
issues  of  concern  to  military  personnel. 
Send  resume  and  clips  to: 

Marine  Corps  Times 

Human  Resources  Department,  #121-00 
6883  Commercial  Drive 
Springfield,  VA  22 159 
Email:  brendajordan@atpco.com 
Orfax:  (703)  750-8129  M/F/D/V 


THE  FEDERAL  RESERVE  BANK  OF  NEW 
YORK  is  seeking  an  Associate  Editor 
whose  primary  responsibility  will  be  to 
write  for  and  help  the  Bankwide  employee 
magazine  and  Intranet  site.  A  degree  in 
Journalism,  with  two  or  more  years 
related  experience.  Windows  and  MS 
Word  required,  knowledge  of  HTML  and 
Web  page  a  plus.  Writing  experience  with 
a  banking  or  financial  service  publication 
highly  preferred.  Send  resume,  writing 
sample  and  salary  requirements  to: 

PSS@ny.frb.org 
Subject  DCM:262 


EDITORIAL 


THE  BAKERSFIELD  CALIFORNIAN, 
award-winning  mid-sized  daily  in  Cali¬ 
fornia’s  heartland,  is  seeking  reporters 
and  editors.  Collaborative  atmosphere 
where  journalistic  excellence  is  revered. 
Visit  our  web  site  -  www.bakersfield.com 
-  for  a  closer  look.  Send  cover  letter, 
resume  and  work  samples  to: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 

RO.  Box  440,  Bakersfield,  CA  93302 
ASSISTANT  CITY  EDITOR:  Three  to  five 
years  daily  experience  (reporting  and  edit¬ 
ing)  and  excellent  communication/people 
skills.  Night  position,  M-F. 

CONSUMER  TECHNOLOGY  REPORTER: 
Cover  the  fast  changing  world  of 
technology  and  find  fun,  interesting,  rele¬ 
vant  stories.  Two  years  daily  experience. 
SPORTS  GA:  Cover  diverse  range  of 
events  and  people  in  fast-paced  environ¬ 
ment.  One-two  years  daily  experience. 
COPY  EDITOR:  Fully  paginated  QuarkX- 
Press/QPS  system.  Attention  to  detail, 
solid  grammar  and  familiarity  with  AP 
style  are  essential.  Will  consider  entry- 
level. 

PHOTO  EDITOR:  Lead  award-winning 
staff  of  six  in  technologically  advanced 
environment.  Going  digital.  Five-lO  years 
photojournalism  experience  required, 
including  3-5  in  management. 


THE  NEWS  &  OBSERVER  in  Raleigh, 
NC,  is  seeking  reporters  to  cover  two  key 
beats  for  this  consistent  APSE  award¬ 
winning  paper: 

CAROLINA  HURRICANES  OF  THE 
NATIONAL  HOCKEY  LEAGUE 
This  person  must  provide  compelling  cov¬ 
erage  that  satisfies  not  only  veteran 
followers  of  hockey  but  also  people  get¬ 
ting  to  know  the  sport,  of  whom  there  are 
many  in  the  Triangle  region.  The  Hurri¬ 
canes  writer  must  be  able  to  balance  a 
demanding  game  schedule  (home  and 
away)  with  breaking  news,  enterprise  and 
profiles.  Energy  and  creativity  are  musts. 
Previous  experience  covering  professional 
hockey  and  at  least  three  years  daily 
newspaper  experience  preferred. 

NASCAR 

This  writer  must  be  able  to  do  much 
more  than  cover  races  and  tell  readers 
what  a  restrictor  plate  is.  He  or  she  must 
also  be  able  to  break  news,  produce  com¬ 
pelling  profiles  and  enterprise  and  impart 
to  readers  the  rich  tradition  of  this  sport. 
Three  to  five  years  daily  newspaper  expe¬ 
rience  preferred.  Previous  experience  cov¬ 
ering  NASCAR  desirable  though  not 
required. 

Send  resume,  clips  and  references  to: 
Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27602 


CIASSII-IHD  ADVKRTISKRS: 


If  YOU  ix)n't  see  a 


CATKCiORV  THAT  l-TTS  AOi'K  NEEDS, 


PLEASE  CALL  US  AT 


888.82S.9149 


FINANCE 


CHIEF  FINANCIAL  OFFICER 
Small,  well-established,  family-owned 
group  of  two  seven-day  dailies,  two 
weeklies,  skip-delivered  shopper,  all 
unopposed,  and  commercial  printing 
division  seeks  energetic  person  with 
strong  accounting  background  who  has 
potential  to  replace  chief  executive 
officer.  Directly  supervise  staff  of  seven. 
Indirectly  communicate  cost  and  revenue 
budgets  to  department  heads  in  com¬ 
pany  of  over  100  employees.  Re¬ 
sponsibilities  include  monthly  financial 
and  management  reports,  internal  con¬ 
trols  and  G/L  account  reconciliation.  Posi¬ 
tion  requires  communication  and  prob¬ 
lem-solving  abilities,  superior  computer 
skills,  and  technical  accounting  back¬ 
ground.  Experience  with  Great  Plains  a 
plus.  Candidate  should  have  a  B.A,  in 
accounting.  Desirable,  growing  Midwest 
location.  The  candidate’s  responsibility 
will  be  to  help  the  management  team 
respond  to  the  daily  changes  in  the 
newspaper  industry  through  the  creative 
use  of  the  Internet  and  niche  print  pub¬ 
lications.  Experience  with  larger  groups  a 
plus.  Salary  based  upon  experience, 
excellent  benefits  and  high  bonus  poten¬ 
tial  for  an  entrepreneurial  person.  Send 
resume  with  salary  requirements  to: 

Box  01342,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


INFORMATION  SYSTEMS 


DIRECTOR  OF  INTERNET  SERVICES 
Add  Inc,  an  employee-owned  company 
and  one  of  the  Country’s  leading  pub¬ 
lishing  and  printing  companies,  has  an 
opening  for  a  Director  of  Internet  Ser¬ 
vices. 

The  position  will  be  responsible  for: 

•  Creating  and  implementing  sales 
strategies  aimed  at  bringing  local  auto 
dealerships  and  real  estate  companies 
to  the  Internet. 

•  Establishing  a  sales  plan 

•  Setting  and  working  with  a  yearly 
budget 

•  Hiring  personnel 

A  preferred  candidate  will  have  a  strong 
sales  background,  with  an  interest  -in 
bringing  those  skills  to  an  Internet  based 
product.  Experience  with  Internet  pro¬ 
grams  and  selling  or  working  in  the 
automotive  or  real  estate  industries  a 
definite  plus. 

Add  Inc  is  one  of  seven  media  related  com¬ 
panies  owned  by  Journal  Communica¬ 
tions,  publishers  of  the  Milwaukee 
Journal  Sentinel,  as  well  as  operators  of 
several  local  radio  and  television  sta¬ 
tions. 

Add  Inc  provides  an  excellent  compensa¬ 
tion  package.  We  offer  health  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  disability  insurance,  profit 
sharing,  401(k)  retirement  program, 
pension  plan,  employee  stock  ownership 
and  incentive  bonus  program. 

Send  your  cover  letter  and  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department 
RO.  Box  609,  Waupaca,  Wl  54981 
Fax:  (715)258-8469 


Your  communit)  link  to  the  newspaper  industry  every  week  since 

,  1884! 


EDITORIAL  EDITORIAL 


INTERNATIONAL  LONGEVITY  CENTER  -  USA,  LTD. 
invites  applications  to  the 
AGE  BOOM  ACADEMY 

A  weeklong  seminar  for  journalists  funded  by  a  grant  from  the  New  York 
Times  Company  Foundation,  November  5-10,  2000 
Get  an  intensive  briefing  on  one  of  the  New  Century’s  most  critical  con¬ 
cerns  -  increasing  longevity  and  its  implications  for  people  and  society. 

For  print,  electronic  and  Internet  journalists  interested  in  understanding 
the  social,  economic,  scientific  and  public  policy  implications  of  the 
extraordinary  revolution  in  population  aging  and  longevity,  the  ILC-USA,  a 
center  for  research,  education  and  policy,  will  host  an  intense  seminar 
featuring  leading  experts  and  policymakers  as  well  as  the  Center’s  resi¬ 
dent  staff.  Also  on  the  faculty  are  editors  and  reporters  especially 
accomplished  in  the  coverage  of  aging  and  longevity. 

For  applicants  outside  the  New  York  metropolitan  area,  the  ILC  will  pro¬ 
vide  round  trip  airfare,  housing  and  a  per  diem  for  expenses. 

Send  a  letter  of  interest  by  September  1 5  to: 


Boom  Academy  Selection  Committee 
International  Longevity  Center 
60  East  86th  Street,  New  York,  NY  10028 
E-mail:  ageboomacademy@ilcusa.org 


\  (^ 
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INFORMATION  SYSTEMS 


SYSTEMS  MANAGER 
The  Auburn  Journal,  a  division  of  Gold 
Country  Media,  is  looking  for  an  excep¬ 
tional  individual  to  manage  our  com¬ 
puter  operations.  The  Auburn  Journal,  a 
15,000  daily,  also  publishes  five  addi¬ 
tional  community  newspapers.  This 
newspaper  group  Is  located  in  Califor¬ 
nia’s  fastest  growing  area  for  population 
and  retail  sales.  Nestled  in  the  foothills 
of  the  Sierras,  the  area  provides  the  best 
in  lifestyle,  climate  and  outdoor  recrea¬ 
tion. 

You’ll  be  responsible  for  managing  all 
publishing  systems,  which  reside  at  the 
Auburn  location.  The  editorial  and 
classified  front-end  systems  utilize  newly 
purchased  APT  software,  while  ad  com¬ 
position  takes  place  utilizing  MultiAD 
Creator.  The  front-end  servers  are 
located  in  Auburn  with  remote  applica¬ 
tions  to  the  outlying  offices. 

The  right  candidate  will  have  experience 
in  the  following:  Windows  NT  Server/ 
Workstation,  remote  access  issues,  trou¬ 
bleshooting,  Windows  95/98,  Apple 
Macintosh,  LAN/WAN  installation  and  con¬ 
figuration,  TCP/IP. 

The  following  additional  skills  would  be 
desirable:  Windows  NT  Terminal  Server/ 
Citrix  MetaFrame,  MultiAD  Creator, 
phone  system  PBX  wiring  and  configura¬ 
tion,  AP  equipment  and  software,  T-1, 
ISDN  and  Microsoft  SQL  Server. 

In  exchange  for  your  exceptional  skills 
we  offer  a  progressive,  supportive  and 
creative  work  environment  so  your 
talents  can  be  nurtured  to  their  full 
potential.  In  addition,  we  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
package  including  profit  sharing. 

Those  wishing  to  work  and  reside  in  one 
of  California’s  best  kept  secrets,  send 
resume  to: 

Martin  Cody,  Auburn  Journal 
RO.  Box  5910,  Auburn,  CA  95604 

E-mail:  mcody@foothill.net 


TECHNICAL  SERVICES  DIRECTOR 
Scripps  Treasure  Coast  Newspapers  is 
seeking  a  director  to  oversee  technical 
operations  for  multiple  newspaper  sites. 
The  Stuart  News,  Fort  Pierce  Tribune 
and  Press  Journal  in  Vero  Beach  are 
located  in  a  rapidly  growing  area  on  the 
east  coast  of  Florida.  The  successful 
candidate  will  have  a  proven  record 
managing  complex  technical  operations 
including  remote  sites.  Requires 
excellent  organizational,  project  man¬ 
agement  and  leadership  skills  and  expe¬ 
rience  managing  a  professional  staff. 
Primary  systems  include  PBS  ad/ 
circulation,  DTI  class  and  Harris 
editorial.  We  offer  a  competitive  salary 
and  benefits  package.  Send  resume  to: 

The  Stuart  News,  Attn:  Janice  Green 
RO.  Box  9009,  Stuart,  FL  34995 
Or  fax  resume  to  ( 56 1 )  220-89 1 9 
DFWP  EOE 
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APPLICATION  SUPPORT  ANALYST 
Publishing  Business  Systems,  the  pre¬ 
mier  provider  of  advertising  and  circula¬ 
tion  management  software  applications, 
is  looking  for  individuals  to  assist  in  its 
support  organization. 

This  is  a  terrific  opportunity  for  those 
individuals  who  would  like  to  work  with 
a  variety  of  clients  to  help  them  better 
use  the  number  one  set  of  business 
system  products  in  the  newspaper  indus¬ 
try.  We  have  grown  impressively  over 
the  past  few  years  and  there  are  many 
opportunities  for  advancement  for  the 
right  individual.  The  ideal  candidate 
would  have  at  least  three  years  of  expe¬ 
rience  using  circulation  or  advertising 
business  systems,  and  a  real  plus  would 
be  if  you  had  experience  supporting  such 
applications. 

Please  send  your  resume  with  cover  let¬ 
ter  indicating  salary  requirements  to: 

humanresources@pbs.com 
Or  mailto: 

Human  Resources  Department 
Publishing  Business  Systems 
2611  Hamline  Avenue  North 
St.  Paul,  MN  55113 
Phone:  (651)639-0662 
Fax:  (651)639-0306 


MAILROOM 


PACKAGING  MANAGER 
The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  daily  and  460K  Sunday  is 
currently  seeking  a  Packaging  Manager. 
In  the  Packaging  Department  we  cur¬ 
rently  operate  with  four  Heidelberg 
2299’s  with  Prima  controls,  Quipp  Con¬ 
veyor  and  stacker  equipment  plus 
Dynaric  strappers. 

This  position  will  manage  the  daily  oper¬ 
ation  of  the  Packaging  Department.  The 
qualified  individual  will  establish  and 
meet  goals  and  objectives  of  the  com¬ 
pany  and  the  department  with  special 
emphasis  on  the  production,  budgetary, 
new  technology  and  personal  aspects  of 
the  department. 

Qualified  candidate  will  have  a  minimum 
of  3-5  years  of  production  management 
and  5  years  of  experience  in  a  produc¬ 
tion  environment.  Candidate  will  have 
strong  mechanical  aptitude,  analytical 
skills,  excellent  communication  and 
interpersonal  skills  and  the  ability  to 
deal  effectively  with  all  levels  of  the 
organization.  College  degree  preferred. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefit  and  compensation 
package  to  include  medical,  dental,  vis¬ 
ion,  401(k),  paid  vacation,  and  more. 

If  you  meet  the  above  qualifications  and 
are  interested,  please  send  resume  and 
salary  history  to: 

The  San  Diego  Union-Tribune 
Human  Resources  Department 
Job#  137-00/AS 
RO.  Box  120191 
San  Diego,  CA  921 12-4106 

Or  E-mail:  ut.jobs@uniontrib.com 
(word  format  only  please) 


INFORMA’nON  SYSTEMS 

INFORMAnON  SYSTEMS 

%  IVos^ington  |)o$t 

The  Washington  Post  has  several  CCI-related  job  openings  and 
anticipates  several  others  in  the  coming  months.  We  encourage 
all  potential  candidates  to  contact  us  immediately.  Come  Join 
our  team  of  dedicated  journalists  and  technologists. 

CCI  PAGINATION  TRAINING  AND  TECHNICAL  SUPPORT:  The  newsroom’s 
Information  Technology  department  is  seeking  a  pagination  training  and  technical 
support  person.  The  candidate  should  have  extensive  knowledge  of  CCI’s 
LayoutChamp  and  Dba  applications  and  preferably  would  have  experience  as  an 
instructor.  This  person  would  have  responsibility  for  updating  and  posting  docu¬ 
mentation  to  The  Source  (The  Post’s  Intranet)  and  involvement  in  other  Newsroom 
Technology  training  initiatives. 

NEWSROOM  CCI  SUPPORT  AND  DEVELOPMENT:  The  Newsroom  Technology 
department  is  seeking  people  to  support  users  of  the  pagination  system  and  to 
develop  and  maintain  the  various  CCI  applications.  Candidates  should  have 
extremely  strong  skills  in  most  of  the  following  applications  and  disciplines: 
LayoutChamp,  CCI  Edit/Word,  Access  Manager,  Configuration  Manager,  Dba  setup, 
product  setup,  tag  writing.  Fingerpost,  PlanEdit,  Visual  Basic,  HTML  export. 

NEWS  DESK  EDITORS:  The  News  Desk  seeks  Assistant  News  Editors  to  join  a  staff 
that’s  responsible  for  news  and  feature  sections.  News  Desk  editors  help  determine 
story  and  image  play,  craft  headlines  and  design  pages  on  the  CCI  system.  The  ideal 
candidate  will  have  several  years  o*  layout  and  editing  experieni;e  at  a  metro  news¬ 
paper,  keen  news  judgment,  a  flair  for  design  and  a  collegial  attitude. 

PREPRESS  SYSTEMS  CCI  SUPPORT  AND  DEVELOPMENT:  The  Post’s  Prepress 
Systems  department  seeks  programmer/analysts  to  be  responsible  for  all  application 
development,  UNIX  Server  and  Oracle  database  support  in  a  three-server  HA  environ¬ 
ment.  A  large  percentage  of  time  will  be  spent  on  full  life-cycle  application  devel¬ 
opment.  Candidates  will  work  closely  with  our  newsroom,  advertising  and  produc¬ 
tion  clients  to  assist  them  in  achieving  their  goals  and  objectives.  A  combination  of 
several  of  the  following  skills  is  required:  UNIX  AIX.  Oracle  8i,  Visual  Basic  pro¬ 
gramming  and/or  VBA  scripting,  Java,  C,  C-I--I-,  HTML,  Perl. 

In  the  coming  months.  The  Post  plans  to  replace  its  Sll  text  editing  system  and  will 
be  enabling  remote  access  to  CCI,  completing  setups  for  dynamic  export  of  content 
from  CCI  pages  to  washingtonpost.com  and  other  sources,  and  crafting  a  compre¬ 
hensive  archiving  solution.  Come  be  a  part  of  an  exciting  evolution  in  publishing 
technology  at  The  Washington  Post. 

The  Washington  Post  is  an  equal  opportunity  employer. 

Please  send  a  cover  letter  (indicating  the  position  in  which  you  are  interested)  and  a 
resume  that  includes  your  phone  number  and  E-mail  address  to  one  of  the  following 
people  by  September  29: 


Jolin  Benner:  bennerj@waslTpost.com 
Cheryl  Butler:, butlerc@washpost.com 
Bill  Liberti:  libertiw@washpost.Qom 
^  Ed  Thiede:  thiedee@washpost.com  » 

If  sending  clips,  contact  us  by  mail  atr 
1150  iSh  Street  NW,  Washington,  DC  20071 
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THE  DAY  PUBLISHING  COMPANY 
MAILROOM  MANAGER 
Zone  1,  independent  daily  newspaper 
seeks  a  results-oriented  individual  to 
lead  its  inserting  and  packaging  depart¬ 
ment  with  all  up  to  date  equipment.  This 
is  a  seven-day,  AM,  mid-sized  newspa¬ 
per  with  weekly  TMC  products.  The 
selected  candidate  will  have  3-5  years 
management  experience  and  experience 
with  modern  mailroom  control  systems. 
Strong  organizational,  mechanical  and 
supervision  skills  required.  Total  commit¬ 
ment  to  accuracy,  quality,  deadlines, 
maintenance,  training  and  motivation  a 
must.  If  you  think  you  have  what  it  takes 
to  join  our  team,  send  your  resume,  com¬ 
plete  with  salary  history  to: 

The  Day  Publishing  Company 
Human  Resources  Department 
47  Eugene  O’Neill  Drive,  RO.  Box  1231 
New  London,  CT  06320 
(860)  442-2200  ext.  239 
Fax  (860)  443-6322 
We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the  workplace. 


MARKETING  RESEARCH 


MARKETING  RESEARCH  MANAGER 
The  Tribune-Review  Publishing  Company 
seeks  a  marketing  professional  to  contract 
local  market  research  and  integrate 
results  with  other  marketing  departments. 
Qualified  candidates  will  have  computer 
proficiency,  2-5  years  research  expei'ience 
and  a  B.S.  degree.  We  offer  a  competitive 
salary  and  benefits  package.  Submit 
resume  and  salary  requirements  to: 

Andrea  Mroz,  Advertising  Director 
Re:  Marketing  Research  Manager 
Pittsburgh  Tribune-Review 
D.L.  Clark  Building 
503  Martindale  Street,  3rd  Floor 
Pittsburgh,  PA  15212 


PHOTOGRAPHY 


IMAGING  MANAGER  for  major  daily 
newspaper  making  transition  from  B&W 
to  color.  Must  have  color  magazine  and/ 
or  newspaper  experience  and  proven 
track  record.  Knowledge  of  all  aspects  of 
digital  imaging  and  pre-press  a  must. 
This  is  a  hands-on  position.  Please  E- 
mail  resumes  to: 

gviehmann@nypost.com 


PRESSROOM 


PRESSMEN/WOMEN:  Several  positions 
available.  Experience  with  4  Color,  Goss 
Community,  Urbanite  and/or  King.  Full 
time  and  part  time  (Night  and  Weekend) 
positions  available.  Flexible  hours.  Top 
pay  and  good  working  conditions. 

Fax  resume  (516)  484-6749 
Call  (5 16)  484-3300  ext.  207 
10:00  a.m.  -  4:00  p.m.  ET 


SEVERAL  PRESSROOM  FOREMAN  posi¬ 
tions  available  with  a  family-owned 
newspaper  group  in  NY  state.  Must  have 
experience  running  4Color  on  Community 
or  Urbanite  presses.  Excellent  pay  and 
benefits.  Please  fax/E-mail  resume  tO: 

(716)684-3659 
michael-valentine@mailcity.com 
C14  EDITOR  &  PUBLISHER  CLAS 
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SHIFT  SUPERVISOR  or  experienced 
operator  for  Goss  or  Harris  offset.  Reply 
to  The  News  Chief,  RO.  Box  1440, 
Winter  Haven,  FL  33882  or  E-mail  tO: 
dwilk@newschief.com 


SUPERVISOR 

Major  newspaper  in  the  Northeast  is  cur¬ 
rently  seeking  a  middle  level  manager  for 
its  pressroom.  Ideal  candidate  will  have 
a  minimum  of  10  years  experience  in 
newspaper  or  related  industries.  Union 
environment  is  helpful,  as  well  as  a 
knowledge  of  offset  press  equipment. 
This  position  requires  an  individual  with 
very  strong  supervisory,  communication, 
and  interpersonal  skills.  We  offer  a 
relocation  package  along  with  an 
excellent  salary  and  comprehensive 
benefits.  Send  replies  to: 

Box  01336,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

PRODUCTION/TECH 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 

QUALITY  ASSURANCE  TECHNICIAN 
The  San  Diego  Union-Tribune  is  seeking 
a  professional  to  develop  standards  of 
excellence  for  print  quality  and  imple¬ 
ment  a  continuous  improvement  quality 
assurance  program  that  maximizes  the 
print  quality  of  the  newspaper  and  meet 
or  exceed  the  expectations  of  our 
customers.  You  will  create  a  process  and 
utilize  documentation  to  measure,  track 
and  record  print  quality  standards  and 
achievements  and  recommend  and  sup¬ 
port  training  activities  that  enhances 
employee  skills  and  results  in  continuous 
improvement  in  print  quality. 

The  candidate  we  seek  will  have  supe¬ 
rior  verbal  and  written  communication 
skills  and  be  able  to  utilize  a  variety  of 
quality  control  and  measurement  tools  to 
establish  goals  while  analyzing  and 
resolving  quality  issues.  Must  have  2 
years  experience  in  a  position  of  respon¬ 
sibility  related  to  production  of  high 
quality  products  and  services. 

If  you  are  looking  for  a  challenging  and 
rewarding  position  then  we  invite  you  to 
submit  your  resume  and  salary  require¬ 
ments  tO: 

San  Diego  Union-Tribune 
Human  Resources  Department 
Job#118-00/KK/EP 
RO.  Box  120191 
San  Diego,  CA  92112-0191 
Or  E-mail  in  MS  Word  format  tO: 

UT.Jobs@uniontrib.com 
An  Equal  Opportunity  Employer 
www.uniontrib.com 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 
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-POSITIONS  WANTED- 


EDITORIAL 


ASSISTANT  CITY  EDITOR  of  a  15K  daily 
seeks  a  new  challenge  in  the  Northeast. 
Skilled  editor  and  reporter.  A  team 
player  who  loves  a  good  story.  Reply  to: 

Box  0 1 33 1 ,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


LITERARY  AGENT  looking  for  manuscripts 
of  all  kinds.  Send  to  Tom  Gray,  101  Hyde 
Street,  San  Francisco,  CA  94142. 


EDITORIAL 


FREELANCE  WRITER  with  three  years 
experience  seeks  music/arts/feature  beat 
in  MD-PA-DE-VA  region.  Offers 
insightful,  well  researched  copy  and  an 
enthusiasm  for  challenging  issues,  and 
creative  storytelling.  Call  John  at: 

(410)319-7583 


NEWS  makes  the  difference. 


ClASSIFIFD  ADVERTISING 
lAFORMATlOrV 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 

DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 


^.iM:  \i)  R  \Ti:s 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  charac¬ 
ters/spaces  per  line,  no  abbreviations. 


also  includes  online 

HELP  WANTED  POSITIONS  WANTED 


1  WEEK  .  .  . 

.  .$12.00 

1  WEEK  .  .  . 

.  .  $6.00 

2  WEEKS  . . 

.  .$11.18 

2  WEEKS  .  . 

. .  $5.05 

3  WEEKS  .  . 

.  .  $9.80 

3  WEEKS  . . 

. .  $4.15 

4  WEEKS  .  . 

.  .  $8.25 

4  WEEKS  .  . 

.  .  $3.70 

ALL  OTHER  CLASSIFICATIONS 


1  WEEK . $11.00 

2  WEEKS . $9.70 

3  WEEKS . $8.50 

4  WEEKS . $7.25 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


I)ISIM,\^  \l)K\ii:S 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenvise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line 
same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  ,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  WEEK . $131 

2  WEEKS . $119 

3  WEEKS . $113 

4  WEEKS . $109 


ORDIIKS  AM)  P\V\IKM 


Ads  running  for  1 2  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are 
non-cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  dead¬ 
line;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  tuesday  prior  to  Monday  publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted  .  All  ads  require  a  signed  inser¬ 
tion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  email,  mail,  or  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  IM.VCi:  \\  \l) 


Please  contact  us  for:  display  ad  copy  specifications  and  procedures 
MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI.,  New  York,  NY  10003 
FAX:  (646)  654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 


www.editorandpubllsher.com 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  8128100 

1.  Eminem  “The  Way  I  Am” 

1 

The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Week  Week  Chart  Artist  Album 

13  7  Nelly  Country  Grammar 

2.  Big  Tymers  “#1” 

2 

2 

13 

Britney  Spears 

Oops!  I  Did  It  Again 

3.  Nelly  “Country  Grammar” 

3 

1 

4 

Various  Artists 

Now  4 

4.  DMX/Sisqo  “What  You  Want” 

4 

4 

12 

Eminem 

Marshall  Mathers 

5 

5 

21 

‘N  Sync 

No  Strings  Attached 

5.  Busta  Rhymes  “Fire” 

6 

6 

46 

Creed 

Human  Clay 

6.  Janet  Jackson  “Doesn’t  Really  Matter” 

7 

7 

16 

Papa  Roach 

Infest 

7.  Red  Hot  Chili  Peppers  “Californication” 

8 

8 

27 

3  Doors  Down 

'The  Better  Life 

9 

- 

1 

Da  La  Soul 

Art...Intelligence 

8.  Britney  Spears  “Lucky*’ 

10 

9 

5 

Soundtrack 

Nutty  Professor  II 

9.  98  Degrees  “Give  Me  Just  One  Night” 

©2000  Billboard/SoundScan,  Inc. 

10.  De  La  Soul  “OOOH” 

11.  Incuhus  “Stellar” 

12.  2Gether  “The  Hardest  Part” 

13.  RO.D.  “Rock  the  Party” 

14.  Mya  “Case  of  the  Ex” 

15.  Christina  Aguiiera  “Come  on  Over” 

The  BillboanI  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  .sales. 

This  Last  Peak  Wks  on 

Week  Week  Pos.  Chart  Title  Artist 

1  5  1  11  Doesn’t  Really  Matter  Janet  Jackson 

2 

1 

1 

10 

Incomplete 

Sisqo 

16.  Madonna  “Music” 

3 

2 

1 

18 

Bent 

Matchbox  Twenty 

17.  Moby  “Porcelain” 

4 

3 

3 

16 

Jumpin’ 

Destiny’s  Child 

18.  Lii  Zane  “Callin’  Me” 

5 

8 

4 

35 

I  Wanna  Know 

Joe 

19.  Destiny’s  Child  “Jumpin’” 

6 

4 

1 

17 

It’s  Gonna  Be  Me 

‘N  Sync 

7 

7 

9 

No  More 

Ruff  Endz 

20.  Papa  Roach  “Last  Resort” 

8 

7 

6 

17 

Absolutely 

Nine  Days 

9 

6 

1 

24 

Try  Again 

Aaliyah 

10 

9 

1 

32 

Everything  You  Want 

Vertical  Horizon 

©2000  MTV 


©2000  Billboard/Soundscan 


Laredo  Group 

www.laredogroup.com 


X. 


^  PRESENT  THE  INDUSTRY  LEADING 

1  INTERNET  MEDIA  TRAINING  SEMINAR 

:/  DESIGNED  TO  HELP  YOU  MASTER  THE  INTERNET  MEDIA  BUSINESS! 


THE  WESTIN  SEAHLE  HOTEL,  SEAHLE,  WA 

SEPTEMBER  25-26 


HOWTO 

buvsbl 

WEBaDS 


THE  BOSTON  PARK  PLAZA  HOTEL,  BOSTON,  MA 

OCTOBER  5-6 

Get  more  in-depth  knowledge  than  offered 
in  any  other  program.  Whether  you  are  a 
novice  or  experienced  buyer  or  seller,  this 
seminar  will  help  you  work  more  effectively 
and  profitably! 


imluding 


phis 


business  models,  technologies,  profiling,  personalization, 
site  comporisons,  sponsorships,  sales  tool  &  territory  mgmt., 
media  skills  &  planning,  (ommunkations,  budgeting, 
online/offline  integration,  campoign  optimization  and 
analyses,  account  &  soles  mgmt.  AND  much  more!  j 


OVER  3i00  PROFESSIONALS  HAVE  ALREADY  TAKEN  ADVANTAGE  OF  THIS  POWERFUL  TRAINING  PROGRAM! 


-  >''i- 


Nielsen/ZNetRatings 


■ '  Sticky 


To  register  or  for  info,  visit  WWW.ADWEEK.COM/ADWEEKCONF/  or  call  888.536.8536 


I 


80* 


EDITOR 

PUBLISHER 


YKAR  BOOK 

~  ANNUAL  DIRECTORIES 

VKAK  BOOK 

^  ^  g0‘ 

m  AH  KOOK 

^  WHO'S  wnKRi: 


All  the  critical  data 
^  you  need  —  right 
at  your  fingertips! 


Ttf 

m  MARKET 
IIDE 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
"im  1-888-61 2-7095 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO  58 1  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 

I...IIII. . IIII...I.I..II...II . I.I.I.I...I.II 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO  581  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

151 5  BROADWAY 

NEW  YORK  NY  10109-0025 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 
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lE  PICHETTE/THE  GAZETTE.  MONTREy 


T  E  C  H  N  O  L  O  G  Y 


English  firm  is  chosen  to  furnish  color  towers  for  the  ‘Daily  News’ 
and  tangles  with  Goss  over  statements  about  the  ‘Sun-Times’ 


BY  MARK  FITZGERALD 


Afather-and-sons  company  out  of  Preston,  Eng- 
land,  suddenly  finds  itself  in  the  center  of  the  strug¬ 
gles  to  achieve  quality  offset  color  at  America’s  two 
biggest  tabloid  newspapers. 

In  Chicago,  Printing  Press  Services  International 
(PPSI)  is  tangling  with  Goss  Graphic  Systems  after  the  press  mak¬ 
er  blamed  PPSI’s  inking  system  for  many  of  the  problems  that  be¬ 
devil  the  installation  of  six  Goss  Newsliner  offset  presses  at  the 


brand-new  Chicago  Sun-Times  produc¬ 
tion  plant. 

In  New  York,  PPSI  was  just  picked  by 
the  New  York  Daily  News  over  Goss  — 
and  virtually  every  other  American  and 
foreign  maker  of  big  iron  —  to  provide 
the  two-over-two  towers  that  will  add  ad¬ 
ditional  color  capacity  to  each  of  the  pa¬ 
per’s  nine  Newsliner  presses.  A  contract  is 
expected  to  be  finalized  within  a  month. 

It  was  the  Daily  News’  second  vote  of  con¬ 
fidence  in  PPSI  over  Goss:  In  1998,  the 
tabloid  replaced  the  original  Goss-made 
Colorflow  keyless  inking  system  on  its 
Newsliners  with  PPSI’s  Hydro  inker. 

“We  were  impressed  with  the  overall 
soundness  of  the  manufacturing,” 

Michael  Aiello,  the  Daily  News’  executive 
vice  president  of  manufacturing  and 
distribution,  said  of  the  PPSI  towers. 

“The  structures  are  solid-state,  the  design 
is  simple,  and  it’s  got  all  the  functionality. 
The  pricing  was  also  very  attractive. 
Obviously,  they  want  to  make  a  move 
into  the  United  States.” 

PPSI  is  already  in  North  America:  It’ s 
in  the  midst  of  installing  four-over-four 
i  towers  on  refurbished  Goss  Metroliners 
at  The  Gazette  in  Montreal, 
j  “We’re  not  here  to  put  Goss  or  any 

www.editorandpublisher.com 


other  big  press  makers 
out  of  business”  PPSI 
President  Joe  Mc- 
Manamon  said  by 
phone  from  The 
Gazette  installation. 

“We  want  to  get  along 
with  people  and  be  a 
small  company. 

Small  and  fit  — 
put  it  that  way.” 

McManamon  has  a 
history  with  Goss:  He 
joined  the  company  as 
a  teen-ager  in  1954 
and  stayed  with  it  for 
the  next  14  years.  Af¬ 
ter  working  on  Lon¬ 
don’s  Fleet  Street,  he 
started  PPSI  and,  with 
his  two  engineer  sons, 
created  the  flagship  One  of  four  PPSI  fi 
inker  system.  are  joining  refurbis 

But  now  McMana-  retrofitted  with  PP: 

mon’s  PPSI  and  Goss  Gazette  in  Montrea 
are  developing  anoth¬ 
er  kind  of  history.  McManamon  was 
plainly  upset  at  suggestions  by  Goss, 
made  in  a  recently  filed  demand  for  arbi¬ 
tration  and  in  a  public  statement,  that  the 


“untested”  PPSI  inker  is  partly  responsi¬ 
ble  for  the  botched  Sun-Times  installation 
(E^P,  Aug.  28,  p.  11).  The  statements  are  I 
“contrary  to  the  facts,”  McManamon  said.  | 
PPSI’s  position  was  backed  by  Jack  ! 

Ferguson,  the  top  production  executive  j  i 
for  Sun-Times  owner  Hollinger  Interna-  | 
tional  Inc.,  who  said  the  inker  worked  , 
“perfectly”  while  the  folder  and  other 
Goss-made  or  installed  parts  have  caused 
numerous  quality  and  production  prob¬ 
lems  that  have  indefinitely  delayed  the  j  | 
tabloid’s  conversion  from  letterpress  to  !  | 
offset.  On  a  recent  night,  Ferguson  said,  a  ;  | 
vertical  drive  shaft  flew  out  from  one  of  | ! 
the  new  offset  presses.  “You  don’t  expect  ! 
catastrophic  failure  on  a  part  like  that. 

We  were  just  very  fortunate  no  one  was  j  | 

injured,”  he  said.  j  | 

PPSI’s  McManamon  seemed  irate  j  j 

discussing  what  he  portrays  as  an  11th-  1 1 

hour  attempt  by  Goss  to  derail  the  Daily  \  j 
News  towers  deal.  He  said  he  confronted  |  i 
Gk)ss  President,  Chairman,  and  CEO 
Jim  Sheehan  by  phone  over  a  letter 
McManamon  said  Goss  sent  the  Daily 
News.  The  letter,  he  said,  repeated  the 
Goss  vdew  that  PPSI  was  to  blame  for 
much  of  the  installation  problems.  I  i 

“I  take  it  offensively,”  McManamon  i ! 

said.  “I  accept  com-  j 

petition.  What  I  don’t  ] 

accept  is  ridicule  and  \ 

unnecessary  and  false  \  \ 

accusations. ...  He’d  j  | 

better  be  very  careful  ! 

about  what  he’s 
saying.”  1 1 

Goss  Marketing  j  | 

Director  Barbara  L. 

Gora  could  not  be  f 

reached  before  E^Fs  j ! 

deadline,  her  office  1 1 

reported.  Except  for  *  j 

a  single  press  release 
on  its  arbitration  ,  j 

demand,  Goss  has  i ; 

declined  to  comment  ^ ! 

on  the  Sun-Times  \  \ 

installation.  j  j 

At  the  Daily  News,  j : 

One  of  four  PPSI  four-color  towers  that  which  unsuccessfully 
are  joining  refurbished  Goss  Metroliners  sued  Goss  over  the 
retrofitted  with  PPSI  inkers  at  The  installation  of  its  own 

Gazette  in  Montreal  Newsliners,  the  Goss  j 

communication  had  j 

no  effect,  production  chief  Aiello  said.  “I  j 

j  didn’t  pay  any  attention  to  it,  honestly," 

I  Aiello  said.  “They  just  contacted  us  to  give 
!  us  their  take  on  the  Sun-Times.”  11 
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Our  Clients  Talk  Back 


(ENTHUSIASTICALLY), 


“The  importance  of  training  our  teams  in  all  facets  of 
media  has  been  a  key  to  our  success.  We  have  used 
The  Media  School  for  a  wide  variety  of  services... from 
presentation  skills  to  building  media  plans  and  even 
how  to  improve  our  working  relationships.  The  Media 
School  has  been  a  real  success  story  for  us.” 


Dan  Rank,  who  heads  up  the  national  buying  division  of  Omnicom’s  newly  formed  Optimum  Media 
Direction  (OMD),  has  the  responsibility  for  placing  over  $3  billion  per  year,  and  representing  87  national 
advertisers.  Prior  to  this  appointment,  Dan  was  Executive  Vice  President  of  the  National  Buying  Group  for 
DDB,  one  of  the  Omnicom-owned  agencies.  Prior  to  joining  DDB  in  1985,  Dan  held  media  management 
positions  at  Stroh  Brewery  Company  and  Lever  Brothers,  and  was  Media  Group  Head  for  Lowe  &  Partners. 
Dan’s  unique  background  of  client  experience  and  agency  planning  &  buying  allows  him  to  understand  the 
media  function  from  a  variety  of  viewpoints.  His  philosophy  of  cross-training  for  better  understanding  of  the 
total  media  function  has  been  an  asset  for  those  working  with  him. 


WHO  SHOULD  ATTEND? 


AGENCY  -  Media  Planners,  Buyers,  Media  Directors,  Account 
Executives,  Account  Managers... 

CORPORATE  -  Advertising  Directors,  Media  Managers,  Marketing 
Directors,  Brand  Managers... 

ADVERTISING  SALES  EXECUTIVES  -  Broadcast,  Cable,  Print,  Out-of- 
Home,  Point-of-Purchase,  New  Media... 

ANYONE  WHO  NEEDS  MORE  KNOWLEDGE  IN  -  tetms,  planning,  buying, 
negotiation,  media  evaluation... 


OUR  TEACHERS 


Our  teachers  paid  their  dues  at  agencies  like  J.  \Milter  Thompson  and 
DDB  Needham.  They  translate  media  jargon  into  English  and  share 
their  professionalism  with  you. 


EXTRA-  PRESENTATION  SKILLS  WORKSHOP  ^ 


Add  an  optional  third  day  and  practice  oiganizing  and  presenting  a 
real  media  plan.  We’ll  help  make  you  a  star. 

Cost  2-day  -  $795  30-day  advance  registration. 

For  more  information:  Call  610-649-0704;  Fax  610-642-3615 


The  Media  School 

A  DiTOion  of  MEDIAWTIEK  MAG.V1NE 

2000 

□  New  York,  June  7,  8 

□  Atlanta,  October  5,  6 

□  Seattle,  June  1  5,  1  6 

□  Dallas,  October  12,  13 

□  Orlando,  June  22,  23 

□  New  York,  October  18,  19 

□  Pittsburgh,  June  26,  27 

□  TAMPA,  November  2,  3 

□  Philadelphia,  July  13,  14 

□  NEW  York,  November  9* 

□  Charlotte,  July  19,  20 

□  San  Francisco,  Novembers,  10 

□  Detroit,  July  27,  28 

□  St.  Louis,  November  13,14 

□  San  Francisco,  July  27,  28 

□  Boston,  November  16,  17 

□  Washington  D.C., 

□  San  Diego  San  Diego, 

AUGUST  7,  8 

December  4,  5 

□  New  York,  August  9,  lO 

□  NEW  YORK,  December  6,  7 

□  Minneapolis,  August  17,  18 

□  Chicago,  December  7,  8 

□  Nashville, 

September  14,15 

□  Los  Angelas, 

*  Presentation  Skills  Workshop 

OFFERED  IN  THIS  CITY 

September  1  9,  20 

□  Chicago,  Sepii.  mber  21,  22 

www.theinedia8chool.net 


//ic' 


Media  School 

A  ilR  isioilofMEDIAWEEK 
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DAVE  ROBACK/UNION-NEWS 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 

'"Neicspapens  arc  supposed  to  be 
xcatciHlogs,  not  lapdogs.'^ 

-  BILL  STEIGERWALD,  PITTSBURGH  “TRIBUNE-REVIEW’ 


www.edltorandpublisher.com 


Breaking 

the  sound 

bite 

barrier: 

Marie 

Grady 

endorses 

the  view 

that  all 

politics  is 

local. 


I i  Innovative  editing  (1 ) 

BUSH&eORE’S 
Mm.  APPEAL 


Marie  Grady  of  the  Union- 
News  in  Springfield,  Mass., 
knows  the  chances  of  George 
W.  Bush  or  A1  Gore  commenting  on  con- 
[  j  cerns  in  her  region,  from  crime  rates  to 
housing,  are  about  as  likely  as  Red  Sox 
fans  cheering  the  demolition  of  Fenway 
I  Park.  So,  in  an  effort  to  give  her  readers 
!  some  presidential  views  on  local  issues, 
j  the  Union-News  managing  editor 
j  launched  a  project  that  allows  her 
i  readers  to  pepper  the  candidates  with 
;  locally  based  questions, 
j  Dubbed  the  “in-paper  debate,”  the 
I  effort  began  Aug.  20  when  the  92,133- 
i  daily-circulation  paper  published  an 
j  issues  ballot  asking  voters  to  rate  which 

local  concerns  they  would  most  like  the 
presidential  candidates  to  address.  Once 
the  ballots  are  tabulated,  the  editorial 
!  staff  will  forward  the  most  popular 
[  questions  to  Gore  and  Bush  campaign 
j !  officials,  seeking  responses  that  will  be 
j  published  over  several  days  in  October. 
“The  idea  is  to  get  as  many  details  as 
possible  in  a  relatively  digestible  form,” 

!  says  Grady,  “on  real,  regional  issues 
I  that  people  here  care  about.” 

Grady  says  she  first  employed  the 
I ;  approach  during  the  1996  U.S.  Senate 
I  race  between  former  Gk)v.  William  Weld 
I  and  Sen.  John  Kerry.  That  effort,  says 
j  Grady,  provided  a  daily  listing  of  com¬ 
ments  from  each  candidate  over  five 
days.  “It  helped  readers  decide  where 
i  they  stood  on  the  issues  instead  of  relying 
on  sound  bites,”  says  Grady.  “We  also 
contacted  readers  ourselves  and  got 
j  comments  from  them  that  ran  in  the 
I  paper  each  day.”  —  Joe  Strupp 


Photo  of  the  week 


JOHN  TLUMACKI,  THE  BOSTON  GLOBE,  AUG.  24 

CUTE  PUPPY,  HE  WOULDN’T  HURT  A  FLEA.  OR,  RATHER,  IF 

you  see  him  coming,  you  better  flee.  This  happy  warrior 
was  one  of  two  pit  bulls  jailed  in  a  local  animal  shelter 
after  they  allegedly  attacked  a  10-year-old  girl  and  four  others  in 
Dorchester,  Mass.,  sending  them  all  to  the  hospital.  Courts  may 
order  the  dogs  “put  to  sleep”  —  making  a  pit  stop,  so  to  speak  — 
or  simply  send  them  to  dog  obedience  school.  —  Greg  Mitchell 
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3  Killed  in  U. 


RICHARD  MARSHALL,  ST.  PAUL  (MINN.)  PIONEER  PRESS 

AS  THE  DAY  MELTED  INTO  EARLY  EVENING  IN  THE  JORDAN 

neighborhood  of  northern  Minneapolis,  St.  Paul  Pioneer 
Press  photographer  Richard  Marshall  crouched,  sweat¬ 
ing  in  a  stifling  attic,  using  his  telephoto  lens  to  capture  possible 
drug  deals  on  film.  In  a  little  over  an  hour,  he  witnessed  12  sus¬ 
picious  transactions.  His  host  apologized.  It  was  a  slow  night, 

the  man  said.  He  hoped  [ ,  , 

Marshall  wasn’t  too 
disappointed. 

“I  was  surprised  at  how 
blatantly  open  it  was,” 
explains  Marshall.  “It  was  **v^*2J 

almost  casual.”  He  says  he 
kept  thinking,  “This  is 
ridiculous,”  knowing  it  is 
“supposed  to  be  tougher”  [ 

to  photograph  seemingly 
illegal  activity.  !  Vwfl 

Editor  Walker  Lundy  11’ if  ■ 

had  sent  Marshall  and  fr  Ifl 

three  reporters  to  the  » ^3  ■ 

neighborhood  for  an  in-  ■*' 

depth  appraisal  after  an  11- 

year-boy  was  shot  and  - 

killed  during  a  neighbor- 
hood  brawl.  Now  he  decid- 
ed  to  publish  two  of  the 
surreptitious  shots  with 
carefully  worded  captions,  -4IH  ,2B 

saying  only  that  “packets” 
were  exchanged  for  cash. 

Hoping  to  avoid  a  subpoe-  I 

na,  he  put  the  rest  (more  - 

than  40  photos)  on  the  paper’s  Web  site. 

Then,  in  late  August,  he  sat  back  and 
awaited  a  tidal  wave  of  reaction. 

What  he  got  was  ripples.  Some  Jordan 
residents  personally  thanked  Marshall  for 
the  photos,  saying  they  were  glad  that 
someone  had  “shone  a  light”  on  the 
neighborhood’s  woes.  But  few  other  citi- 


The  dangerous  season 


lUIMbUKf 

nktntitra 


Innovative  editing  (2) 


How  TO  SPARK  INTEREST  IN  THE 

Saturday  paper  has  been  long  de¬ 
bated.  Facing  the  same  problem 
last  winter,  the  Lynett  family  in  Scranton, 
Pa.,  acted  boldly.  Publishers  of  the  morn¬ 
ing  Tribune  and  evening  Scranton  Times 
in  that  city,  they  were  dissatisfied  with 
their  Saturday  paper  (then  called  The 
Times).  So  they  took  the  unusual  step  of 
establishing  a  new  product  with  a  brand- 
new  name:  SaturDay.  It  made  its  debut  in 
January  in  an  attractive  new  package  —  a 
Saturday  brainchild  —  designed  with  the 
input  of  more  than  40  staffers  and  count¬ 
less  focus  groups  and  reader  surveys. 

“Readers  want  something  different  on 
the  weekend,”  says  Peter  Banko,  editor  of 
SaturDay.  While  the  paper  still  contains 
plenty  of  news,  the  addition  of  more  fea¬ 
tures,  weekend  events,  stories  for  teens, 
and  colorful  design  changes  has  worked 
like  a  fountain  of  youth,  reviving  reader 
interest.  According  to  a  recent  independ¬ 
ent  survey,  readership  has  increased  by 
13%  from  1999  to  2000,  and  the  average 
time  spent  reading  the  Saturday  paper 
has  increased  to  33  minutes  from  26. 
Stories  on  day  trips  and  activities  that  can 
be  undertaken  even  after  the  weekend 
ends  help  ensure  that  “this  paper  has 
some  shelf  life,”  says  Metro  Editor  Larry 
Holeva.  -  ErinWhalen 


What's  the  big  deal? 
Passing  the  cash,  in 
exchange  for  mysteri¬ 
ous  white  “packets” 


■  I  zens,  either  inside  or 
outside  the  Jordan 
j  community,  voiced 
outrage  or  called  for 
i  greater  police  or 
municipal  intervention. 

Lundy  says  he  was  “surprised  that  the 
community  was  not  more  concerned 
about  street-corner  drug  dealing.  Maybe 
in  big  cities  there’s  no  concern,  but  I 
thought  there  would  be  here.”  Marshall 
reports  that  no  one  from  the  police  de¬ 
partment  has  contacted  him  about  the 
Web  photos  and  that  he  has  “no  idea” 
whether  the  police  have  even  looked  at 
them  yet.  Of  his  attic  “snooping”  experi¬ 
ence,  Marshall  testifies,  “It’s  not  a  glam¬ 
our  thing.  It’s  hey,  people  —  this  is 
happening  right  in  front  of  eveiybody 
where  I  can  make  pictures  of  it. ...  Have 
things  gotten  to  the  point  where  this  is 
OK?”  —  Erin  Whalen 


Blooper  of  the  Week 

From  The  Washington  Post,  Aug. 
22:  “A  photo  caption  in  one  edition 
Aug.  21  incorrectly  identified  former 
baseball  star  Henry  Aaron  as  Ghanian 
President  Jeriy  Rawlings.” 
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Getting  It  Right 


Judge  redefines  ‘prior  restraint’  in  case  involving  tape  of  sex  talk 


ON  March  30,  the  Boston  chapter  of  the  nation- 
al  Gay,  Lesbian,  and  Straight  Education  Network 
(GLSEN)  held  a  conference  at  Tufts  University. 
Present,  from  around  the  state,  were  teen-agers  and 
some  children  as  young  as  12,  as  well  as  teachers  who 
received  state  “professional  development  credits”  for  being  there. 
One  of  the  sessions  was  titled,  “What  They  Don’t  Tell  You  About 
Queer  Sex  &  Sexuality  in  Health  Class:  A  Workshop  for  Youth 

Only,  Ages  14-21.”  Instructing  the  students  eluded  not  only  the  Parents  Rights  Coali- 

were  two  employees  of  the  state  Depart-  i  tion  but  anyone,  including  lawyers,  who 

ment  of  Education  and  a  consultant  from  i  tried  “to  disclose  or  use  such  tape  in  any  fo- 


the  Department  of  Public  Health. 

Scott  Whiteman  of  the  con- 
serv'ative  Parents  Rights  Coali¬ 
tion  attended  that  class  and 
secretly  taped  it.  I  have  a  copy  of 
the  transcript.  When  a  young¬ 
ster  asked,  “What’s  fisting?”  in 
gay  sex,  a  woman  from  the  Edu¬ 
cation  Department  explained 
how  to  do  it.  There  might  be 
.some  pain,  she  said,  but  it’s  an 
“experience  of  letting  somebody 
into  your  body  that  you  want  to 
be  that  close  and  intimate  with.” 

Among  other  lessons,  there  was  a  “hand 
diagram”  to  show  how  lesbians  have  sex. 
Another  workshop  was:  “Early  Child  Edu¬ 
cators;  How  to  Decide  Whether  to  Come 
Out  at  Work  or  Not.” 

Part  of  the  tape  was  played  on  Boston 
talk-radio  station  WTKK-FM  by  the  host, 
Jeanine  Graf,  whom  I’ve  known  for  years  as 
a  vigorous  advocate  for  free  speech. 

The  Parents  Rights  Coalition  made  the 
tape  available  to  others,  and  GLSEN  sued 
to  have  it  and  any  transcripts  suppressed. 
On  May  17,  Suffolk  County  Sup)erior  Court 
Judge  Allan  van  Gestel,  who  moonlights  as 
a  lecturer  at  Harvard  Law  School,  issued 
one  of  the  most  far-ranging  prior-restraint 
orders  in  American  judicial  history.  It  in¬ 


rum”  or  its  contents.  That  included  the 
press,  electronic  and  print. 
Moreover,  Jarret  Barrios,  a 
Massachusetts  state  representa¬ 
tive,  sent  a  message  to  all  House 
aides  and  representatives  in  the 
Legislature.  He  warned  that  be¬ 
cause  there  was  a  question  of 
whether  the  students’  privacy 
rights  had  been  violated,  the 
Legislature  was  also  under  the 
gag  order.  And  it  agreed. 

The  only  daily  newspaper  to 
run  an  outraged  editorial  was  the  Boston 
Herald,  which  called  the  judge’s  order  an 
“affront  to  free  speech.”  The  Boston  Globe 
criticized  the  secret  taping,  but  not  the 
gargantuan  prior  restraint.  The  rest  of  the 
media  was  silent,  except  for  WTKK’s  Graf. 
She  kept  playing  the  tape.  And,  on  her 
program.  Harvard  law  professor  Alan 
Dershowitz  and  Harvey  Silverglate  —  a 
civil-rights  and  civil-liberties  lawyer  as 
well  as  a  national  columnist  —  attacked 
the  prior  restraint  as  a  violation  of  a  series 
of  U.S.  Supreme  Court  decisions. 

I  went  on  Graf  s  show  to  violate  the  gag 
order.  I  discussed  what  was  on  the  tape  and 
underlined  the  judge’s  contempt  for  settled 
First  Amendment  law.  Also  criticizing  the 
prior  restraint  was  Jay  Severin,  a  WTKK 


commentator.  The  Massachusetts  affiliate 
I  of  the  American  Civil  Liberties  Union  was 
I  silent.  I  called  Executive  Director  John 
j  Roberts.  He  told  me,  without  urgency,  he 
I  had  referred  the  matter  to  his  executive 
,  committee.  The  only  lawyers  who  went  to 
court  over  it  were  Elizabeth  Ritvo  of  Fox 
News;  and  Chester  Darling  —  one  of  the 
nation’s  leading  Bill  of  Rights  defenders  — 
representing  the  Parents  Rights  Coalition. 

In  her  brief  to  van  Gestel,  Ritvo  quoted 
i  the  U.S.  Supreme  Court  in  Nebraska  Press 
Association  v.  Stuart  (1976),  “Prior  restraint 
I  is  the  most  serious  and  the  least  tolerable 
[  infiingement  on  First  Amendment  rights.” 
j  And  Darling,  referring  to  the  claim  that  pri- 
i  vacy  rights  had  been  violated,  pointed  out, 

1  ‘There  is  no  expectation  of  privacy  at  a  con- 
I  ference  to  which  the  public  has  been  invited 
I  in  a  public  forum.”  He  also  cited  a  Massa- 
j  chusetts  statute  making  it  a  crime  to  dis- 
I  seminate  harmful  matter  to  minors. 

I  On  May  25,  van  Gestel  modified  his  gag 
rule,  saying,  “Nothing  in  this  preliminary 
}  injunction  shall  be  deemed  to  apply  in  any 
!  way  to  the  print  or  electronic  news  media.” 
j  But  the  rest  of  the  prior  restraint  continued, 
j  I  had  been  ready  to  be  held  in  contempt 
I  and  go  to  court  in  the  tradition  of  John 
Peter  Zenger.  But,  alas,  it  was  not  to  be. 

The  Legislature  appears  to  be  still  intimi¬ 
dated.  I  called  House  Speaker  Tom  Finner- 
an,  whom  I  know,  and  he  did  not  return 
my  call.  This  is  the  man  who  courageously 
stopped  the  enactment  of  capital  punish¬ 
ment  in  Massachusetts. 

Subsequently,  there  has  been  some  cov¬ 
erage  of  this  assault  on  the  First  Amend- 
I  ment  and  the  acquiescence  of  most  of  the 
Boston  media.  Rod  Dreher,  a.  New  York  Post 
columnist,  wrote  an  indignant  “Banned  in 
j  Boston”  article  in  the  July  3-10  issue  of  The 
;  Weekly  Standard,  and  Dan  Kennedy,  the 
I  Boston  Phoenix's  invaluable  press  critic, 

I  included  van  Gestel  in  his  annual  “Muzzle 
I  Awards”  in  its  June  30-July  6  issue, 
j  Aside  from  Dreher’s  piece.  I’ve  seen  no 
mention  in  the  national  press  of  this  gag 
order  that  should  go  into  the  “Guinness 
j  Book  of  World  Records.”  If  a  similar 
I  suppression  of  speech  had  been  handed 
j  down  by  a  judge  against  a  secret  taping 
of  a  David  Duke-sponsored  conference  by 
the  National  Association  for  the  Advance¬ 
ment  of  Colored  People,  would  there  have 
been  such  media  silence?  11 
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